Solar-heated 
newspaper 
plant  opens 

smc  hits  low 
pay  for  women 
news  managers 

o 

Agent  system 
barred  by  court 
In  Kansas  City 
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WRITE  US  FOR  YOUR 
FREE  COPY  OR  CONTACT 
YOUR  HEARST  ADVERTISING 
SERVICE  REPRESENTATIVE 


Belden  Associates  study  covering  the  largest 
sample  ever  taken  in  the  San  Antonio  market 

SHoWS 


The  San  Antonio 
Light  reaches  6 
out  of  10  adults 
daily  and  Sunday 


Source:  Belden  Associates  San  Antonio  Market  Study 
1976,  1977,  1978.  Combined  in-home  interviews  of 
1 ,677  adults  in  the  San  Antonio  metropolitan  area 
showing  the  number  of  adults  in  newspaper  households, 
reached  by  one  or  more  daily  or  Sunday  papers. 


In  the  San  Antonio  newspaper  market  the  Light  is  No.  1  in 


■  CIRCULATION  ■  ADVERTISING  ■  TOTAL  AUDIENCE 


San  Ant^io  Light 


FIRST  IN  TEXAS  COMMUNITY  SERVICE 


Harte-Hanks  was  happy  to  ask 
Ben  Olive  to  quit  his  job... 
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il 
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...  And  even  happier  to  give  him  a 
better  opporti^ty  in  California. 

..  Ben  Olive  got  just  w^t  he  deserved. 

2*  Because  giving  employes  a  chance  to 

^  develop  and  grow  in  their  jobs  is  important 

v at  Harte-Hanks. 

Ben  began  as  a  pressman-trainee  at  the 
BIG  SPRING  HERALD,  a  Harte-Hanks  daily  in 
Texas.  His  dedication  and  enthusiasm  was 
obvious.  And  through  a  corporate  internal 
manpower  search,  Ben  accepted  a  new  position 
with  greater  responsibility  at  Harte-Hanks’ 
SAN  DIEGO  GROUP. 
Starting  as  a  press  operator,  Ben  has  worked  his 
way  up  to  assistant  pressroom  supervisor.  He 
attributes  part  of  this  success  to  his  enrollment  in 
Harte-Hanks  employe  development  programs.  Like  our 
seminars  on  standards  of  performance  and  supervisory 
development.  Now  he’s  pursiiing  a  degree  in  psychology 
with  company  financial  assistance. 
Ben’s  story  is  an  example  of  why  Harte-Hanks  beheves  so 
strongly  in  our  employe  development  progn^ams.  They  range 
from  internal  projects  and  outside  seminars,  to  on-the-job 
training.  We  see  their  rewards  every  day  in  increased 
efficiency,  increased  sales  and  improved  employe  morale. 

And  we  coxildn’t  be  happier. 

HARTE-HANks  CoMMUNicATIONS^  InC. 

VAMIJ  P>  O.  Box  269,  San  Antonio,  Texas  78291 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


The  Eleventh  Annual 
Rohert  F.  Kennedy 
Journalism  Awards  for 
Outstanding  Coverage 
of  the  Problems 
of  the  Disadvantaged 

Prizes  total  $6000;  entry  receipt  deadline  Jan.  27,  1979; 
information,  entry  blanks;  1035  30th  St.,  NW,  Washington, 
D.C.  20007,  202/338-7444. 

1977  Award  Winners 

Print:  Jonathan  Neumann  &  William  K.  Marimow;  Phil¬ 
adelphia  Inquirer;  Series  on  Police  Brutality. 

Broadcast:  Bill  Moyers,  Tom  Spain,  Howard  Stringer, 
&  Dan  Lemer;  CBS  News;  “CBS  Reports:  The  Fire  Next 
Door.” 

Photo:  Michael  O’Brien,  Miami  News,  “Culmer:  The 
Tragic  City”;  &  Peter  A.  Silva,  Corpus  Christ!  Caller, 
“The  Outsiders.” 

Awards  Committee 

Diane  Camper,  Chair  Newsweek 

Jack  Rosenthal  New  York  Times 
Paul  Duke  PBS 
Betty  Cole  Dukert  NBC  News 

Ed  Guthman  Philadelphia  Inquirer 
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DECEMBER 

3-5 — Southern  Newspaper  Publishers  Association,  circulation  sym¬ 
posium,  Hyatt  Regency,  Atlanta.  Ga. 

3-6 — Southern  Newspaper  Publishers  Association  Foundation,  Editing 
the  Under-25,000  Newspaper,  Gainesville  Times,  in  Atlanta. 

AHEAD  IN  1979 
JANUARY 

10- 12 — International  Circulation  Managers  Association  circulation  semi¬ 

nar  on  management.  Troy  State  University,  Ala. 

18-20 — Kentucky  Press  Association  meeting,  Lexington. 

18- 20 — Texas  Press  Association  convention/trade  show,  San  Antonio. 

19- 20 — Arkansas  Press  Association,  Little  Rock. 

19- 21— Mid  American  Press  Institute.  New  Directions  in  Photojournalism, 

Bel  Air  Hilton,  St.  Louis. 

20- 23 — Great  Lakes  Newspaper  Production  Conference,  Hyatt  Regency, 

Chicago. 

25-27— Tennessee  Press  Association  Convention  and  UT-TPA  Press  Insti¬ 
tute.  Hyatt  Regency  Hotel,  Nashville. 

25- 27 — North  Carolina  Press  Association  institute.  Chapel  Hill. 

26- 28 — Virginia  Press  Association,  Roanoke. 

28-30 — International  Newspaper  Advertising  Executives.  Los  Angeles 
Bonaventure. 

FEBRUARY 

7-9— Ohio  Newspaper  Association  Annual  Convention,  Sheraton- 
Columbus  Hotel,  Columbus. 

11- 14 — Southern  Classified  Advertising  Managers's  33rd  annual 

Business  Conference.  Augusta  Hilton,  Augusta.  Ga. 

18-20— Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

21- 23 — Pennsylvania  Press  Institute,  circulation  seminar,  PNPA  Press 

Center.  Harrisburg,  Pa. 

22- 25 — Maryland-Delaware-D.C.  Press  Association,  Sheraton-Frederick, 

Frederick,  Md. 

23- 25 — Northwest  Mechanical  Conference,  Radisson  St.  Paul,  Minn. 

28 —  Basic  Photography  Seminar,  sponsored  by  Pennsylvania  Press  Insti¬ 
tute,  PNPA  Press  Center,  Harrisburg,  Pa. 

MARCH 

4-6 — New  York  State  Publishers  Association,  Kutsher's  Country  Club, 
Monticello,  N.Y. 

21-23— America  East  Newspaper  Production  Conference,  Hershey  Motor 
Lodge,  Hershey,  Pa.  ' 

29- 30 — Illinois  Press  Association,  in  conjunction  with  Northern  Illinois 

Newspaper  Association,  Continental  Regency  Hotel,  Peoria.  III. 

APRIL 

9- 11— Newspaper  Research  Council,  Sheraton  Sand  Key  Hotel.  St. 

Petersburg,  Fla. 

23-25— American  Newspaper  Publishers  Convention,  Waldorf-Astoria, 
New  York  City. 

25-28 — Catholic  Press  Association,  Bahia  Mar,  Fort  Lauderdale,  Florida. 
29-May  2 — ^American  Society  of  Newspaper  Editors,  New  York  Hilton, 
New  York  City. 

MAY 

6-9— New  York  State  Circulation  Management  Association,  Hilton  Inn, 
Niagara  Falls,  N.Y. 

10- 13 — Florida  Newspaper  Advertising  Executives.  50th  anniversary  sales 

conference.  Marriott,  Orlando. 

13-16— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Canyon 
Hotel,  Palm  Springs,  Calif. 

20-23 — International  Newspaper  Promotion  Association,  Canyon  Hotel, 
Palm  Springs,  Calif. 

20- 24 — Newspaper  Purchasing  Management  Association,  Minneapolis. 

21- 25 — International  Federation  of  Newspaper  Publishers  (FIEJ),  Jakarta. 

Indonesia. 

JUNE 

2-7 — American  Newspaper  Publishers  Association-Research  Institute, 
Production  Management  Conference,  Las  Vegas  Convention  Center, 
Las  Vegas,  Nev. 
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Another 
First  lor 
Boston! 


The  Globe  has  long  been  the  largest  Sunday 
newspaper  in  New  England. 

Now  it’s  one  of  Ae  ten  largest  Sunday  papers  in 
America.  And  it’s  leading  the  pack  in  grow^. 

This  success  is  easy  to  understand.  Particularly  if 
you  live  around  Boston. 

After  all,  The  Sunday 
Globe  does  provide  more 
local,  national,  and 


The  Leading  Sunday 
Metropolitan  Newspapers  in  U.S. 

New  Yixk  News  Philadelphia  Inquirer 

New  York  Times  Detroit  News 

Los  Angeles  Times  Washington  Post 
^Incago  Tribune  Chicago  Sun  Times 
Detroit  Free  Press 
Boston  (jlobe 


international  news.  More 
and  better  features.  And 
the  largest  volume  of  adver¬ 
tising  in  a  New  England 
newspaper. 

Our  making  the  Top 
Ten  may  surprise  some 
people  somewhere. 

But  it  won’t  surprise 
anyone  in  New  England. 


The  Boston  Sunday  Globe 
is  now  one  of  America’s 
ten  laigest  Sunday  newspapers. 
And  among  the  top  ten 

it’s  number  one  in  growth. 


The  Boston  Sunday  Globe 
has  been  growing. 


9/30/77  628,758 
9/30/78  670,267 
Gain  41,409 


iSlojiton  (globe 

Morning  Evening  Sunday 

Have  you  seenThe  Globe  today? 


A  wholly-owned  subsidiary  of  Affiliated  Publications.  Inc. 


Source:  Fas  Fax  September  30 


Announcing 

Editor  &  PuUisber 

1978-79 

REVIEW& 

FDRECAST 

ISSUE 

Published  January  6, 1979 

Deadline  for  advertising  copy:  December  28, 1978 


Start  your  1979  promotion  program  with  your 
advertising  in  this  important  kickoff  issue. 

Here’s  a  summary  of  the  editorial  content  that 
will  provide  you  with  the  right  environment 
and  high  readership  for  your  message  by 
E&P’s  influential  audience. 

•  Changes  of  ownership  of  daily  and  weekly 
newspapers  and  broadcast  properties  in  ’78. 

•  Review  of  industry  trends  and  activities 
and  projections  for  1979. 

•  How  newspapers  are  implementing  the 
industry-wide  Newspaper  Readership  Project. 

•  Newspapers  and  the  Courts:  Impact  of  recent 
court  decisions  and  other  legal  actions  on 
news  and  editorial  function. 

•  Review  of  production  developments  in  1978. 


RESERVE  YOUR  SPACE  TODA  Y  FOR 
THIS  IMPORTANT  ISSUE 


Advertising  rates:  Page,  $1340;  two-thirds  page,  $1040; 
half-page  $790;  third-page,  $5^;  sixth-page,  $350  .  .  . 
or  your  regular  Editor  &  Publisher  contract  rates  apply. 


Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 


Newsbriefs _ 

Ford  and  Chrysler  return 

American  Newspaper  Representatives  Inc.,  national  ad 
reps  for  7,200  weekly  and  daily  newspapers,  reported  1978 
billings  of  $6,228,423  are  the  highest  since  1970. 

ANR  said  two  of  the  big  three  auto  companies  returned  to 
weekly  newspapers  in  a  “substantial  way”  in  1978.  The 
automotive  category,  according  to  ANR’s  executive  vice- 
president  Joe  Amodeo,  increased  by  29%  over  1977.  “Most 
of  this  increase,”  he  said,  “came  from  Ford  and  Chrysler.” 
He  said  Ford  spent  $1,298,001  and  Chrysler  invested 
$1,153,190  in  weekly  papers. 

“It’s  interesting  to  note  that  while  automotive  billings 
contributed  importantly  to  ANR  increased  billings  this  year, 
they  still  amounted  to  42%  of  the  total,  compared  with  75% 

12  years  ago,”  Amodeo  said. 

At  their  annual  meeting  November  7,  John  F.  McMaster 
publisher,  Ayer  (Mass.)  Public  Spirit  was  re-elected  presi¬ 
dent. 

♦  ♦  ♦ 

Sunday  edition  introduced 

The  first  Sunday  edition  ever  for  the  124- year-old  Law¬ 
rence  (Kans.)  Daily  Journal-World  went  to  subscribers 
November  12  as  the  publication  began  7-day  rather  than 
6-day  publishing. 

A  new  page  one  “flag”  introduced  numerous  changes. 
The  type-face  and  logo  were  designed  by  staff  members. 
Bodoni  gave  way  to  the  bolder,  more  modem  Plantin.  Head¬ 
lines  for  regular  features  and  reports  were  different. 

News  “reorganization,”  as  the  paper  said  it,  included 
such  as  grouping  of  page  two  of  important  national  and 
international  news  and  on  page  three  top  state  and  local 
stories  and  features.  The  re-forming  of  the  paper  required 
purchase  of  new  electronic  and  mechanical  equipment  and 
more  is  on  order.  News  and  advertising  staffs  have  been 
enlarged,  additional  wire  services  have  been  secured  and 
new  features  bought. 

Subscribers  will  be  given  three  Sunday  editions  as  samples 
of  the  new  product.  Then  a  “modest  extra  charge”  will  be 
made.  The  price  will  still  be  well  below  the  35  cents  news¬ 
stand  price. 

Dolph  C.  Simons,  Jr.,  is  president-publisher,  Dolph  Si¬ 
mons,  Sr.,  is  editor  and  Jack  Starkey  is  retail  advertising 
manager. 

*  *  ^ 

Abortion  ads  dropped 

Abortion  clinic  advertising  will  no  longer  be  accepted  by 
the  Chicago  Sun-Times.  According  to  Chuck  Fergert,  ad 
director,  abortion  ads,  which  ran  on  the  classified  page, 
amounted  to  about  $500,000  per  year.  The  ads  were  dropped 
following  a  weeklong  investigative  series  that  depicted 
abuses  in  the  city’s  abortion  clinics.  The  Chicago  Tribune 
said  it  was  studying  the  situation  before  making  a  decision  on 
discontinuing  the  ads. 

♦  *  ♦ 

Linage  firm  to  measure  ad  time 

Media  Records  Inc.,  which  measures  newspaper  linage, 
may  enter  the  broadcast  field  next  year  with  measurements 
of  stations  in  at  least  the  top  25  markets.  Broadcast  Adver¬ 
tisers  Report  presently  reports  on  the  75  top  markets  and 
Arbitron  reports  on  six  markets.  The  information  would  be 
sold  to  both  print  and  broadcast  companies,  T.A.  Wise  pres¬ 
ident  of  Media  Records,  said.  Media  Records  recently  dis¬ 
continued  their  ad  expenditure  reporting  service  for  business 
magazine  publishers. 

Hn  tit 
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SALEM,  MA 


EVENING  NEWS 


MOTION,  OH 


JOURNAL  HERALD 
NEWS 


MERIDEN,a 


RECORD  &  JOURNAL 


A  contract  for  1979  installation 
of  a  Wood-Hoe  Lithoflex  web  offset 
press  has  been  awarded  to  Wood 
Industries,  Inc.,  by  the  Meriden 
Record  Co.,  publishers  of  the 
Meriden,  Connecticut,  Record 
and  Journal. 

The  55,000  pph  Lithoflex  will 
include  five  double-width  printing 


units,  one  color  cylinder,  a  heavy 
duty  2:1  folder,  five  fully  automatic 
Wood  reels,  and  Wood  tensions 
and  pasters. 

The  Record  and  Journal, 
serving  29,000  readers  six  days  per 
week  in  the  Nutmeg  State,  will 
construct  a  new  building  to  house 
the  Lithoflex. 

The  new  press  is  part  of  a  $2.3 
million  expansion  program  by  the 
Meriden  paper.  Included  are  a 
renovated  mailroom  with  automated 
equipment,  and  a  new  receiving  and 


loading  area. 

The  Record  and  Journal’s 
contract  award  was  preceded  by  the 
recent  start-up  of  a  Lithoflex  by  the 
Salem,  Massachusetts,  Evening 
News. 

Wood  Industries  has  also 
enjoyed  success  with  its  70,000  pph 
Lithomatic  II  web  offset  press  at 
Dayton  Newspapers,  Inc.,  which 
produces  two  dailies  and  a  Sunday 
edition  on  a  nine-unit  version. 


WOOD-HOE 


Industries 


Division  of  Wood  Industries,  Inc.  333  Cedar  Avenue  Middlesex,  N.J.  08846  (201)469-6600 


Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Mernber 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 

Publishers  Association 


6  mo.  average  net  paid  December  31.  1977—25.036 


Gags  and  subpoenas 

The  success  of  some  jurists  and  defense  attorneys  in  en¬ 
forcing  contempt  citations  against  the  press  and  imposing 
gag  restrictions  emboldens  others  to  go  one  step  further. 
These  cases  are  proliferating  so  rapidly  it  is  difficult  to  keep 
the  chronicle  up  to  date  and  growing  increasingly  costly  for 
press  organizations  to  fight  them. 

What  some  have  termed  an  “imperial  judiciary”  is  rapidly 
becoming  a  reality. 

In  Blount  County,  Alabama,  near  Birmingham,  a  Circuit 
Court  judge  issued  an  injunction  last  week  prohibiting 
WBRC-tv  from  airing  film  which  was  taped  at  a  hearing  to 
appoint  lawyers  for  two  murder  suspects.  On  top  of  this  gag 
order  the  judge  ordered  the  clerk  not  to  make  public  the  text 
of  the  injunction — normally  a  public  record — because  it 
might  prejudice  the  trial. 

The  erosion  of  the  people’s  right  to  know  what  is  going  on 
in  their  courts  is  no  longer  a  threat.  It  is  here.  Members  of 
the  press  know  it.  They  should  shout  it  from  the  house  tops 
so  their  readers  know  it. 

Communists  in  j-education 

The  press  in  this  hemisphere,  particularly  in  Latin 
America,  should  be  alert  to  the  attempt  of  the  Cubans  to 
infiltrate  their  news  staffs  with  students  trained  in  com¬ 
munist  dogma. 

James  W.  Carty,  Jr.,  a  professor  of  communications  at 
Bethany  (W.  Va.)  College,  recently  spent  some  time  in  Cuba 
interviewing  journalists  and  educators.  Writing  in  Jour¬ 
nalism  Educator,  October  1978,  he  said  there  are  about  500 
students  enrolled  in  journalism  at  the  University  of  Havana 
and  other  colleges  where  socialist  ideology  is  as  important 
as  writing  techniques.  It  is  planned  to  make  the  U.  of 
Havana  “an  international  training  center  for  students  and 
teachers  from  the  Caribbean,  Central  and  South  America,” 
he  reports.  Hemisphere-wide  promotion  has  already  begun 
and  journalists  from  17  nations  attended  a  special  seminar 
there  at  the  end  of  last  year. 

When  students  begin  their  Marxist  training  in  the 
freshman  year  and  repeat  the  courses  in  their  sophomore 
year,  there  is  no  question  their  dedication  will  be  to  the 
destruction  of  a  free  and  independent  press. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22  1884  Newspaperdom  established 
March  1892  the  Fourth  Estate  March  1  1894  Edit  ir  & 
Publisher  June  29.  1901  Advertising  January  22 
1925 


Managing  Editor;  Jerome  H.  Walker,  Jr. 

Associate  Editors:  John  P.  Consoli.  Carla  Rupp. 
Lenora  Williamson.  Earl  W.  Wilken 

Midtwest  Editor:  Celeste  Huenergard 

Washington  Correspondent:  I.  William  Hill 

Promotion  Manager:  George  Wilt 

Advertising  Manager:  Donald  L.  Parvin 

Sales  Representatives:  Brian  L.  Chester.  Lee 
Danner,  Richard  J.  Flynn.  Martin  T.  Mylott 

Advertising  Production  Manager:  Louise  A. 
Villani 

Librarian:  Adelaide  Santonastaso 


OFFICES 

General:  575  Lexington  Ave.,  New  York.  N  Y. 
10022  Phone  212-752-7050  TELEX  12  5102 


Chicago:  111  East  Wacker  Drive  60601  Phone 
312-565-0123.  Celeste  Huenergard,  Editor 
Lee  Danner.  Sales  Representative 


Los  Angeles:  3450  Wilshire  Boulevard  Suite  407. 
90010.  Phone  213-382-6346.  William  Mar¬ 
shall— Scott,  Marshall,  Sands  &  McGinley. 


San  Francisco:  433  California  St..  Suite  505. 
94104.  Phone  415-421-7950.  Peter  Scott, 
Richard  Sands— Scott,  Marshall.  Sands  & 
McGinley. 


Washington:  1295  National  Press  Building 
Washington  D  C  20045  Phone  202-628- 
8365  I  William  Hill  Correspondent 


INDEX  TO  THIS  ISSUE 


Newspaper  ownership 

The  government  of  Quebec  is  studying  proposals  to  impose 
a  residency  requirement  on  managers  of  Quebec  newspa¬ 
pers  and  to  give  the  government  a  say  in  any  changes  of 
ownership.  It  would  also  give  the  government  authority  to 
determine  what  information  is  in  the  “public  interest.” 

Setting  the  government  up  as  a  watchdog  to  ensure  free¬ 
dom  of  information  is  a  contradiction  in  terms.  It  is  a  direct 
and  dangerous  erosion  of  the  freedom  of  the  press. 


Calendar  .  2 

Equipment  news .  9 

Newsbriefs  .  4 

Newspeople  in  the  news  .  26 

Photography .  15 

Shop  Talk  at  Thirty  . 44 


Microfilmed  copies  of  Editor  &  Publisher  are  available 
from:  University  Microfilms  International,  300  North 
Zeeb  Road.  Ann  Arbor.  Ml  48106  London:  18  Bedford 
Row.  London.  WC1R4EJ.  England 


6 


EDITOR  &  PUBLISHER  for  November  25.  1978 


8°o  sales  tax  lor  !  Y.  state,  pun, h..!sers  ol  :  "ooko  ‘urkct  Guide  N-25 


I 


\ 

I  • 


\ 


a 


\ 


\ 


Attn.  Circulation  Depa.tnric  nt 


Letters 


FKEDltACK 


By  Vic  Cantone 


..LETS  GO  INJSIC)E  AND  PRAY  fOR.  THE  FIRST  AAAENWVOlT. 

PAID  OBITS  CLUTTER 


PERCEPTIONS 

Why  is  a  newspaper  respected.  I'eared, 
praised,  banned,  resented,  coveted, 
sued,  treasured,  picketed,  discarded, 
bombed,  researched,  cursed,  mi- 
crolllmed.  wooed,  cnticizcd.  decorated, 
condemned,  clipped,  damned,  awarded, 
guarded,  decorated  and  boycotted? 

T  here  is  something  authoritative  about 
the  printed  word.  It  carries  the  impres¬ 
sion  of  being  truth  whether  it  is  or  not. 
Because  it  is  black  on  white  it  carries  the 
impact  of  being  chisled  in  granite.  It 
seems  to  know  what's  going  on 
everywhere  and  of  being  able  to  uncover 
the  most  guarded  secrets,  thus  making  it 
seem  to  be  omniscient. 

That  is  why  those  who  feel  they  have 
been  wronged  by  what  is  published  are 
resentful.  They  know  a  printed  lie  be¬ 
comes  the  truth  in  time  because  it  out¬ 
lives  those  who  could  deny  it. 

It  infuriates  some  and  gladdens  others 
at  the  same  time,  just  as  it  inspires  and 
disheartens  simultaneously.  What  is 
doubted  when  spoken  becomes  convinc¬ 
ing  when  printed. 

The  reputation  of  a  newspaper  is  de¬ 
termined  more  by  those  who  read  it  than 
by  those  who  produce  it.  i.ike  a  prism, 
what  a  newspaper  prints  is  refracted, 
twisted  and  bent  by  the  angle  from  which 
it  is  read. 

Consequently . 

A  newspaper  is  persistent,  relentless, 
opinionated,  vascilating,  inconsistent, 
cruel,  forgiving,  moderate,  humorous, 
compassionate,  maudlin,  inconsiderate, 
irresponsible,  imitative,  regulated,  free, 
hated,  reliable,  controlled,  discourteous, 
radical,  educational,  treacherous,  un¬ 
yielding,  compromising,  vindictive,  un¬ 
reasonable,  rational,  vicious,  virtuous, 
sensational,  original,  unresponsive,  pa¬ 
triotic,  disloyiil,  right,  wrong,  left,  can¬ 
tankerous.  biased,  discerning,  trashy, 
gutiess.  libelous,  misleading,  character¬ 
less,  informative. 

BUT  IT  IS  NOT  IGNORED. 

Enoch  P.  Waters 
(Waters  is  retired  editor  of  Chicago  De¬ 
fender.  ) 

*  *  * 


MAIL  CHARGE 

I  mailed  a  25-cent  newspaper,  Long 
Island's  Newsday,  to  Palm  Beach. 
Florida.  The  postage  charge,  at  third- 
class  rate,  was  $1.18. 

Wii.LiAM  M.  Freeman 
(Freeman  retired  recently  from  the  news 
staff  of  the  New  York  Times.) 


My  family  and  I  have  spent  the  last 
year  helplessly  watching  as  my  mother 
suffered  through  cancer.  We  buried  her 
November  13  in  Woodlawn  Cemetery 
near  Chicago. 

Of  course,  the  bills  are  mounting  up. 
Fortunately,  my  father  is  able  to  meet 
the  hospital,  doctor,  and  funeral  bills 
through  savings  and  insurance.  But  the 
bill  I  was  most  appalled  at  and  embar¬ 
rassed  about  was  the  one  from  my  own 
profession. 

There  must  be  a  reason  for  metropoli¬ 
tan  dailies  charging  so  much  to  run  an 
obituary — and  I'm  afraid  that  reason  is 
sheer  profit.  While  our  hometown  papers 
are  charging  nothing  to  run  my  mother's 
obituary,  the  Chicago  Trihane  charged 
$61.00  for  18  lines  for  one  day.  The 
Chicago  Sun-Times  charged  $27. (X)  for 
the  same  obit,  for  one  day.  Count  up  the 
obits  in  one  day  and  it's  easy  to  see  how 
a  paper  can  make  a  killing  off  death. 

Beth  (Cernota)  Ci.ark 
2110  Mercedes  St. 

Denton,  Texas  76201 


While  I  agree  that  informing  readers 
should  be  a  newspaper's  primary  con¬ 
cern.  I  don't  agree  that  good  stories  and 
good  design  are  mutually  exclusive. 

The  issue  of  the  Arkansas  Gazette 
criticized  in  Moen's  discussion  of  news¬ 
paper  design  did  contain  some  good  arti¬ 
cles. 

Unfortunately,  their  impact  was 
blunted  by  a  stodgy,  cluttered  front  page 
that  was  put  together  haphazardly. 

Those  who  are  responsible  for  the  ap¬ 
pearance  of  newspapers  should  take 
their  task  more  seriously. 

Tom  Palmer 
(Palmer  is  editor  of  Haines  City  (Fla.) 
Herald.) 

Short  takes 


Headline:  Once  exposed,  most  men 
want  to  be  married. — San  Angelo  (Tex.) 
Standard. 

*  *  ♦ 

John  Warner  waves  his  horessope  say¬ 
ing  he  will  be  “a  winner  .  .  .  Washington 
Post. 


EDITOR'S  COMMENT 


Daryl  Frazcll 
Metropolitan  Ncivs  Editor 
St.  Petersburg  Times 


“We  rely  on  The  Times’  coverage  of  tough  news 
events  in  Washington,  in  the  nation  and  around  the 
world— the  ones  that  require  background,  interpre¬ 
tation  and  depth  of  knowledge. . .  Fills  in  the  gaps  of 
superficial  wire-service  reporting. . .” 
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State  Bird  .  .  .  State  Motto  .  .  .  State  Flower . . . 

and  a  "STATE  NEWSPAPER" 


IVe  Ve  earned  this 
unofficial  title  because: 

#  We  have  subscribers  in  each 
of  Alabama's  67  counties! 


#  A  circulation  double  that  of  the  \ 
next  largest  newspaper  in  the  state 

#  A  place  in  Alabama  history 
(We've  been  publishing  since  18881) 

#  One  of  the  most  modern  plants 
in  the  USA  , . . 


Plus  a  readership  that  knows,  trusts  and  buys  what  our  pages 
advertise!  If  you  want  to  sell  Alabama  .  .  .  buy  into 


She  ®wrmm$ham 

** Ala  bantams  Most  Powerful  Selling  Force** 


November  25,  1978 


EiiP 

Every  Saturday  since  1884 

St.  Petersburg  Times  Publishing  Co. 
opens  $1.4^million  energy  showcase 


Clearwater  Times  Building 


“To  the  St.  Petersburg  Times  Publish¬ 
ing  Company:  for  you  the  future  is 
now,”  said  Douglas  Costle,  director  of 
the  U.S.  Environmental  Protection 
Agency. 

Costle’s  remarks  came  at  the  close  of 
his  dedication  speech  in  the  $l. 4-million, 
solar-heated  and  cooled  Clearwater 
(Fla.)  Times  building  in  downtown 
Clearwater,  November  3. 

More  than  450  community  leaders  and 
businessmen  attended  the  ceremony  and 
open  house  of  the  energy-efficient  one- 
story  office  building. 

The  building,  which  has  240  solar 
panels  atop  the  double-decked  roof  was 
the  brainchild  of  the  late  Nelson  Poynter, 
chairman  of  The  Times  Publishing  Com¬ 
pany.  Poynter  who  died  last  June,  when 
the  building  was  nearing  completion, 
hoped  the  building  would  show  alterna¬ 
tive  power  sources  were  feasible  now; 
and  hopefully  encourage  other  business¬ 
es  to  invest  in  more  energy-efficient 
buildings. 

“Nelson  Poynter’s  vision,”  said 
Times  editor  and  president  Eugene  Pat¬ 
terson,  “is  embodied  here  in  this  build¬ 
ing.  This  is  an  attempt  to  give  some  form 
to  his  vision.” 

Times  publisher  Jack  Lake  added 
“Nelson  said  he  wanted  to  set  an  exam¬ 
ple  of  what  can  be  done  in  the  way  of  a 
building  dependent  on  solar  and  wind 
energy.” 

In  his  speech  Costle  said: 

“What  is  different  here  (at  the  Clear¬ 
water  Times  building)  is  that  the  building 
is  a  venture  of  private  enterprise.  The 
majority  of  public  buildings  that  are  in¬ 
stalling  solar  heating  and  cooling  systems 
today  are  at  least  in  part,  funded  by  the 
government.  The  St.  Peterburg  Times 
Publishing  Company  has  shown  remark¬ 
able  courage  in  taking  the  lead  and  con¬ 
structing  this  system  without  federal  fi¬ 
nancial  assistance. 

“There  are  three  barriers  commonly 
cited  as  obstacles  to  the  widespread  use 
of  solar  energy.  These  are  technology, 
economics  and  institutional  barriers.  The 
St.  Petersburg  Times  Publishing  Com¬ 
pany  has  not  been  stopped  by  any  of 
them.” 

Noting  a  more  conventional  office 
building  the  same  size  could  have  been 
constructed  for  approximately  $900,000, 
Costle  said,  “The  Times  Publishing 
Company  . . .  has  been  willing  to  bear  the 
higher,  up-front  cost  of  innovation,  with 


the  expectation  that  the  benefits  overall 
more  than  makeup  for  it.  These  are  bene¬ 
fits  that  are  not  only  measured  by  the 
energy  saving  it  expects  to  realize,  al¬ 
though  such  savings  will  be  substantial. 
They  are  also  measured  in  terms  of  the 
contribution  the  company  is  making  to 
the  community  it  serves,  and  in  terms  of 
the  impetus  this  facility  will  give  to  solar 
energy.” 

The  energy  package  cost  the  Times  be¬ 
tween  $250,0()0  and  $500,000  more  than 
constructing  a  conventional  building. 
Architect  Don  Williams  said  the  energy 
features  will  save  at  least  $2,000  a  month 
in  operating  expenses. 

The  Friday  dedication  and  open  house 
was  the  second  of  three  open  houses  for 
the  solar-cooled  building.  More  than 
2,000  Times  Publishing  Company 
employees  and  their  families  toured  the 
building  Sunday,  October  29  and  more 
than  4,400  persons  toured  the  building 
during  the  public  open  house  Sunday, 
November  5. 

Poynter  foresaw  the  Clearwater  Times 
building  could  be  a  valuable  working 
laboratory  where  information  could  be 
gathered  and  studied  to  advance  energy 
technology. 

The  Times  Publishing  Company’s 
facility  at  710  Court  St.  (at  Myrtle)  in 
downtown  Clearwater  has  already  at¬ 
tracted  engineering  students,  scientists 


and  technicians  to  study  the  energy- 
related  features  of  the  building. 

“This  (building)  is  an  experiment,” 
according  to  building  manager  Jack 
Widere,  “a  learning  center  for  students 
and  scientists.” 

The  wedge-shaped,  lofty-wing  roof  on 
the  Times  offices  houses  240  solar  panels 
that  weigh  15  tons  and  contain  more  than 
a  mile  of  copper  tubing.  The  panels  har¬ 
ness  the  sun’s  rays  to  heat  and  cool  the 
building.  Windows  have  been  eliminated, 
except  in  the  lobby  and  at  the  back  door. 

This  system  is  designed  to  keep  the 
temperature  in  the  building  at  a  constant 
76  degrees. 

A  1 15-foot  wind  tower  with  three  Dar- 
rieus  (egg  beater-type)  turbines  will  be 
erected  atop  the  building  next  spring  at 
cost  of  about  $140,000  to  turn  breezes 
into  electricity  for  the  offices.  This  tower 
will  be  the  highest  of  its  kind  in  use  on  a 
commercial  building  and  is  expected  to 
produce  a  maximum  of  15  or  20  kilowatts 
which  is  enough  energy  to  run  150  100- 
watt  light  bulbs. 

Other  features  which  make  the  Clear¬ 
water  Times  building  a  showplace  of 
energy  technology  include:  a  13-foot  high 
earthen  beam  around  the  building  for  in¬ 
sulation  and  specially  designed  low-heat, 
high-output  lighting  system  with 
economizing  selector  light  switches. 

(Continued  on  page  33) 
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AP  chief  asks  unions  to  be  reasonable 


By  John  ConsoU 

Associated  Press  president  and  gen¬ 
eral  manager  Keith  Fuller  last  week 
urged  journalists  to  “avoid  the  assembly 
line  mentality  in  Journalism”  and  to  “be 
aware  of  the  need  of  cost  Justification”  in 
order  to  assure  the  future  of  the  press  in 
the  United  States. 

“There  is  a  middle  ground,”  he  said  in 
a  keynote  speech  at  the  annual  Society  of 
Prof^essional  Journalists,  Sigma  Delta 
Chi  convention  in  Birmingham, 
Alabama.  “Management  and  staff 
reasonably  looking  at  the  other  fellows’ 
viewpoint  and  problems  can  harmoni¬ 
ously  make  accommodations  for  the 
good  of  both. 

“Crippling  strikes  and  class  warfare 
will  be  deadly,”  he  warned.  “If  there  is  a 
danger  of  killing  the  institution  (the 
newspaper),  you  must  take  action  to 
save  it,”  he  said. 

“As  a  professional  group  who  will  in¬ 
dividually  take  your  places  in  both  union 
and  management  roles,  you  can  help  as¬ 
sure  the  future  of  the  greatest,  freest, 
most  responsible  press  structure  on 
earth,”  Fuller  told  the  mixture  of  college 
and  professional  Journalists.  “There  is 
little  1  can  command  to  you  that  is  more 
important.  1  hope  you’ll  take  it  to  heart.” 

Fuller  urged  that  college  Journalists 
entering  the  profession  see  the  excesses 
on  both  sides  (union  vs.  management) 
and  asked  that  they  act  fairly. 

Fuller  talked  about  the  problems  of  the 
press  in  countries  such  as  Britain, 
France  and  Italy  and  said  the  trade  union 
“stranglehold”  was  primarily  responsi¬ 
ble. 

“We  have  lost  many  proud  names  in 
newspapers  here  in  this  country,”  he 
said.  “Craft  union  rules  and  restrictions 
played  a  part.” 

“The  state  of  the  British  press — Fleet 
Street — is  indeed  critical,”  Fuller  said. 
“  But  it  is  far  worse  in  Italy  and  economi¬ 
cally  shaky  in  France.  When  an  industry 
becomes  sick,  it  is  hard  to  place  all  of  the 
blame  in  any  one  sector.  But  I  find  no 
10 


reasonable  authority  on  the  subject  that 
would  not  place  much  of  the  blame  on 
intransigent  Journalists  and  craft  unions 
in  Europe.” 

In  the  United  States,  Fuller  said,  “not 
all  bad  lies  at  the  union  doorstep.  We 
have  publishers  who  have  no  more  con¬ 
cern  with  their  product  than  the  bottom 
line,  but  they  are  the  exception  and  not 
the  rule.” 

Fuller  said  “there  are  half  a  dozen  big 
afternoon  dailies  struggling  for  life  right 
now.  Their  future  will  depend  on  being 
able  to  utilize  fully  the  new  production 
methods  that  would  help  o^set  rising 
newsprint  and  circulation  costs.” 

“Retraining  stereotypers  or  linotypers 
for  other  Jobs  in  modern  printing  is 
reasonable  and  Just,”  he  said.  “Work 
rules  that  are  costly  and  of  little  signifi¬ 
cance  to  workers  should  be  eliminated.” 

“It  is  painful  and  disturbing  when 
people  are  replaced  by  machines,”  Ful¬ 
ler  said.  “But  in  some  instances,  when  it 
isn’t  done,  the  paper  will  go  under.” 

Gannett  Co.  president  and  chief 
executive  officer  Allen  Neuharth  said  the 
trend  toward  group  ownership  of  media 
will  continue. 

“On  the  newspaper  of  the  future,  more 
and  more  Journalists  are  going  to  be 
working  for  groups — large  companies,” 
Neuharth  predicted.  He  said  this  will  be 
to  the  advantage  of  the  young  Journalist. 

“A  young  editor  who  is  fifth  in  the 
leadership  line  at  Reno  can  move  to  a 
place  like  Fremont,  Nebraska  and  man¬ 
age  the  newspaper,”  Neuharth  said, 
using  a  hypothetical  example.  “And  that 
young  editor  is  likely  to  be  a  woman  to¬ 
day,  too.  Those  kind  of  opportunities  are 
one  advantage  of  groups,  but  not  unique 
to  them.” 

Neuharth  said  although  he  sees  group 
ownership  of  media  as  the  wave  of  the 
future,  it  is  important  to  allow  each  paper 
to  be  editorially  autonomous. 

Neuharth  also  spoke  on  the  impor¬ 
tance  of  Journalists  banning  together  to 
keep  the  press  in  this  country  free. 

“We  stand  now  on  the  threshold  of  an 


imperial  Judiciary,  an  imperial  Judiciary 
which  would  bend  the  First  Amendment 
so  that  the  press  has  a  bare  minimum  of 
rights  and  privileges,”  Neuharth  said. 
“And  as  an  inevitable  result,  the  press 
would  become  the  servant  of  the  courts 
and  law  enforcement  agencies,  instead  of 
the  servant  of  the  public  and  the  public’s 
right  to  know.” 

Neuharth  called  on  every  Journalist  to 
become  a  “soldier  in  defense  of  the  First 
Amendment.’’  He  said  the  time  has 
come  to  recruit  readers  to  this  cause. 

“We  must  show  our  readers  that  our 
rights  are  really  their  rights,”  he  said. 
“We  have  to  show  our  readers  that  if  we 
are  going  to  give  them  a  free  flow  of 
information,  we  do  need  some 
privileges.” 

Neuharth  said  newspaper  readers 
must  be  shown  that  freedom  of  informa¬ 
tion  means  “much  more  than  a  female 
reporter’s  right  to  enter  a  locker  room.” 

The  SPJ/SDX  program  also  included  a 
number  of  panels.  In  one  on  sports 
coverage,  Hubert  Mizell,  sports  editor  of 
the  Sr.  Petersburg  (Fla.)  Times  talked 
about  why  this  particular  category  of  re¬ 
porting  has  been  a  tough  one  for  women 
Journalists  to  get  into. 

“It  has  little  to  do  with  sexual  bias,” 
Mizell  said. 

He  explained  that  most  sports  staffs  are 
small  and  as  a  result  staffers,  in  addition 
to  going  out  to  cover  events,  must  re¬ 
main  in  the  office  to  edit  copy  and  re¬ 
write  stories. 

“Most  women  don’t  want  to  do  that,” 
he  said.  “They  want  to  go  out  and  do 
features  on  Reggie  Jackson  and  Chris 
Evert.”  Mizell  said  if  women  want  to 
make  it  in  the  sportswriting  field,  they 
have  to  start  off  with  the  less  glamorous 
Jobs  Just  as  the  men  do. 

Mizell  said  if  a  woman  sportswriter  is 
sent  out  to  cover  a  sporting  event,  “there 
is  no  reason  why  a  coach  or  management 
should  keep  a  bonafide  woman  reporter 
out  of  the  locker  room.” 


(Continued  on  page  35) 
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SDX  urges  higher  pay  for 
women  news  executives 


The  Society  of  Professional 
Journalists/Sigma  Delta  Chi  has  come 
out  strongly  in  favor  of  increased  rights 
and  opportunities  for  women,  minorities 
and  the  handicapped. 

Pointing  out  statistics  which  suggest 
that  male  journalists,  on  the  average, 
draw  substantially  higher  salaries  than 
female  journalists,  delegates  at  last 
week’s  annual  convention  in  Birming¬ 
ham,  Alabama,  passed  a  resolution  urg¬ 
ing  newspaper  and  broadcast  executives 
to  promote  more  women  journalists  and 
pay  them  equitably  with  their  male  coun¬ 
terparts. 

The  resolution  cites  a  recent  survey  by 
the  Indiana  University  School  of  Jour¬ 
nalism  which  revealed  that  2.4%  of  top- 
level  management  in  the  daily  press  are 
women  and  “that  even  these  women 
received  markedly  less  pay  than  their 
male  counterparts.’’  In  the  survey, 
women  managers  reported  a  high  degree 
of  job  satisfaction. 

The  resolution  also  cites  the  recent  sex 
discrimination  suit  against  the  New  York 
Times  and  states  that  this  suggests  that 
these  patterns  still  prevail  at  one  of  the 
nation’s  largest  and  best  newspapers.’’ 

The  resolution  urges  executives  of 
print  and  broadcast  outlets  to  “draw 
upon  the  experience  and  expertise  of 
the  women  they  do  employ  in  an  effort 
to  correct  employment  and  management 
practices  that  may  work  against  the 
hiring,  assignment,  promotion  and  equal 
treatment  of  women.’’ 

The  resolution  further  calls  on  print 
and  broadcast  outlets  to  “step  up  efforts 
to  recruit,  hire  and  promote  qualified 
women  and  to  eliminate  the  serious 
imbalances  and  inequities  that  now  ap¬ 
pear  to  exist.’’ 

The  delegates  also  voted  to  urge  Con¬ 
gress  and  the  state  legislatures  “to  ac¬ 
complish  full  adoption  of  the  federal 
Equal  Rights  Amendment  (ERA)  and 
other  such  pertinent  legislation  which 


seeks  absolute  equality  of  opportunity 
for  women  in  journalism  and  all  other 
pursuits.’’ 

The  resolutions  committee  voted  to 
eliminate  from  that  resolution  a  clause 
resolving  that  SDX  hold  future  national 
and  regional  meetings  only  in  those 
states  that  have  ratified  ERA.  That  list 
includes  15  states,  primarily  in  the 
South.  Several  women  journalists  attend¬ 
ing  this  year’s  convention  had  expressed 
concern  that  the  meeting  was  held  in 
Alabama,  one  of  the  states  that  has  not 
passed  the  Equal  Rights  Amendment. 

A  third  resolution  passed  calls  upon 
reporters,  editors  and  producers  “to  pre¬ 
sent  a  more  realistic  picture  of  people 
with  handicaps.’’ 

It  also  resolves  that  the  SDX  national 
president  designate  a  committee  to  sur¬ 
vey  the  number  of  disabled  journalism 
students,  gather  data  on  the  number  of 
positions  held  by  disabled  journalists  in 
the  United  States  and  make  recom¬ 
mendations  on  ways  of  opening  the  pro¬ 
fession  to  all  qualified  persons. 

Another  resolution  passed  calls  upon 
employers  to  “redouble  their  efforts  to 
recruit  minority  journalists  for  openings 
in  their  newsrooms  and  offer  advance¬ 
ment  opportunities  to  qualified  minority 
staff  members.’’ 

A  study  comparing  the  proportions  of 
black  newsroom  employment  in  1968  and 
1978  shows  that  overall  2.6%  of  news¬ 
room  personnel  was  black  in  1968  com¬ 
pared  to  5.7%  in  1978.  The  study  was 
conducted  with  the  assistance  of  Michele 
Young  and  Adrienne  May,  students  at 
Temple  University. 

The  delegates  also  approved  a  resolu¬ 
tion  that  considers  it  inappropriate  for  a 
news  corporation  to  contribute  to  a  non- 
joumalistic  political  action  committee  or 
for  a  reporter  or  editor  to  make  such  a 
contribution  when  he  or  she  is  involved 
in  covering  that  political  issue. 

John  Hopkins,  president  of  the 
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Greater  Miami  Chapter,  said  the  resolu¬ 
tion  stemmed  from  attempts  to  legalize 
gambling  casinos  in  Florida  this  year. 

Hopkins  said  major  publishing  and 
broadcast  companies  in  Horida  felt  they 
were  the  only  industry  in  the  state  strong 
enough  to  oppose  the  hotel  people  and 
made  contributions  ranging  from  $10,000 
to  $50,000  to  a  committee  opposed  to  the 
casinos. 

Hopkins  said  newspaper  and  broad¬ 
cast  employes  were  upset  at  what  their 
employers  had  done.  He  said  they  be¬ 
lieved  the  contributions  compromised 
their  objective  reporting. 

Among  the  other  resolutions  ap¬ 
proved,  are  one  which  asks  the  U.S. 
Supreme  Court  to  grant  a  rehearing  in 
the  case  of  the  Stanford  Daily;  one  call¬ 
ing  upon  the  U.S.  representative  to  the 
UNESCO  conference  to  object  to  any 
international  declaration  that  would  limit 
freedom  of  the  press;  one  urging  the 
American  Bar  Association  and  state  bar 
associations  to  “move  quickly  and  with 
determination’’  to  remove  existing  rec¬ 
ommended  court  rules  which  prohibit 
“contemporary  journalism  technology” 
on  court  coverage;  and  another  urging 
the  Supreme  Court  to  grant  the  review 
requested  in  the  Myron  Farber,  New 
York  Times  case. 

In  the  lone  contested  race  for  SPJ/ 
SDX  office,  Charles  Novitz,  manager  of 
ABC  News  Syndication  in  New  York  de¬ 
feated  Ron  Willnow,  news  editor  of  the 
St.  Louis  Post  Dispatch,  for  the  post  of 
national  treasurer. 

The  SDX  board  of  directors  voted  to 
create  a  new  Ethics  Committee  which 
will  supersede  some  of  the  respon¬ 
sibilities  of  the  Professional  Develop¬ 
ment  Committee.  The  new  committee’s 
goal  will  be  to  broaden  the  emphasis  of 
SPJ/SDX  Code  of  Ethics  and  the  sub¬ 
sequent  compliance  with  it  by  the  indi¬ 
vidual  society  members. 

Snack  bar  director 

Ben  B.  Schifman,  former  financial 
editor  of  the  Kansas  City  Star-Times 
has  been  elected  a  director  of  Topsy’s 
International,  Inc.,  achain  of  snack  bars. 
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Federal  Court  decision  bars 
agent  system  in  Kansas  City 


An  attempt  by  the  Kansas  City  Star 
Co.  to  terminate  its  independent  carrier 
force  violates  the  Sherman  Act,  accord¬ 
ing  to  a  Federal  District  Court  decision 
of  November  9. 

As  the  tribunal  opinion  stated  it: 

"The  monopoly  enjoyed  by  the  defen¬ 
dant  is  confined  to  the  publication  of 
metropolitan  daily  newspapers  in  general 
circulation  and  does  not  extend  to  sales 
and  distributions.” 

The  decision  left  Star  attorneys 
perplexed,  primarily  because  it  agreed 
that  the  paper  had  legitimate  business 
motives  for  such  an  arrangement,  that  it 
was  a  legal  system  and  that  it  placed  no 
barriers  on  future  competition. 

"Nobody  is  trying  to  be  evasive,” 
Robert  L.  Ballow,  counsel  for  the  Star, 
said.  "We  just  don't  know.  In  reading 
the  opinion,  we  find  all  the  facts  in  our 
favor,  but  we  can't  implement  (the 
changeover).  It's  kind  of  like  the  Federal 
courts  have  taken  over  our  distribution 
system.” 

Ballow  November  20  filed  a  motion  to 
reconsider.  Depending  on  the  judge's 
decision,  another  hearing  will  be  held  to 
determine  whether  to  let  stand  a  year-old 
injunction  against  the  paper's  proposed 
action  or  to  pay  the  carriers  damages, 
Sheridan  Morgan,  an  attorney  for  the  in- 
tervenors  said.  The  litigation  would  then 
be  ready  for  the  appellate  courts. 

Star  carriers  were  informed  September 
26,  1977,  that  the  paper  was  switching  to 

Vending  box  fee 
and  site  choice 
faces  challenge 

The  City  Fathers  of  Boca  Raton,  Fla., 
meeting  place  of  the  Southern  Newspa¬ 
per  Publishers  Association  for  20  years, 
have  taken  steps  to  rid  the  local  streets  of 
"unsafe”  and  “unsightly”  newspaper 
vending  boxes. 

An  attack  by  publishers  on  the  con¬ 
stitutionality  of  the  ordinance  passed  last 
week  is  likely,  the  city  council  has  been 
warned.  John  Cornett,  publisher  of  the 
Boca  Raton  News,  has  been  striving  for 
a  compromise.  He  said  he  agrees  with 
the  intent  of  the  ordinance  but  questions 
the  legal  validy  of  giving  some  city  offi¬ 
cial  the  right  to  designate  spots  for  news- 
racks,  and  to  impose  a  fee  of  $60  a  year 
on  each  box. 

Councilman  Mark  Byron,  a  former 
Madison  Avenue  advertising  agency 
partner,  sponsored  the  regulating  law 
because  of  complaints  from  home  own¬ 
ers  that  the  vending  machines  in  public 
areas  create  traffic  hazards. 

The  fast  growing  city  has  become  a 


an  agency  delivery  system  December  I. 

200  of  the  paper's  distributors  called 
the  move  a  violation  of  the  Sherman  Act 
and  immediately  filed  suit  in  Federal  Dis¬ 
trict  Court.  A  preliminary  injunction  was 
issued  October  26,  1977,  enjoining  the 
Star  from  terminating  the  carrier  con¬ 
tracts  but  not  from  signing  voluntary  or 
new  outside  distributors. 

Since  then,  the  company  has  suc¬ 
ceeded  in  reducing  its  \0&7c  independent 
crew  by  22%,  Leggett  reported. 

"Our  hands  are  not  tied  to  the  injunc¬ 
tion,”  he  insisted.  "We  can  still  fire 
someone  for  lousy  service  or  if  they 
don't  pay  their  bills." 

Star  president  James  H.  Hale  labeled 
his  paper's  position  peculiar  compared  to 
cities  like  Los  Angeles  and  New  York 
which  have  fought  for  and  won  the  right 
to  introduce  agent  systems  in  the  past. 

“They  are  not  one  newspaper  towns,” 
Hale  said.  “Priority  of  the  route  is  not  an 
issue  in  our  suit  either.  The  trial  was 
simply  to  determine  if  we  had  the  right  to 
change  our  system.  It  was  the  monopoly 
deal  that  really  kicked  in  our  case.” 

A  separate  suit  on  the  priority  ques¬ 
tion,  however,  is  pending  in  the  state 
court,  Leggett  said,  even  though  the  Star 
"has  never  sold  or  received  any  money 
for  its  route.” 

The  trial  lasted  three  weeks  and  was 
prefaced  by  three  months  of  deposition 
taking  from  over  250  carriers  and  execu¬ 
tives. 

major  “battleground”  in  the  circulation 
war  among  dailies,  weeklies  and  shop¬ 
pers  in  Palm  Beach  County.  Clusters  of 
vending  boxes  (and  giveaway  racks)  have 
Flemming,  attorney  for  the  Fort  Lauder¬ 
dale  Sun  Sentinel,  declared  at  a  council 
hearing,  “We  think  the  ordinance  is 
clearly  unconstitutional  .  .  It's  kind  of 
like  hitting  a  mosquito  with  a  baseball 
bat.”  Parker  Thompson,  attorney  for  the 
Miami  Herald,  said  “newspapers  have 
no  alternative  but  to  attack  it.” 

New  daily  folds 

Mansfield  (Ohio)  Observer  will  con¬ 
vert  from  daily  to  weekly  publication  on 
November  29.  The  paper,  which  started 
about  lO-weeks  ago,  stopped  daily  publi¬ 
cation  on  November  22. 

Locker  room  closed 

The  woman  reporter  in  the  locker 
room  issue  has  been  solved  by  the  Dallas 
Cowboys.  From  now  on,  the  Cowboy's 
new  post-game  interview  policy  is  not  to 
admit  male  or  female  reporters  into  the 
locker  room.  Instead  players  will  be 
available  to  reporters  in  another  room 
after  a  five-minute  waiting  period.  The 
visiting  team's  dressing  room  will  stay 
open  to  the  press,  as  will  the  Dallas 
locker  room  on  the  road. 


ABC  board 
approves 
rule  change 

The  board  of  the  Audit  Bureau  of  Cir¬ 
culations  has  given  initial  approval  to  a 
proposed  newspaper  rule  change  which 
would  eliminate  restrictions  on  what  a 
publisher  may  call  editions  of  his  news¬ 
paper  published  outside  designated 
“Morning”  and  “Evening”  newspaper 
hours. 

Under  current  ABC  rules,  it  is  the  pre¬ 
rogative  of  the  publisher  to  designate  his 
newspaper  as  either  “Morning”,  “Eve¬ 
ning”,  or  “All-Day”.  Normal  hours  for  a 
“Morning”  newspaper  are  press  starting 
times  between  6  p.m.  of  the  day  preced¬ 
ing  the  issue  date  and  9  a.m.  of  the  day  of 
issue.  Normal  hours  for  an  “Evening” 
newspaper  are  press  starting  times  be¬ 
tween  6  a.m.  and  9  p.m.  of  the  day  of 


Claggett  elected 
chairman  of  ABC 

William  M.  Claggett,  division  vice- 
president,  director  of  advertising  and 
marketing  services,  Ralston  Purina 
Company,  was  elected  chairman  of  the 
board  directors  of  the  Audit  Bureau  of 
Circulations. 

Elected  to  serve  with  Claggett  are: 

Vicechairmen:  Jules  P.  Fine,  execu¬ 
tive  vicepresident  and  director  of  mar¬ 
keting  services,  Ogiivy  &  Mather  Inc.; 
George  J.  Simko,  senior  vicepresident  - 
group  executive,  Benton  &  Bowles,  Inc.; 
and  Lloyd  M.  Hodgkinson,  vicepresi¬ 
dent,  magazine  division  and  a  director  of 
Maclean-H  inter  Limited. 

Secretary:  Clement  W.  Kohiman,  ad¬ 
vertising  manager — organic  chemicals 
division,  American  Cyanamid  Company. 

Treasurer:  David  Kruidenier,  chair¬ 
man  and  publisher.  Register  &  Tribune 
Company,  Des  Moines,  Iowa. 

Current  rules  provide  that  if,  during 
the  course  of  a  day,  an  evening  newspa¬ 
per  describes  an  edition  as  “Morning”, 
the  sales  of  that  edition  should  not  be 
included  in  establishing  the  average  cir¬ 
culation  total  for  the  evening  newspaper, 
but  should  be  set  up  separately  in  ABC 
reports,  under  the  caption  of  “Morn¬ 
ing”. 

Newspapers  are  permitted  to  include 
the  circulation  of  other  editions,  published 
outside  the  normal  hours,  within  a  sin¬ 
gle  total  average  circulation  figure. 

The  effect  of  the  proposed  rule  change 
would  be  to  permit  the  publisher  of  an 
evening  newspaper  to  publish  an  early 
edition,  identify  it  as  a  “Morning”  edi¬ 
tion,  and  report  the  circulation  of  this 
edition  as  part  of  his  evening  average 
issue  circulation. 
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Newsprint  shortage  hits 
California  publishers 


By  M.  L.  Stein 


California  publishers  are  confronted 
with  a  severe  newsprint  shortage  and 
there  is  no  end  in  sight. 

“All  indications  are  that  it’s  getting 
worse,”  said  Oran  Asa,  president  of  the 
California  Newspaper  Publishers  As¬ 
sociation.  “This  is  especially  true  in 
newspaper  plants  whose  principal 
suppliers  are  on  this  side  of  the  Canadian 
border.” 

CNPA  recently  surveyed  two  dozen 
newspapers  up  and  down  the  state  and 
found  that  almost  all  of  them  have  been 
forced  to  cut  advertising  and  have  ex¬ 
perienced  delays  in  newsprint  delivery. 

Asa  attributed  part  of  the  problem  to 
mill  strikes  at  Crown  Zellerbach  and 
Boise  Cascade,  but  also  noted  that 
newsprint  consumption  has  increased 
dramatically  in  recent  months. 

Carroll  Horner,  vicepresident  of 
Crown  Zellerbach’s  newsprint  division, 
agreed.  He  added  that  shortages  will  con¬ 
tinue  even  when  the  strikes  end. 

“It’s  just  a  case  of  demand  exceeding 
supply,”  he  explained.  “The  only  way 
the  newsprint  situation  will  ease  is  if 
newspapers  reduce  display  and  classified 
advertising.  I  don’t  expect  that  kind  of  a 
recession.”  The  lack  of  newsprint  in 
California  is  compounded  by  the  high 
cost  of  importing  it  from  the  East  Coast. 

Homer  said  newspapers  throughout 
the  country  are  having  newsprint  prob¬ 
lems  but  pointed  out  that  the  West  Coast 
supply  tightened  up  earlier.  Also,  he 
noted.  East  Coast  publishers  bought  up 
supplies  in  anticipation  of  an  increase 
from  $320  to  $345  a  ton  expected  be¬ 
tween  January  and  March  of  1979.  This 
created  even  more  of  a  shortage,  he  said. 

Homer  said  that  Crown  is  producing 
newsprint  at  85%  of  its  normal  capacity 
at  a  time  when  newsprint  consumption  is 
7  to  8%  over  1977. 

Asa  reported  to  the  CNPA  member¬ 
ship  that  he  recently  toured  the  new 
Weyerhaeuser  Company  mill  in 
Longview,  Washington,  to  see  what  re¬ 
lief  ii  could  provide.  The  mill’s  product 
will  be  known  as  “Norpac  paper.” 

According  to  the  president,  the  picture 
was  not  encouraging.  He  said  that  half  of 
the  mills  output  will  be  sent  to  the  Jujo 
paper  company  in  Japan,  which  is  in 
partnership  with  Weyertiaeuser.  Asa  add¬ 
ed:  “The  new  mill  is  due  to  start  up  not 
later  than  June  of  next  year,  and  will 
have  a  capacity  of  210,000  tons  of  news¬ 
print  annually.  Half  of  that  amount  will 
be  made  available  to  West  Coast  news¬ 
papers  but  it’s  already  sold  out  until 
1983.” 


However,  Asa  did  find  one  bright  spot. 
He  said  he  was  informed  by 
Weyerhaeuser  that  in  two  years  a  second 
Norpac  machine  will  be  in  place  and 
making  paper,  with  most  of  its  additional 
210,000  tons  being  available  to  western 
newspapers.  Meanwhile,  the  crunch  is 
hard  to  bear  for  many  California  news¬ 
papers. 

Garey  Weibel,  publisher  of  the  Chico 
Enterprise-Record ,  reported  in  the 
CNPA  survey  that  he  had  been  forced  to 
cut  his  advertising  by  50%  or  mn  out  of 
newsprint.  He  also  had  to  order  several 
carloads  of  Eastern  newsprint  at  $347  per 
ton,  plus  $90  a  ton  in  transportation 
costs. 

Roy  Herburger,  publisher  of  the  Galt 
Herald  said  he  is  “turning  down  work 
that  we  had  planned.”  He  recalled  that  a 
load  of  newsprint  he  ordered  from  Pow¬ 
ell  River  arrived  more  than  a  month  late. 

“We  are  in  a  tough  situation,”  a  Pow¬ 
ell  River  executive  said.  “We  are  having 
a  rough  time  keeping  up  with  the  de¬ 
mand.” 

The  following  notice  appeared  in  a  re- 

Photographer  slain 
in  Guyana  ambush 

Gregory  Robinson,  27,  a  San  Fran¬ 
cisco  Examiner  photographer  for  the 
past  3  years,  was  killed  in  the  ambush  of 
Representative  Leo  J.  Ryan  of  Califor¬ 
nia,  and  his  party  on  the  Port  Kaituma, 
Guyana,  airstrip  near  the  jungle  com¬ 
mune  of  the  People’s  Temple  November 
18. 

Ron  Javers,  a  reporter  for  the  San 
Francisco  Chronicle,  was  injured  in  the 
attack  and  subsequently  hospitalized  at 
Andrews  Air  Force  Base. 

Also  killed  in  addition  to  Rep.  Ryan, 
who  had  gone  to  the  jungle  to  investigate 
the  activities  of  the  California  religious 
sect,  were  two  other  newsmen.  They 
were  Don  Harris,  42,  a  reporter  for 
NBC,  and  Robert  Brown,  36,  an  NBC 
cameraman,  both  of  the  Los  Angeles 
area. 

A  year  ago.  Rep.  Ryan  was  visiting  a 
friend,  Sammy  Houston,  an  Associated 
Press  photographer  in  the  San  Francisco 
bureau,  and  Houston  asked  Ryan’s  help 
in  rescuing  his  grandchildren  in  Guyana. 

Houston’s  son  Bob  had  quit  the  Jones 
cult  and  was  killed  a  week  later  by  a  train 
while  working  as  a  switchman  in  Oak¬ 
land.  The  grandchildren  with  the  cult 
were  Bob’s  children  by  his  first  wife. 

Sam  Houston’s  daughter,  in  her  late 
twenties,  and  his  wife  Nadine,  were  with 
the  Ryan  party  in  Guyana,  to  look  for  the 
grandchildren  whose  fate  has  not  been 
determined.  Houston  had  remained  in 
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Newsprint  purchased 
from  Sweden 

Fred  J.  Moyer,  Jr.,  production  man¬ 
ager  of  the  San  Diego  (Calif.)  Union  and 
Tribune  told  the  attendees  of  the 
ANPA/CPPA  seminar  on  Runnability  & 
Printability  in  Chicago  recently,  his 
newspaper  had  entered  into  a  3  year  con¬ 
tract  with  a  Swedish  newsprint  firm  for 
6,000  tons  of  newsprint  this  year  and 
12,000  and  6,000  tons  in  the  remaining  2 
years  of  the  agreement. 


cent  edition  of  the  San  Gabriel  Valley 
Tribune: 

“The  Tribune  wishes  to  apologize  to 
its  subscribers  for  the  late  press  run 
Wednesday.  Due  to  the  newsprint  mill 
strike  on  the  west  coast,  the  Tribune  is 
forced  to  use  an  inferior  eastern  made 
newsprint  which  resulted  in  numerous 
tears  in  the  rolls  of  paper  running 
through  the  presses.” 

Some  newspaper  publishers  in  the 
CNPA  survey  complained  about  the 
treatment  they  had  received  from  news¬ 
print  manufacturers.  Others  felt  that 
Northwest  paper  companies  should  have 
geared  up  sooner  to  meet  the  expanding 
need. 


San  Francisco  at  his  job  at  AP.  Ryan  was 
his  son  Bob’s  high  school  teacher. 

Charles  A.  Krause,  of  the  Washington 
Post  Foreign  Service,  who  was  with  the 
Ryan  party  was  also  wounded,  but  man¬ 
aged  to  turn  in  a  front-page  Post  report 
out  of  Port  Kaituma,  Guyana,  describing 
the  mass  suicide-slaughter. 

San  Francisco  Examiner  reporter  Tim 
Reiterman,  31,  formerly  with  the  AP, 
with  the  Ryan  group,  starting  taking  pic¬ 
tures  immediately  upon  Robinson’s  death 
which  were  distributed  through  the 
Examiner  and  AP. 

Reiterman,  who  has  been  covering  the 
People’s  Temple  for  several  years  for  the 
Examiner,  received  two  bullet  wounds  in 
his  left  arm. 

Fran  Dauth,  assistant  city  editor  of  the 
Examiner,  said  Reiterman  is  in  satisfac¬ 
tory  condition  at  Andrew’s  Air  Force 
Base  in  Washington,  D.C. 

“When  he  got  to  Andrews  after  being 
airlifted  out,  he  started  dictating  his 
stories  while  the  doctors  were  working  on 
him.  At  one  time,  he  fell  asleep  while 
dictating  to  a  reporter  and  then  came 
back,”  said  Dauth. 

She  said  about  40  staff  members  on  the 
Examiner  have  been  writing  and  editing 
round-the-clock  on  the  story.  The  Robin¬ 
son  funeral  is  Saturday  in  Burbank. 

Examiner  city  editor  Jim  Willse  and 
photo  director  Eric  Meskauskas  both  left 
for  Guyana  at  1  a.m.  Sunday,  November 
19.  Keith  Power,  assistant  city  editor, 
from  the  San  Francisco  Chronicle,  left  at 
the  same  time. 
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(Second  of  two  parts) 

‘Bakke’  in  the  press — 


leaders  to  Bakke.  Most  said  the  deeision 
appeared  to  apply  explieitly  and  nar¬ 
rowly  to  eollege  admissions  and  would 
have  “no  immediate  impact"  on 
employment  practices.  The  piece  also 


justice  was  done 


By  Bernard  Bard 

Education  writer 
New  York  Post 

If  there  was  a  typical  “Biikke  pack¬ 
age"  in  the  nation's  dailies,  it  comprised 
a  main  story  on  the  decision  itself;  a 
sidebar  on  what  elTects,  if  any,  the  mling 
would  have  on  admissions  policies  at 
local  colleges  and  universities;  an 
examination  of  the  impact,  if  any.  on 
local  litigation  involving  hiring  practices 
(usually  in  fire  and  police  departments); 
a  roundup  of  reaction,  either  man-in- 
the-street  or  from  the  experts  and 
specialists  in  the  field  of  affirmative- 
action  legislation  and  implementation; 
excerpts  from  the  opinions;  a  Bakke  pro¬ 
file,  either  off  the  wires  or  from  the 
"home  team"  if  a  West  Coast  reporter 
was  available;  a  summary  of  the  legal 
history  of  the  case;  an  editorial  and  a 
cartoon.  A  number  of  California  papers 
sent  reporters  to  the  Davis  campus  to 
intei'view'  students.  "The  Class  Bakke 
Didn't  Get  Into  Speaks  Out."  was  a  fea¬ 
ture  in  the  San  Erancisco  Chronicle.  In¬ 
terviews  with  a  cross-section  of  the  class 
Bakke  would  have  graduated  with  had  he 
been  admitted  four  years  earlier  pro¬ 
duced  the  conclusions  that  minority  stu¬ 
dents  admitted  under  the  special  pro¬ 
gram  got  no  special  help  beyond  an  initial 
three-week  freshman  orientation;  some 
professors  resented  the  minority  stu¬ 
dents  and  their  white  classmates  felt  they 
often  were  harshly  treated;  and  almost 
all  students  interviewed  felt  Bakke 
should  have  been  admitted.  The  San 
Erancisco  Examiner  also  sent  a  reporter 
to  Davis,  and  the  headline  on  her  story 
was  “Davis  Students  Sick  of  Bakke 
Case."  Most  of  the  medical  students 
"are  tired  of  being  asked  about  Bakke 
and  want  to  concentrate  on  their  stud¬ 
ies,”  it  said.  The  Los  Angeles  Times 
sought  out  minority  students  in  the  Davis 
program,  and  summarized  their  reaction 
to  the  Court  ruling  with  the  headline 
"‘It's  Going  to  Hurt.'” 

Most  papers  gave  the  play  to  Bakke  in 
the  headline  over  their  main  stories,  hut 
both  the  Washington  Post  and  the  New 
York  Times,  gave  equal  play  in  their 
headline  treatment  to  the  dual  victories 
of  both  Bakke  and  Affirmative  Action. 

Typical  of  the  Bakke-focused  main 
headlines  were:  “Court  Orders  Univer¬ 
sity  to  Admit  Bakke"  in  the  Hartford 
Coiirant:  “Bakke  Wins  Reverse-Bias 
Suit"  in  the  Miami  Herald."  "Court  Or- 

(This  analysis  was  done  by  Bernard 
Bard  on  assignment  for  the  Ford  Founda¬ 
tion.) 
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ders  Admission  of  Bakke.  Sidesteps  on 
Minority  Guidelines"  in  the  Atlanta 
Constitution:  “Bakke  Wins  in  'Reverse 
Bias'  "  in  the  Cedar  Rapids  Gazette: 
“Court  Rules  Bakke  Victim  of  Bias"  in 
the  Topeka  State  Journal:  “Race  Barred 
as  Lone  Admission  Factor”  in  the  Kansas 
City  Times:  “.Supreme  Court  Rules  for 
Bakke"  in  the  Kansas  City  Star:  “Bakke 
Wins  Court  Case.  High  Court  Says 
White  Applicant  Victim  of  Illegal  Dis¬ 
crimination."  in  the  Evening  Sun  of  Bal¬ 
timore;  “Bakke  Wins  Reverse-bias 
Case"  in  the  Baltimore  News-American: 
and  "Bakke  Wins  His  Discrimination 
Case”  in  the  Daily  Hampshire  Gazette  of 
Northampton.  Mass. 

The  “split  decision"  aspects  of  the  rul¬ 
ing  got  the  play  in  many  major  papers 
outside  of  New  York  and  Washington: 
"High  Court  Supports  B;ikke.  But  Also 
Affirmative  Action"  said  the  Boston 
Globe.  “Court  Backs  Bakke — and 
Blacks."  said  the  Boston  Herald- 
American .  The  Des  Moines  Register 
first-day  headline  was  “Bakke  Case;  A 
Split  Decision,  Court  Backs  Afilrmative 
.Action,  But  With  Limits."  And  the 
Newark  Star-Ledger  bannered:  “Court 
Rules  for  Bakke.  Minorities." 

The  Star-Ledger's  coverage  was  com¬ 
plete  and  comprehensive,  perhaps  a 
model  for  medium-sized  dailies.  The 
main  story,  a  rewrite  of  wire  stories,  said 
that  while  the  Supreme  Court  ruling 
opened  the  dooiN  of  UC  to  Biikke.  spe¬ 
cial  programs  to  lift  minority  enrollments 
at  other  colleges  were  not  distui+>ed.  A 
subordinate  Page  One  story  reported  that 
the  ilecision  will  not  affect  a  federal  dis¬ 
crimination  case  against  12  New  Jersey 
fire  departments.  Another  Page  One 
piece  quotes  many  New  jersey  college 
and  university  spokesmen  as  believing 
their  minority-reemitment  efforts  "are 
likely  to  remain  unchanged,"  despite  the 
Bakke  decision.  The  salient  exception 
was  listed  as  the  Rutgers  University  Law 
School  in  Newark,  where  the  acting  pres¬ 
ident  acknowledged  “some  similarity" 
between  programs  at  his  school  and 
Davis. 

Paul  G.  Pearson.  Rutgers  acting  presi¬ 
dent.  was  quoted  as  having  convened  a 
committee  to  evaluate  the  B;ikke  ruling 
“and  to  assess  what  changes  in  the  ad¬ 
missions  practices  the  ruling  may  make 
necessai’y."  The  law  school  sets  aside  2.S 
percent  of  its  freshmen  places  for  “qual¬ 
ified  minority  students."  which  may 
constitute  a  quota  under  terms  of  the 
Bakke  ruling. 

Another  piece  took  a  look 

at  the  reaction  of  labor  and  business 


got  reactions  from  the  State  Chamber  of 
Commerce  and  the  local  office  of  the 
federal  FLqual  Employment  Opportunity 
Commission,  which  were  described  as 
“befuddled  as  anyone  concerning  the 
economic  implications  of  the  decision,  if 
not  more  so."  Sidebar  wire-service 
stories  included  an  ,AP  roundup  of  civil- 
rights  reaction  ("a  mixed  bag");  and  a 
Reuters  account,  quoting  U.S.  Attorney 
General  Griffin  Bell  as  interpreting 
Bakke  as  “a  great  gain"  for  government 
programs  to  help  racial  and  ethnic 
minorities. 

First-day  coverage  in  the  New  York 
Times  was.  as  might  be  expected,  epoch¬ 
al.  Its  stories  were  probably  the  most 
comprehensive  in  the  nation;  its  analysis 
was  the  most  penetrating;  and  its  influ¬ 
ence  was  probably  the  most  widespread, 
since  scores  of  leading  dailies  subscribe 
to  “The  New'  York  Times  News  .Ser¬ 
vice."  The  lead  story,  in  an  unusual 
twist,  devoted  the  first  paragraph  to  the 
Supreme  Court's  affirmation  of 
minority-help  programs.  Bakke's  victory 
was  relegated  to  the  second  paragraph, 
the  Times  reporting  that  Davis' 
affirmative-action  program  was  “invalid 
because  it  was  inflexible  and  unjustifi¬ 
ably  biased  against  white  applicants  like 
him  (Bakke)." 

"In  today's  opinion,"  wrote  Washing¬ 
ton  correspondent  Warren  Weaver  Jr., 
"the  Court  provided  some  guidance  for 
educators  trying  to  insure  that  their  pro¬ 
grams  will  pass  Judicial  muster,  and  fu¬ 
ture  cases  will  almost  certainly  shed 
some  more  light  on  what  constitutes 
permissible  affirmative  action." 

A  prominently-displayed  Page  One 
sidebar,  headlined  “A  Plateau  for 
Minorities."  said  the  great  majority  of 
affirmative-action  programs,  public  and 
private,  will  continue  as  will  the  debate 
and  lawsuits  over  what  constitutes  “a 
proper  racial  balance."  That  piece  in 
particular  was  picked  up  widely  around 
the  country.  Other  77/»c.v  articles  the  day 
after  the  Court  ruling  included  a  reaction 
piece  quoting  government  and  civil- 
rights  spokesmen;  a  ITakke  profile,  in¬ 
cluding  this  quote  from  a  letter  to  a 
friend.  “If  this  (case)  takes  much 
longer  ...  I  may  be  the  first  person  to 
retire  from  engineering  to  study 
medicine;"  a  reaction  piece  from 
Davis — “Disappointment";  a  sui'vey  of 
educators — “their  worst  fears  did  not 
come  to  pass";  and  a  Cambridge  dis¬ 
patch  which  examined  Harvard's  admis¬ 
sion  practices,  praised  by  Justice  Lewis 
F.  Powell  in  his  tie-breaking  opinion, 
which  resulted  in  two  separate  5-to-4 
votes,  one  favoring  B;ikke.  the  second 
upholding  affirmative  action.  The  Times' 
{Continued  on  page  16) 
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Photos  ‘wasted  medium 
says  London  editor 


By  Lenora  Williamson 

lliotogiaphy  is  a  wasted  medium  on  so 
many  newspapers — “a  mere  token  trib¬ 
ute  to  a  teehnieal  capacity" — says 
London  Sunday  Times  editor  Harold 
Evans  in  his  new  book  "Pictures  on  a 
Page." 

Confessing  to  a  "depending  depres¬ 
sion”  over  what  passes  for  photojour¬ 
nalism.  Evans  smiles  wryly  when  re¬ 
minded  he  also  wrote  that  even  back  in 
IS8()  when  feasibility  of  reproducing 
photographs  in  newspapers  was  demon¬ 
strated  publishers  and  editois  remained 
"unexcited." 

He  agrees  the  situation  hasn't  changed 
much  in  nearly  100  years — even  with  all 
the  technical  advances  and  the  visual- 
minded  readership. 

Interviewed  in  New  York  City  after 
two  weeks  in  the  United  States  ("one 
working  and  one  vacation").  Elvans  re¬ 
views  his  so-called  vacation — 5  cross¬ 
country  lectures  as  a  member  of  the  Fly¬ 
ing  Short  Course  faculty  of  the  National 
Press  Photographers  .Association. 

In  a  word,  the  journey  was  "super!" 
Two  main  impressions  were  "the  genius 
of  the  American  newspaper  photog¬ 
raphers.  their  enthusiasm;  and  their 
frustration  with  their  word  people." 

At  every  day-long  stop  (Hartford. 
Chicago.  Nashville.  Oklahoma  City  and 
Sacramento).  Evans  says  he  was  met 
with  the  despair  of  photographers  who 
feel  publishers  do  not  understand  the  im¬ 
portance  of  images. 

Evans  terms  the  NPPA  tradition  of 
taking  a  flying  faculty  to  regional  audi¬ 
ences  across  the  country  a  good  idea: 
"We  could  do  with  a  flying  circus  in 
Britain — there's  nothing  like  it  there.” 

Hivans.  whose  concern  with  effective 
use  of  pictures  in  newspapers  is  legend, 
has  been  collecting  photographs  for  I.*' 
years  and  spent  7  years  on  the  new  book. 
Over  .^-4  years  of  that  time,  he  inter¬ 
viewed  top  photographers  and  took  a 
year  on  layout  alone  working  with  Edwin 
Taylor,  design  director  of  the  Sunday 
Times. 

By  way  of  emphasis.  Hlvans  announces 
he  has  just  hired  the  first  woman  picture 
editor  on  Fleet  Street — Shirley  Freman 
to  succeed  the  late  Kevin  Brodie. 

"Pictures  on  a  Page"  is  the  final  vol¬ 
ume  in  FIvans'  much  praised  manual  of 
journalism.  "Editing  and  Design"  and  is 
published  under  auspices  of  the  National 
Council  for  the  Training  of  Journalists. 
In  the  United  .States,  the  publisher  is 
Holt.  Rinehart  &  Winston. 

During  two  weeks  here,  in  addition  to 
6  days  on  the  road  with  the  airborne  fac¬ 


ulty.  Evans  rushed  back  to  New  York  for 
a  seminar  at  the  International  Center  of 
Photography,  another  seminar  for  jour¬ 
nalism  and  law  students  at  Columbia 
University  and  a  luncheon  address  at  the 
Overseas  hess  Club.  Then  a  visit  to  the 
•Sunday  Times  office  in  New  York  to  do 
some  work  and  by  the  next  day  "back  to 
the  aggravation  about  closing  the  paper 
November  .^0." 

At  the  Overseas  Press  Club  in  re¬ 
sponse  to  a  question.  Evans  said  there 
was  no  option  but  to  suspend  publication 
of  the  daily  Times  and  the  .Sunday  Times 
but  that  negotiations  with  the  unions 
would  continue. 

There  are  some  56  negotiation  units 
concerned  with  issues  of  introduction  of 
new  technology,  work  stoppages,  reduc¬ 
tion  of  staff.  Evans  told  the  OPC  audi¬ 
ence  that  every  union  that  signs  an 
agreement  will  be  paid  and  working. 

The  Sunday  Times  editor  summed  up 
succinctly  his  theme  for  the  OPC  lun¬ 
cheon  regarding  the  UNH!SCO  draft  doc¬ 
ument  on  state  control  of  the  media  now 
being  debated  in  Paris:  "The  draft  decla¬ 
ration  is  a  conspiracy,  a  betrayal  of  the 
people  of  the  Third  World." 

■Also,  once  back  in  London.  F>ans 
would  be  awaiting  decision  of  the  FTiro- 
pean  Court  on  the  issue  of  the  Sunday 
Times'  confrontation  with  the  British 
government  over  the  newspaper's  cam¬ 
paign  for  fair  compensation  to  Britain's 
thalidomide  children.  After  12  years,  it  is 
still  illegal  to  write  about  the  issue  under 
the  Contempt  of  Court  law. 

".American  editors  don't  know  what  a 
gag  order  is!"  Evans  interjects. 

A  book  on  the  newspaper's  campaign 
for  the  thalidomide  victims  is  being  pub¬ 
lished  in  January. 

Evans'  routine  schedule  is  Tuesday 
a.m.  to  Saturday  10  p.m.  at  the  Sun¬ 
day  Times  with  conferences,  board  and 
editorial  meetings,  story  ideas,  and  read¬ 
ing.  Sundays  he  is  off  and  sees  his  chil¬ 
dren.  Monday  is  for  writing  and  working 
on  books. 

Living  in  London.  7  or  X  minutes  from 
the  office.  Evans  muses  about  buying  a 
boat  so  he  can  go  along  the  Thames  to 
the  office.  He's  got  to  work  by  foot,  mn- 
ning.  on  bicycle,  by  car.  and  thinks  it 
would  be  a  nice  change  to  arrive  by  wa¬ 
ter.  but  is  not  sure  his  chauffeur  would 
go  along  with  a  boat. 

The  three  F’vans  children  are  visual 
minded,  which  pleases  their  father.  Ruth 
is  at  art  college;  Kate,  a  photographer,  is 
at  Kingsway  College,  and  Michael.  15.  is 
to  have  one  of  his  photographs  in  his 
father's  next  book  on  skiing. 

Evans  is  suiprised  at  their  perception. 


"  They  take  photographs  that  I  would  not 
take — wouldn't  occur  to  me  that  it  was  a 
photograph." 

Since  16.  Evans  has  been  involved  in 
journalism.  He  grew  up  in  the  middle  of 
Manchester,  where  his  father  was  a 
steam  train  driver,  and  got  his  first  news¬ 
paper  job  paying  a  pound  a  week  for 
covering  courts,  councils  and  so  on.  He 
took  notes  in  shorthand. 

Evans  came  by  shorthand  skill  by  at¬ 
tending  a  girls  business  school.  There 
was  one  other  boy  in  the  whole  school  of 
girls.  "Two  boys."  he  repeats  and  then 
confides.  "I  assure  you  that  I  remained  a 
virgin  until  much  later." 

Next  came  two  years  in  the  Royal  Air 
Force  where  he  edited  a  magazine  and 
taught  shorthand  to  a  class  of  officers' 
daughters. 

Subsequently  a  graduate  of  Durham 
University  and  in  the  United  States  at 
Chicago  and  Stanford  (1956-57)  with  a 
Commonwealth  Fund  Fellowship  in 
journalism.  Evans  became  assistant 
editor  of  the  Manclicsler  Eveninf;  New  s. 
Later  he  moved  to  editor  of  the  Northern 
Echo  in  Darlington  and  also  edited  a 
group  of  1 1  weeklies. 

Reluctant  to  leave  the  North  Country, 
he  did  however  accept  the  invitation  of 
the  chief  editor  of  the  Sunday  Times  of 
London  to  be  his  assistant.  "I  never 
thought  of  myself  as  a  Fleet  Street  jour¬ 
nalist."  Four  months  later  he  was  man¬ 
aging  editor  and  after  8  months,  editor. 

Inland  photo  judges 
critical  of  editors 

Sweepstakes  awards  in  photography 
of  the  1978  Inland  Daily  hess  Associa¬ 
tion's  News  ITioto  Competitions  went  to 
Rich  Rickman  of  the  Colorado  Spritif’s 
(Colo.)  Snn  for  a  picture  story  and  to  the 
Topeka  (Kans.)  Capital-Journal  in  the 
new  Picture  Use  category. 

The  Topeka  Capital-Journal  win  was 
for  an  entire  picture  section  essay  on 
rural  Kansas  by  staff  photographer  Jim 
Richardson. 

The  competition  is  sponsored  by  In¬ 
diana  University  School  of  Journalism 
with  this  year's  judges  Richard  Horwitz. 
assistant  bureau  chief  of  the  .Associated 
Press.  Chicago,  and  Claude  Cookman. 
picture  editor  of  the  Louisville  (Ky.) 
Times. 

Judges  said  that  the  general  technical 
quality  of  the  black  and  white  prints  was 
quite  high,  and  color  tear  sheets  were  of 
exceptionally  fine  quality.  But  they  felt 
that  many  excellent  pictures  in  the  photo 
competition  had  been  poorly  used  and 
displayed  by  editors  in  the  picture  use 
competition. 

Winners  included; 

Class  A,  photography.  Division  I, 
newspapers  over  50,()(MI  circulation: 

News — first.  James  .A.  DePree. 

(Continued  on  pafte  20) 
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editorial,  headlined  "Who  Won?”,  said 
the  winner  will  be  decided  by  how  the 
nation  responds  to  the  Bakke  decision. 
“If  the  will  to  remedy  historic  injustice  is 
still  widely  felt,  the  Court  has  left  us  the 
means  to  work  on  toward  the  American 
dream.”  it  said. 

Considering  the  complexity  of  the  de¬ 
cision  and  the  normal  deadline  pressures 
of  newspaper  work,  it  was  perhaps  in¬ 
evitable  that  an  occasional  error  crept 
into  coverage.  UPl  said  the  Court,  while 
ruling  for  Bakke.  had  "upheld  the  uni¬ 
versity’s  right — and  that  of  other  gov¬ 
ernment  bodies — to  set  racial  quotas.” 
Explicit  racial  quotas  were  precisely 
what  the  Court  ruled  were  unacceptable. 
The  Evening  Bulletin  of  Providence  and 
the  Pittsburgh  Press  were  among  UPl 
subscribers  to  carry  the  erroneous  parag¬ 
raph.  The  Press  printed  a  Page  One  cor¬ 
rection  next  day.  The  Santa  Ee  New 
Mexiean,  in  trying  to  penetrate  to  the 
heart  of  the  Court's  decision(s).  said  in 
its  editorial  the  next  day  that  it  found  that 
“so-called  affirmative  action  programs 
for  placement  or  promotion  based  solely 
on  race  is  reverse  discrimination  and  is 
equally  wrong.”  This  too  may  have  been 
a  mis-reading  of  the  Court's  opinion,  as 
most  commentators  and  reporters  are 
agreed  that  the  Court  upheld  affirmative 
action  programs,  which,  by  definition, 
are  based  on  race  (or  sex).  The  only  pro¬ 
grams  cast  under  a  pall,  said  most  ac¬ 
counts.  were  those  based  on  fixed  arbi¬ 
trary  numerical  formulas.  But  again,  con¬ 
sidering  the  volumuninous  decisions  and 
the  fine  line  between  “quotas”  (unac¬ 
ceptable))  and  “affirmative-action  pro¬ 
grams”  (acceptable)  in  the  minds  of  most 
non-specialists,  such  confusion  was  un¬ 
derstandable  and  the  margin  of  journalis¬ 
tic  error  minute. 

By  an  overwhelming  margin,  the 
American  press  turned  in  an  outstanding 
job  on  “Bakke” — the  man.  the  issue,  the 
ramifications.  The  San  Francisco 
Chronicle,  in  a  profile.  “The  Man  Be¬ 
hind  the  Storm."  said  “he  has  convinced 
himself  that  the  Biikke  case  is  not  really 
about  him.  but  that  he  just  happens  to 
have  his  name  attached  to  an  issue  that 
would  have  been  raised  by  someone  else 
anyway.  He  has  tried  to  keep  his  own 
emotional  involvement  to  a  minimum." 
With  Bakke  eluding  reporters,  the  account 
had  to  be  based  on  the  observations  of 
friends  and  co-workers,  and  yet  it 
supplied  revealing  anecdotes  and  in¬ 
sights.  UPTs  San  Francisco  bureau 
turned  in  a  sophisticated  analysis  which 
ran  in  the  Davis  (Ci\\.)  Enterprise .  site  of 
the  campus  whose  admissions  policy  was 
knocked  out  by  the  Court.  The  decision, 
said  the  UPl.  “is  viewed  by  western 
scholars  and  legal  experts  as  an  effort  to 
16 
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Cartoons  told  the  story 


balance  minority  aspirations  and  an  un¬ 
desirable  quota  system."  A  widely-used 
AP  analysis  noted  that  “Allan  Bakke's 
long  wait  is  over,  but  what  the  future 
holds  for  U.S.  race  relations  is  far  less 
certain  in  the  wake  of  his  Supreme  Court 
victory.”  The  piece  pinpointed  the  heart 
of  the  decision — “affirmative  action  pro¬ 
grams  aimed  at  helping  minorities  may 
not  include  fixed  racial  quotas  or  rigid 
racial  goals.”  Washington  Post  staff  wri¬ 
ter.  Bill  Peterson,  in  a  piece  headlined. 
“Bakke  Decision  May  Change  Very  Lit¬ 
tle.”  observed  that  “Once  the  hoopla  is 
past,  the  practical  impact  of  the  Bakke 
decision  may  be  that  it  changes  very 
little — in  the  short  term,  at  least. 

Miami  Herald  Washington  correspon¬ 
dent  Aaron  Epstein  said,  in  a  Sunday 
analysis.  “Bakke  was  just  the  begin¬ 
ning”  that  parallel  questions  remain  to 
be  resolved  in  employment  and  govern¬ 
ment  contracts.  Miami  News  reporter 
Gary  Gibbs,  interviewing  local  lawyers 
fighting  cases  similar  to  Bakke's.  found 
the  Supreme  Court  ruling  does  not 
necessarily  “signal  certain  victory”  for 
their  clients.  A  detailed  examination  of 
the  cases  followed;  they  dealt  with  dis¬ 
crimination  suits  by  a  veterinary  student, 
a  teacher  and  a  policeman  all  of  whom 
claimed  they  lost  out  because  of  “re¬ 
verse  discrimination.” 

The  Gannett  News  Service,  in  plain- 
talk  Question-and-Answer  format  car¬ 
ried  by  the  Boise  (Idaho)  Stateman  and 
other  members  of  the  group,  explained 
just  what  the  court  decided,  what  it  left 
open,  and  why  it  split  the  way  it  did.  An 
excellent  local-reaction  piece,  done 
under  deadline  pressure,  ran  in  the  Kan¬ 
sas  City  Star  the  same  afternoon  the 
Court  announced  its  decision.  Many 
educators  and  civil-rights  spokesmen 
reached  by  reporter  Roger  Moore 
echoed  the  “wait-and-read”  admonition 
of  the  head  of  the  University  of  Missouri 
Medical  School  at  Truman  Medical 
Center.  “Unit  1  have  a  chance  to  see 
what  discussion  surrounded  the  Supreme 
Court's  decision.  I  won't  know  what  it 
means.”  said  Dr.  Richardson  Noback. 


The  Bangor  (Me.)  Daily  News  had  a 
handle  on  the  story  from  the  outset. 
“Bakke.  Affirmative  Action  Win  Test," 
said  the  headline  on  its  lead  story,  done 
by  AP  reporter  Richard  Carelli,  who 
wrote: 

“WASHINGTON  (AP)— The  Su¬ 
preme  Court  opened  the  doors  of  a 
California  medical  school  Wednesday  to 
Allan  Bakke,  but  said  other  whites  still 
can  be  excluded  from  the  nation’s  col¬ 
leges  under  admission  policies  designed 
to  give  an  advantage  to  minorities.” 

Wayne  Reilly,  the  paper’s  education 
writer,  did  a  Page  One  sidebar  in  which 
Maine  officials  expressed  “some 
perplexity”  over  what  the  decision  might 
mean  to  their  affirmative-action  pro¬ 
grams.  “1  think  it's  really  a  serious 
blow,”  said  the  director  of  the  Maine 
Human  Rights  Commission.  “Any  im¬ 
mediate  impact  will  be  nil,  and  there  will 
be  little  long-range  impact,”  said  the 
president  of  the  University  of  Maine  at 
Orono. 

The  Evening  Sun  of  Baltimore 
explored  the  possible  impact  of  Bakke  on 
federal  “set  aside”  programs  which  re¬ 
quire  that  lO^f  of  public  works  projects 
and  contracts  be  reserved  for  minority 
contractors  and  vendors.  It  found  that 
the  decision  left  the  issue  “entirely  unre¬ 
solved.”  Also  left  in  legal  limbo,  said  the 
paper’s  Washington  bureau,  were  volun¬ 
tary  affirmative-action  hiring  programs 
initiated  by  private  businesses. 

The  Boston  Globe's  Thomas  Oliphant 
turned  in  a  succinct  lead  of  prize-winning 
calibre  in  his  first-day  story: 

“WASHINGTON— Allan  Bakke  is 
going  to  medical  school.” 

An  “impact"  sidebar  by  Stephen 
Wermiel  noted  that  the  decision  was  “as 
important  for  what  it  does  not  do  as  for 
what  it  does.  It  does  not  pull  the  rug  out 
from  under  affirmative  action  programs 
in  higher  education  or  in  any  other  aspect 
of  American  life.  “The  piece  noted  that 
the  Bakke  case  potentially  could  have 
given  the  civil-rights  movement  its  worst 
setback  in  two  decades,  but  “much  to 
(Continued  on  page  24} 
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We  read  you. 
We’re  Rockwell-Goss. 


To  newspaper  publishers  every¬ 
where:  This  editorial  from  the  June 
I,  1978  edition  of  The  Stanford 
Daily  is  reprinted  here  to  symbol¬ 
ize  our  concern  about  this  and 
another,  more  recent  Supreme 
Court  ruling  affecting  freedom  of 
the  press.  As  manufacturer  of  the 
presses  that  print  three  out  of  four 
U.S.  dailies,  we  are  particularly 
aware  of  your  demanding  and 


irreplaceable  role  in  guarding  not 
just  your  own,  but  all  facets  of 
American  freedom.  Our  interest  in 
newspapering,  therefore,  does 
not  end  with  the  production  of 
press  equipment.  It  extends  to 
every  facet  of  the  newspaper 


business:  your  challenges,  your 
goals,  your  many  achievements 
and  your  problems. 


Rockwell 

Wj^  International 

...where  scierce  gels  down  to  business 


PNPA  complains 
about  newsprint 
price  increases 

William  C.  Kepel,  president,  Pennsyl¬ 
vania  Newspaper  Publishers  Association 
tion,  broke  the  silence  among  publishers 
over  the  recently  announced  newsprint 
price  increases. 

Kegel,  in  a  November  6  letter  mailed 
to  eleven  newsprint  companies  which  do 
business  with  papers  in  Pennsylvania, 
said  the  price  hikes  are  a  "source  of 
extreme  concern". 

“Newsprint  price  escalation  creates 
serious  economic  positions  that  are  no 
longer  tolerable  to  the  small  and  large 
publishers  alike,"  Kegel  stated. 


Kegel,  who  is  publisher  of  ihc  Ellwood 
City  Ledger,  urged  the  newsprint  com¬ 
panies  to  "alter  its  plans  as  necessary" 
to  be  consistent  with  President  Carter’s 
anti-inflation  guidelines. 

Equipment  people 
in  the  news: 

W.  A,  Nolan  has  been  named  president 
of  Nolan-Jampol  Inc.,  a  division  of 
Nolan  Industries.  Nolan  joined  the  cor¬ 
poration  as  a  sales  representative  in  1944 
and  became  senior  vicepresident  in  1971. 
*  ♦  * 

William  E.  Bockmon,  general  manager 
of  Standard  Gravure  Corporation,  will 
become  president  of  the  company  on 
December  I,  succeeding  Melzar  Lowe. 
Bockmon  will  retain  the  title  of  general 
manager. 


Lowe,  who  will  reach  retirement  age 
this  year,  has  accepted  a  consulting  role 
with  Standard  Gravure  through  1979. 

*  ♦  * 

James  A.  Wilkens  was  recently  named 
vicepresident  marketing  and  sales  of 
NAPP  Systems  (USA).  Wilkens  was 
previously  director,  marketing  planning, 
graphics  markets  division  at  Eastman 
Kodak. 

Thomas  G.  Price  has  been  named  di¬ 
rector  of  marketing  for  NAPP  Systems 
Inc.'s  European  operations.  He  was 
formerly  with  E.l. DuPont  in  England, 
Germany  and  the  U.S. 

Robert  E.  Easley  has  been  named  na¬ 
tional  sales  manager  for  Tal-Star  Compu¬ 
ter  Systems.  He  was  formerly  southern 
regional  sales  manager  for  the  firm. 

John  H.  Avers  has  been  appointed 
marketing  manager.  Commercial  Sys¬ 
tems  for  Tal-Star.  He  was  with  Quadex 
Corp.,  as  New  York  regional  manager 
before  joining  Tal-Star. 

*  *  * 

David  W.  Hepworth  has  been  elected 
corporate  vicepresident  and  treasurer  at 
Compugraphic  Corp. 

Robert  H.  Lander  has  joined  Compu¬ 
graphic  as  vicepresident  of  finance.  He 
was  previously  corporate  controller  of 
Digital  Equipment  Corp. 

♦  *  * 

Philip  F.  Jacques  has  joined  Rockwell 
International  as  director  of  advertising 
and  employe  communications.  He  was 
previously  director  of  marketing  com¬ 
munications  for  the  tire  division  of 
B.F. Goodrich. 

♦  *  * 

Richard  C.  Franklin  has  been  named 
manager,  new  market  development  for 
Mergenthaler  Linotype.  He  was  for¬ 
merly  product  manager  of  Linocomp  and 
Linoterm  products  for  the  firm. 

Ms.  Pepper  Howard  has  been  named 
typographic  sales  supervisor  at  Mergen- 
thaler  Linotype. 

^  iic 

C.  Harold  Gaffin  has  been  appointed 
director,  marketing  planning,  graphic 
data  markets,  graphics  markets  division 
of  Eastman  Kodak. 

William  P.  Asay  has  been  named  direc¬ 
tor,  marketing  planning,  printing  prod¬ 
ucts,  graphics  markets  division,  Eastman 
Kodak. 

*  *  * 

Thomas  F.  Shugrue  was  recently  ap¬ 
pointed  systems  engineer  by  Letterflex 
Systems. 

*  ♦  * 

David  H.  Casperson  has  been  named 
product  planning  manager,  preparations 
systems,  for  3M  Company’s  printing 
products  division.  He  was  previously 
marketing  planning  supervisor  for  the  di¬ 
vision. 

John  F.  Woods  has  been  appointed 
area  sales  manager.  North  Carolina,  for 
.3M  Company’s  printing  products  divi¬ 
sion. 


EXCEPTIONAL  OFFERING— NEW,  NEVER  USED 

IIHINIT  ROCKWEIi-GOSS 
METMHIFFSET  PRESS 

TO  BE  SOLD  IN  TWO  5-UNIT,  1-FOLDER  LOTS 

SALE  DATE;  Tues.Dec.l2  at  1:00  PM 

INSPECTION:  By  appointment  through  the  Auctioneer, 
Tues.,  Nov.  28th  thru  Sale  Date,  Mon. 
thru  Fri.  only,  from  9:30  A.M.  to  3:30  PM. 

BY  ORDER  OF  THE  SECURED  PARTY  IN  POSSESSION. 

ON  LOCATION  AT 

Central  Rigging  &  Construction 
Warehouse 

252  Depot  Road,  Milford,  Conn. 


WIRE.  WRITE  OR  PHONE 


For  Top  Dollor  Keoluohon 


INDUSTRIAL  PLANTS  CORPDRATION 

Amonca's  Poromosi  AUCTIONEERS 

211  E.43rd  St..  New  York.  N.Y.  10017  (212)661-2550 
SKOKIE,  ILL,  —  TOLEDO,  OHIO—  HULL,  ENGLAND 
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The  Panax  Style 
of  Bob  Anderson 


Bob  Anderson  is  Publisher  and  General  Manager  of 
the  Panax  Publishing  Company  which  publishes  the 
Daily  Calumet,  the  South  Suburban  Scene  and  the 
Sun  Journal  newspapers,  covering  the  southside  of 
Chicago  and  the  neighboring  suburbs  in  Illinois  and 
Indiana. 

Bob  is  the  recipient  of  the  1978  Panax  General 
Manager  of  the  Year  Award.  He  was  selected  from  a 
field  of  sixteen  for  his  excellence  in  building  a  strong 
management  team,  his  involvement  in  his  community 
and  for  running  a  successful,  profitable  business. 

Here’s  what  Bob  Anderson  says  about  his  award  — 
“it  was  our  good  people  that  did  it,  not  me." 

Bob  Anderson... another  example  of  The  Panax  Style. 


BOX  I860,  EAST  LANSING.  MICHIGAN  48823 


Inland  photos 

(Continued  from  pofie  15} 


Cliic(i!>o  Sim-Tiines:  second,  Dave  Wil¬ 
liams.  Wichita  (Kans.)  Eu^tle-Bcacoir. 
third.  Robin  Nelson,  Ciary  (Ind.)  Post- 
Trihuhe. 

Sports — first.  Chris  Mattison.  Didiith 
(Minn.)  News-Trihnne:  second,  Walter 
Neal.  C///(  </,eo  Tribune',  third,  Dave  Wil¬ 
liams,  Wichita  (Kan.)  Eagle-Beacon. 

Feature — first.  Bob  East  III.  Tt. 
Lauderdale  (Fla.)  News',  second,  Lou 
Toman,  Ft.  l.auderdale  News;  third, 
Ron  Kuner,  Akron  (Ohio)  Beacon- 
Journal. 

Poilrait/personality — Division  winner. 
Chris  Johns,  Topeka  (Kans.)  Capital- 
Journal;  second,  tie.  Perry  Kiddle, 
Cliicat’o  Sun-Times  and  Greg  Dorsett, 
Tt.  Wayne  (Ind.)  News  Sentinel. 

Picture  story — first,  Greg  Dorsett,  Ft. 
Wayne  (Ind.)  News-Sentinel;  second. 
Dean  Musser,  Jr.,  Tt.  Wayne  (Ind.) 
Journal-Gazette:  third,  John  FI.  White. 
Chicago  Sun-Times. 

Color — first,  Greg  Dorsett,  Ft.  Wayne 
(Ind.)  News  Sentinel;  second,  Henry 
Fichner,  Ft.  Lauderdale  News,  and 
third,  L.  Roger  Turner,  Madison  (Wis.) 
State  Journal. 

Class  A.,  Division  II,  under  50,000  cir¬ 
culation: 

News — first,  Ron  Smith,  Grand  Forks 
(N.D.)  Herald:  second,  Tom  Strickland, 
Richmond  (Ind.)  Palladium-Item':  third, 
Tom  Stanfield,  Janesville  (Wis.) 
Gazette. 

Sports — first.  Jack  Orton,  Kokomo 
(Ind.)  Trihune:  second.  Ron  Medvescek, 
Marion  (Ind.)  Chronicle-Trihnne .  and 
third,  David  Sapotosky,  Tlyria  (Ohio) 
Chronicle-Teleftram. 

Feature — first,  Ed  Suba,  Goshen 
(Ind.)  News:  second,  Paul  Dagys. 
Dnbnqne  (Iowa)  Telefiraph-Herald: 
third,  Rick  Rickman,  Colorado  Springs 
Sun. 

Portrait/personality — first,  Raymond 


Gehman.  Colnmhia  (Mo.)  Missourian: 
second.  Randy  Cox,  Coffeyville  (Kan.) 
Joional:  third.  Jack  Stubbs.  Ann  Arhor 
(Mich.)  News. 

Picture  story — Sweepstakes,  Rick 
Richman,  Colorado  Springs  Sun,  second 
Rickman;  third,  Tom  Stanfield.  Janes¬ 
ville  (Wis.)  Gazette. 

Color — first,  Greg  Fisher,  Marion 
(Ind.)  Chronicle-Tribune;  second  Joany 
Carlin,  Coffeyville  (Kan.)  Journal;  third. 
Terry  Diskey,  Shelhyville  (Ind.)  News. 

Picture  Use  Competition 

Division  II,  over  50,000  circulation: 

Single  page,  news — first,  Chicago 
Tribune;  second.  Paddock  Publications 
(ArHnfiton  Heifihts  (III.)  Daily  Herald): 
third,  Chicago  Tribune. 

Multiple  pages,  news — ^first.  Paddock 
Publications  (Arlington  Heights  (III.) 
Daily  Herald),  second,  Minneapolis 
Trihune:  third,  Chicago  Sun-Times. 

Single  page,  special  purpose — first, 
and  second,  Topeka  (Kan.)  Capital- 
Journal;  third,  Arlington  Heights  (III.) 
Daily  Herald. 

Multiple  pages,  special  purpose — 
sweepstakes.  Topeka  (Kan.)  Capital- 
Journal;  second,  Chicago  Tribune,  and 
third.  Arlington  Heights  Daily  Herald. 

Class  B,  Picture  Use,  under  50,000  cir¬ 
culation: 

Single  page,  news  and  also  multiple 


Deaths 

Jamks  E.  EkRossignai.,  52.  advertising 
director,  Lincoln  (Nebr.)  Journal-Star 
and  assistant  to  the  general  manager; 
November  1. 

ijc  4: 

Morris  M.  Lee,  Jr.,  70,  founder  of  Sel¬ 
vage  &  Lee  Inc.,  public  relations  firm; 
which  later  merged  with  Farley  Manning 
Associates;  September  18. 

4:  * 

Donai.d  F.  Dalibee,  64,  president  of 
Freemont  Messenger  Co.,  and  publisher 
of  Freemont  (Ohio)  and  Port  Clinton 
News-Herald  News  Messen}>er/iinii\  his 
retirement  in  1977;  October  12. 


THE  BEST  KEEPS  GETTING  BETTER 

Complete  TV  Listings 

I  Any  Widin 
>  Any  Font 
«  Any  Point  Size 

Complete  TV  Booklets 

•  With  Your  Logo 
Feature  Package 

•  TV  News 

•  Feature  Articles 

•  Proliles 

•  Puzzles  S  Quizzes 

•  Halllone  Photographs 


COMPUTER-TO-COMPUTER 

By  DalaNews.  OataFeature,  OataSpeed 

AND 

CAMERA-READY 


(518)792-9914 

UNITED  FEATURE  SYNDICATE  (212)557-2333 


IIIIIHniTVIMIIA 

Quaker  Village  •  Glens  Falls,  New  York  12801 


Kennedy  photo  awards 
deadline  January  27 

Judges  for  this  year's  photography 
category  in  the  annual  Robert  F.  Ken¬ 
nedy  Journalism  Awards  will  be  Michael 
O'Brien  of  the  .Miami  News  and  John 
Loengard,  Life  magazine. 

A  change  in  this  year's  competition  is 
the  standardization  of  size  for  entries 
(not  more  than  11"  x  14")  with  only  one 
copy  rather  than  two  to  be  submitted. 
Information  and  entry  forms  may  be  ob¬ 
tained  from  Ruth  Darmstadter,  Execu¬ 
tive  Director,  Robert  F.  Kennedy  Jour¬ 
nalism  Awards,  1035  30th  Street,  N.W., 
Washington.  D.C.  20007.  Entry  deadline 
is  January  27.  1979. 


pages,  news — Marion  (Ind.)  Chronicle- 
Tribune;  second  Olathe  (Kan.)  Daily 
News:  third.  Grand  Forks  (N.D.) 
Herald. 

Single  page,  special  purpose — first, 
Chanute  (Kan.)  Trihune:  second,  Co- 
lumhia  (Mo.)  Missourian:  third,  Mt. 
Pleasant  (Mich.)  Morning  Sun. 

Multiple  page,  special  purpose — 
Division  winner.  Grand  Forks  (N.D.) 
Herald;  second,  Coffeyville  (Kan.)  Jour¬ 
nal;  third,  Chanute  (Kan.)  Tribune. 


Robert  Bottoree,  7 1 ,  former  vicepres¬ 
ident  and  general  manager  of  Dow  Jones 
&  Co.,  and  a  former  manager  editor  of 
Wall  Street  Journal;  November  1. 

♦  *  * 

Lei.and  S.  Forrester,  73,  veteran 
Chicago  Trihune  reporter  and  editor  and 
one  of  the  few  civilians  to  witness  the 
first  explosion  of  the  atomic  bomb;  spent 
35  years  with  the  newspaper's  Washing¬ 
ton  bureau;  November  8. 

*  *  * 

Hazel  Quinn  Palmer,  85,  woman's 
editor  of  the  Mount  Pleasant  (Tex.) 
Daily  Trihune:  veteran  newspaper  wo¬ 
man;  with  her  late  husband  J.  Frank 
Palmer  purchased  the  Titus  County  Tri¬ 
hune  (1941),  which  subsequently  turned 
daily  in  1968;  one  son,  R.B.  Palmer, 
is  publisher  of  the  Tribune;  death  fol¬ 
lowed  a  car-train  accident,  October  23. 
♦  *  ♦ 

Richard  Egbert,  45,  a  manager  in  the 
retail  advertising  department  of  the 
Washinfiton  Post:  October  30. 

*  ♦  * 

Arthur  C.  ("Bud")  Egan  Jr.,  58,  chief 
investigative  reporter,  Manchester 
(N.H.)  Union  Leader:  of  cancer,  Oc¬ 
tober  1 1 . 

*  *  * 

Jim  G.  Ferguson  Sr.,  93,  founder  and 
manager  of  the  Newspaper  Department 
of  Washington  National  Insurance  Co.; 
August  18. 
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BSFORMmON 
MANACSMENT.  DOESIT 

THREATEN 
THE  WORK  ETHIC? 


pUmi^  The  American  work  ethic  has  always  assumed 

that  if  you  worked  hard,  your  efforts  would  be 
rewarded. 

wouldn’t  argue  with  that.  But  we  would  like 
to  amend  it  a  little. 

K  gBR  The  way  we  see  it,  working  hard  isn’t  nearly  as 

Ek  S  important  as  working  well. 

'  Information  Management  isn’t  a  way  of 
^  sidestepping  hard  work.  It’s  a  way  of  making  it 
\  r  more  productive . 

For  example,  there’s  no  virtue  in  having  to  spend 
typing,  retyping  and  re-retyping  documents.  So  we  make  elec¬ 
typing  systems  that  let  you  type,  revise  and  retrieve  information 
t  less  time.  Which  gives  you  a  lot  more  time  to  create  and 


To  make  information  easier  to  work  with,  we  make  a  full  range  of 
copiers,  duplicators  and  computer  printers.  Ones  that  not  only  repro¬ 


duce,  but  can  reduce,  collate  or  even  print  in  color. 

To  make  information  more  accessible,  we  have  Telecopier  trans¬ 
ceivers  and  communicating  typewriters  that  transmit  information 


crosstown  or  cross-country  in  minutes. 

We  even  offer  computer  services  that  let  you  manage  information 
without  having  to  manage  a  computer. 

So  you  see.  Xerox  information  management  systems  are  actually 
the  epitome  of  the  work  ethic. 

They  work  harder.  So  you  can  work  better. 


XEROX 


XEROX®  and  Tclccopici®  arc  trademarks  of  XEROX  CORPORATION. 


At  what  point  do  corporations’  requests  for  personal  information 
become  an  unwarranted  invasion  of  our  privacy? 

How  many  of  the  questions  they  ask  (and  answers  they  demand) 
are  really  necessary?  How  much  information  do  they  already  have  about 
us?  Where  did  they  get  it?  How  accurate  is  it?  And  how  freely  do  they 
exchange  it  among  themselves? 


Because  these  questions  worry  so  many  Americans  today,  Mna 
wants  to  tell  you  how  we  are  committed  to  doing  business  when  you 
come  to  an  iEtna  agent  or  broker  for  personal  insurance:' 

We’ll  ask  you  for  the  information  we  need,  and  no  more.  We’ll  tell 
you  what  data  we’re  after,  how  we  intend  to  get  it  and  from  whom.  If 
we  turn  you  down,  we’ll  tell  you  why:  (And  we  won’t  turn  you  down 
just  because  someone  else  has.) 

If  you  think  we  have  misinformation,  just  ask  what  we’ve  got.  We’D 
tell  you  the  nature  and  substance  of  all  underwriting  information  in 
your  ffle.  (Except  medical  information  which  we’ll  give  your  doctor) 
If  you  say  some  part  of  it  is  wrong,  we’ll  reinvestigate— and  respond.^ 

And  we’ll  go  out  of  our  way  not  to  pass  on  information  about  you 
without  permission? 

By  openly  discussing  our  policies  on  privacy,  we  hope  to  encour^e 
action  among  governmental  and  private  organizations.  And  to  insure  this, 
we  support  both  voluntary  and  legislative  measures  as  recommended  by 
the  federal  government’s  Privacy  Protection  Study  Commission.'' 

Today  the  burden  of  proof  rests  upon  business  and  government  to 
show  that  we  deal  fairly  and  openly  with  private  citizens.  Don’t  under¬ 
estimate  your  own  influence  in  helping  to  protect  your  personal  privacy. 
Use  it  as  we  are  trying  to  use  ours. 

^tna 

is  protecting  your  privacy 


•  When  any  state  law  requires  our  information  is  correct,  we'll  we  let  you  know  what  they  are  use  of  personal  information,  also 
us  to  act  differently,  naturally,  we  tell  you  so.  If  you  ask,  we  ll  even  in  advance).  For  example,  /Etna  created  the  Commission  to  ex- 
must  comply.  put  your  disagreement  in  the  will  provide  information  needed  plore  the  need  for  similar 

2  “Respond”  means:  If  we  are  record.  We'll  also  distribute  that  by  those  selling  or  servicing  our  restraints  on  local  governments 
wrong,  we'll  correct  the  error  by  statement  of  disagreement  in  the  policies,  for  fraud  prevention,  or  and  businesses.  /Etna's  Presi- 
informing  our  source  and  any-  same  way  as  we  would  correct  when  required  by  law.  dent,  William  O.  Bailey,  served 

one  else  you  request  who  received  an  error.  ^  The  federal  Privacy  Act  of  on  this  commission  and  the  con- 

the  misinformation  from  us  in  3  Occasionally,  sound  business  1974  which  established  controls  elusions  it  arrived  at  are  the 
the  past  two  years.  If  we  conclude  reasons  dictate  exceptions  (and  over  the  federal  government's  basis  for /Etna's  priyacy  policy. 

Further  information  may  be  obtained  by  contacting  Henry  L.  Savage,  Jr.,  Public  Relations,  )Etna  Life  &  Casualty, 
151  Farmington  Avenue,  Hartford,  CT.  06156, Telephone  (203)  273-6545. 


/[•'tna  Life  &  Casualty, 
151  Farmington  Avenue, 
Hartford,  CT  06156 
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Bakke  coverage 

(Continued  from  page  16) 


the  relief  of  civil-rights  activists,  that 
setback  did  not  happen  yesterday.” 

The  Flint  (Mich.)  Journal  neatly  head¬ 
lined  its  reaction  piece;  “Bakke  ruling 
blow  or  boon — depends  on  who's 
asked.”  The  Detroit  Free  Press  banner 
on  Bakke  capsuled  the  heart  of  the  rul¬ 
ing:  “Court  rules  for  Bakke,  boosts 
minorities,  too.”  The  Minneapolis 
Tribune  took  a  look  at  the  University  of 
Minnesota  Law  School’s  minority  ad¬ 
missions  program,  found  it  “virtually 
identical”  to  the  one  ruled  unconstitu¬ 
tional  at  Davis,  and  indicated  it  too  might 
be  in  trouble.  The  dean  declined  com¬ 
ment,  but  said  he  will  get  an  opinion  from 
the  American  Assn,  of  Law  Schools, 
which  appointed  a  task  force  to  interpret 
Bakke.  The  Minneapolis  Star  went  out 
and  interviewed  local  medical  students. 
They  were,  the  headline  said,  “puz¬ 
zled.” 

“1  wonder  how  the  courts  can  say  you 
have  certain  percentages  by  race  in  the 
Minneapolis  (public)  schools,  but  you 
cannot  have  certain  percentages  in  medi¬ 
cal  schools,”  said  Becky  Stene,  22,  a 
first  year  medical  student  at  the  Univer¬ 
sity  of  Minnesota.  “It's  going  to  be  a 
mess.” 

And  an  AP  dispatch  in  the  St.  Louis 


Globe-Democrat  said  that  learning  what 
the  Supreme  Court  ruling  on  Bakke  truly 
means  “could  take  years.” 

New  York  Daily  News  Washington 
columinist  James  Wieghart  said  the  cen¬ 
tral  message  of  the  B^ikke  decision  was 
not  Bakke,  but  the  affirmation  of 
affirmative-action  programs.  He  quoted 
Joseph  L.  Rauh,  a  vicepresident  of 
Americans  for  Democratic  Action:  “The 
important  thing  about  the  Bakke  decision 
is  not  that  Bakke  can  go  to  medical 
school,  but  that  the  racists  who  wanted 
to  turn  back  the  clock  on  minority  prog¬ 
ress  have  received  a  stunning  blow.  The 
Supreme  Court’s  decision  that  race  is  a 
proper  factor  in  admissions  decisions  is 
the  legal  concrete  on  which  further  af¬ 
firmative  progress  can  be  made.” 

*  *  * 

Where  Mr.  Rauh  saw  concrete,  a 
number  of  analysts  and  editorial  writers 
saw  something  less  solid.  The  Sunday 
Post-Crescent  of  Appleton,  Wise.,  said 
the  decision  clarified  nothing,  and 
likened  reaction  to  it  to  “the  findings  of 
the  three  blind  men  when  they  investi¬ 
gated  different  parts  of  the  elephant.  It 
all  depends  from  what  perspective  the 
creature  was  examined.”  The  Seattle 
Times  editorial  said  “the  Bakke  ruling 
cannot  be  regarded  as  the  last  word,” 
and  that  further  cases  are  needed  to  de¬ 
fine  the  difference  between  “a  permissi¬ 
ble  affirmative-action  ‘goaf  (and)  an  il¬ 
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legal  ‘quota.’  ”  “High  Court  Waffles  in 
Bakke  Case”  was  the  Portland  Orego¬ 
nian  editorial  headline.  “Raises  more 
questions  than  it  answers,”  said  (ht  Buf¬ 
falo  (N.Y.)  Courier-Express .  The  Buf¬ 
falo  Evening  News  termed  the  ruling  a 
“wise  straddle,”  a  decision  that  will 
make  it  easier  “for  this  diverse  nation  to 
live  with  than  a  sharper  victory  for  either 
side  would  have  been.” 

-The  Buffalo  Evening  News  caught  the 
sentiment  of  most  editorial  writers 
around  the  country.  They  said  the  ongo¬ 
ing  search  for  racial  justice  in  America 
was  too  serious  an  issue  for,  as  the  New 
York  Post  termed  it,  “simplistic 
triumph”  for  either  extremity  of  the 
public-opinion  spectrum.  “That  is  about 
as  satisfactory  an  outcome  to  an  unusu¬ 
ally  complex  case  as  we  can  imagine,” 
sai(J  the  Washington  Post.  The 
decision — whatever  else  its  limita¬ 
tions — can  prove  to  have  a  positive 
effect  “if  it  in  fact  gives  an  impetus  to  the 
nation’s  efforts  to  lift  disadvantaged 
minorities  and  to  do  away  with  the  many 
gross  injustices  that  still  afflict  American 
society,”  said  the  Christian  Science 
Monitor. 

“A  good  decision,”  said  the  Boston 
Flerald  American,  which  noted  that  the 
Court  refused  to  strike  down  all  affirma¬ 
tive  action  programs  in  rejecting  the  use 
of  racial  quotas,  “a  good  compromise,” 
said  the  Topeka  Capital-Journal,  adding 
that  “now  affirmative  action  programs 
must  be  refined  so  they  will  treat  all 
fairly.”  And  the  Chicago  Sun-Times  said 
that  “in  a  tortured  way”  the  Justices 
managed  to  establish  “a  useful  guidepost 
for  a  nation  attempting  to  deal  with  the 
injustice  of  racial  discrimination  without 
endorsing  a  new  inustice  of  reverse  dis¬ 
crimination.” 

“Reasonable  in  conlcusion,”  said  the 
Hartford  Courant.  “A  Calm,  Reasoned 
Opinion,”  said  the  Los  Angeles  Times. 
*  *  * 

In  news  columns  and  editorial  pages, 
the  nation’s  newspapers  did  a  good  job  of 
demonstrating  that — with  or  without 
legal  ambiguities — America  will  find  its 
way  to  racial  peace  and  justice.  And  the 
journalists  demonstrated  with  superb 
professionalism  and  craftsmanship  that 
they  are  and  will  continue  to  be  an  in¬ 
tegral  part  of  the  process. 
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New 

Phototypesetting 
designed  for  use  the 
bilizotion  process,  gives  you 
sharper  characters  that  you  can 
blow  up  a  hundred  times  (like  this 
ampersand)  and  see  less  fuzz  and 
fewer  breaks  than  ever  before. 

How  is  it  done? 

After  years  of  research,  GAP  has  de¬ 
veloped  a  new  emulsion,  providing  greater 
contrast,  whiter  whites,  blacker  blacks  and 
sharper  characters.  You  also  get  consistency  of 
quality  from  roll  to  roll.  As  well  as  an  image  that, 
after  processing,  retains  its  original  density  over  a 
longer  period  of  time. 

The  matte  finish,  besides  reducing  glare,  takes 
pen  or  pencil  notes  beautifully. 

If  you'd  like  a  truly  reliable  source  of  quality  pho¬ 
totypesetting  stabilization  paper,  call  your  local  GAP 
graphic  arts  dealer.  And  while  you're  at  it,  check  out 
our  Gaftype  C  paper.  You'll  find  it  ideal  for  con¬ 
ventional  processing.  We  also  supply  the  _ 

chemistry  for  both  processes. 


1 


Unretouched  blowup  from  10  pt  Tiffany 
phototype  set  on  Gaftype  "S  paper. 


Jack  M.  Richert — named  circulation 
direct  sales  manager  of  the  Oakland 
(Calif.)  Trihnne.  Prior  to  joining  the 
Tribune,  Richert  held  a  variety  of  circu¬ 
lation  department  positions  with:  the 
Evansville  (Ind.)  Conner  and  Press,  the 
Philadelphia  (Pa.)  Inqnirerer  and  News, 
the  Fort  Myers  (Fla.)  News-Press,  and 
the  Tampa  (Fla.)  Trihnne  and  Times. 

ip  ^  i(i 

David  Lawrence  Jr. — will  become 
executive  editor  of  the  Detroit  Free 
Press.  Lawrence,  editor  of  the  Charlotte 
(N.C.)  Observer,  succeeding  Kurt 
Luedtke,  who  resigned  October  5.  Free 
Press  editor  Joe  Stroud  will  become 
senior  vicepresident,  but  will  continue  to 
be  responsible  for  the  paper’s  editorial 
pages  and  policies. 

*  ♦  * 

Thomas  D.  Jones,  president/publisher 
of  Tazwell  Publishing  Company,  Mor¬ 
ton,  III. — named  president  of  Suburban 
Newspapers  of  America.  Jones  will 
serve  as  president  until  a  new  president 
is  named  in  May  at  the  association’s  an¬ 
nual  convention.  Jones  replaces  George 
W.  Hoyt,  president.  Pioneer  Press,  Inc., 
Wilmette,  III.,  who  was  recently  named 
publisher  of  the  Washinf>ton  Star. 

♦  *  * 

Richard  J.  Doyle — appointed  editor-in 
chief  of  the  Toronto  (Can.)  Globe  and 
Mail.  He  had  previously  been  editor  of 
the  paper,  and  managing  editor. 


Michael  Kleibrink — named  research 
manager  of  the  Houston  Post.  He  was 
formerly  research  director  for  the  Char¬ 
lotte  (N.C.)  Observer  and  the  Charlotte 
(N.C.)  News. 

if  iP  tit 

Mark  Johnston — recently  named  pub¬ 
lisher  of  Mirror  Communications  Group. 
The  papers  were  acquired  November  2 
by  the  George  W.  Prescott  Publishing 
Co.,  owner  of  the  Patriot  Ledfier,  a  daily 
based  in  Quincy,  Mass.  Johnston  is  the 
former  editor  and  vicepresident  of  the 
Memorial  Press  Group  of  Plymouth. 

ip  ip  id 

H.  W.  Stuart,  circulation  manager  of 
the  Bloominfiton  (HI.)  Daily 
Pantaaraph — received  the  11th  annual 
Frank  Thayer  Award  presented 
November  9  by  the  University  of 
Wisconsin-Extension,  the  UW  School  of 
Journalism  and  Mass  Communication 
and  the  Wisconsin  Daily  Newspaper  Cir¬ 
culation  Managers  Association. 

ip  ip  ip 

Richard  A.  Morton,  marketing  direc¬ 
tor  of  the  Kalamazoo  (Mich.)  Gazette — 
appointed  manager  of  the  Grand  Rapids 
Press.  He  succeeds  Robert  D.  Schwart/., 
who  was  named  publisher  of  the  Flint 
Journal. 

ip  ip  ip 

Mark  Van  Patten — named  publisher 
of  the  Monmonth  (Ill.)  Review  Atlas. 
Formerly  assistant  publisher  at  the 
Boonville  (Mo.)  Daily  News. 


Newspeople 


NAMED  PRESIDENT— 

Hubert  L.  Kaltenbach, 
publisher  of  the  Torrance 
(Calif.)  Daily  Breeze  and 
San  Pedro  (Calif.)  News- 
Pilot  has  been  named 
president  of  Copley  Press 
Inc.  Kaltenbach  began  his 
career  with  Copley  in 
1 937  in  the  press  room  of 
the  Daily  Breeze.  He  sub¬ 
sequently  served  as  circu¬ 
lation  manager,  labor- 
relations  manager  and  in 
various  advertising  posi¬ 
tions.  He  was.named  pub¬ 
lisher  of  the  News-Pilot  in 
1965  and  accepted  the 
same  post  with  the  Daily 
Breeze  in  1970.  Kalten¬ 
bach  is  also  chairman  of 
the  Copley  Newspapers' 
senior  management  board. 

Kentera  returns 

George  Kentera,  for  many  years  a 
Washington  correspondent  before  be¬ 
coming  managing  editor  of  the  Philadel¬ 
phia  Bulletin  four  years  ago,  has  come 
back  to  the  Nation’s  Capital  as  assistant 
news  editor  of  Knight-Ridder  Newspa¬ 
pers’  Washington  Bureau. 

Before  he  went  to  the  Bulletin,  which 
competes  with  Knight-Ridder’s  Philadel¬ 
phia  Inquirer,  Kentera  was  Washington 
correspondent  for  the  Newark  News 
and  the  Detroit  News. 

Knight-Ridder’s  Washington  bureau 
now  numbers  16  reporters,  including  five 
national  correspondents  and  the  others 
covering  for  one  or  several  Knight- 
Ridder  newspapers. 

ip  if  if 

James  E.  Crosby — appointed  publisher 
of  a  new  newspaper  c^led  the  Bulletin, 
of  Western  Albemarle  County,  Va.  The 
first  issue  was  distributed  on  October  1 1 , 
1978.  The  paper  is  a  family  owned  paper 
with  all  five  members  of  the  family  par¬ 
ticipating  in  its  production. 
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CONSOLIDATED  NEWSPRINT,  INC. 

PUBLISHER  SALES 

Mr.  M.  de  B.  Strathy,  President  of  Consolidated  Newsprint,  Inc.  has 
announced,  as  part  of  a  reorganization  of  the  Company's  newsprint 
marketing  into  Publisher  Sales  and  Specialty  Sales  divisions,  the 
appointment  of  K.  Ross  Hughes  as  Vice  President,  Publisher  Sales, 
Eastern  Area  and  confirmed  the  appointment  of  Paul  B.  Collins  as 
Vice  President,  Publisher  Sales,  Western  Area.  Mr.  Hughes  is  lo¬ 
cated  in  New  York,  Mr.  Collins  in  the  Company's  Oak  Brook, 
Illinois  office. 
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in  the  news 


EXECUTIVE  ASSISTANT— 

G.  Lee  Williams,  Jr.,  treas¬ 
urer  of  Cox  Enterprises, 

Inc.,  has  been  promoted 
to  executive  assistant  to 
the  president  of  the  Atlan¬ 
ta-based  newspaper  pub¬ 
lishing  firm. Cox  president 
Charles  E.  Glover  said 
Williams  also  will  become 
a  vicepresident  of  the 
company  when  the  change 
in  responsibilities  becomes 
effective  November  1. 
Williams  started  his  news¬ 
paper  career  in  1959  as  a 
management  trainee  in  the 
credit  department  of  the 
Atlanta  (Ga.)  Journal  and 
Constitution. 

J.  Christopher  Burns — named  vice- 
president  of  planning  of  the  Washington 
Post.  Bums  joined  the  staff  in  August  as 
assistant  to  the  president.  He  had  been 
with  Arthur  D.  Little,  Inc.,  in  Cam¬ 
bridge,  Massachusetts,  where  he  was  a 
consultant  in  communications  technol¬ 
ogy. 


Stories  on  nuclear 
energy  wins  awards 

Robert  Samuelson,  Washington  staff 
correspondent  for  the  National  Journal 
and  Bruce  Simons,  reporter  for  the 
Brattlehoro  (VT.)  Reformer,  shared  the 
print  media  division  of  the  Atomic 
Industrial  Forum  Award  for  significant 
news-media  contributions  to  the  public 
understanding  of  nuclear  energy. 

The  A  IF,  an  international  trade  associ¬ 
ation  for  the  nuclear  industry,  yearly 
honors  both  print  and  electronic  media 
journalists  with  the  Forum  Award  and 
a  cash  prize  of  $1,000  in  each  category. 
This  year,  the  panel  of  judges  picked 
co-winners  in  both  categories. 

The  electronic  media  award  was 
shared  by  Gerald  Stone,  producer  for 
Nine  Network  Australia,  and  Peter  Cook, 
executive  producer  for  The  Advocates, 
at  WGBH-tv,  Boston. 

In  Robert  Samuelson’s  article,  “Now 
that  we’ve  Got  the  Reactors,  What  do  we 
Do  with  the  Used-Up  Fuel?’’,  the  judges 
found  that  Samuelson  "Directs  the  read¬ 
er’s  attention  to  the  most  important  issue 
facing  the  nuclear  industry  today.  His 
analysis  of  the  situation  is  thorough, 
clear  and  realistic.  It  represents  the  high¬ 
est  standards  of  journalism. 

As  for  Bruce  Simon’s  series  of  ani- 
cles,  “Vermont  Yankee — The  Crisis  of 
the  Cracks,’’  the  judges  found  it  to  be  a 
low-key,  scholarly  series  of  articles 
which  “educated  his  readers  about  nu¬ 
clear  energy.’’  It  was  done  in  such  a  way 
as  to  draw  praise  from  both  sides  of  the 
issue,  the  judges  said. 

The  prizes,  $500  and  a  framed  certifi¬ 
cate  for  each  co-winner,  were  presented 
at  the  Forum  Awards  Luncheon,  during 
the  AIF’s  1978  Annual  Conference  here, 
by  William  G.  Kuhns,  chairman.  General 
Public  Utilities  and  a  member  of  the  A  IF 
board  of  directors. 

Judges  for  the  1978  Forum  Awards 
were:  Dr.  Phillip  Abelson,  editor  of  Sci¬ 
ence  magazine;  Kenneth  Goldstein,  pro- 


COMMUNITY  SERVICE  AWARD— 
William  R.  Lewis,  co-publisher  of  the 
Lynden  (Wash.)  Tribune,  and  im¬ 
mediate  past-president  of  Washington 
Newspaper  Publishers'  Association,  has 
been  named  the  recipient  of  the  John  L. 
Fournier  Memorial  Award  for  Commun¬ 
ity  Service.  Presentation  of  the  award 
was  made  by  John  L.  Fournier  Jr.,  eldest 
son  of  the  late  Kent  Valley  publisher 
who  died  in  1 972. 

fessor  at  the  Graduate  School  of  Jour¬ 
nalism  at  Columbia  University;  and 
James  J.  Beisman,  director  of  public  re¬ 
lations  at  Union  Electric  Company  in  St. 
Louis. 

This  year’s  contest  set  a  record  in 
numbers  of  nominees — 51.  There  were 
38  print  media  and  13  electronic  media 
entries. 

Vito  Cicero,  district  sales  manager- 
appointed  circulation  marketing  manager 
at  the  Bridgewater  (N.J.)  Courier-News, 
a  Gannett  Newspaper.  Cicero  was  previ¬ 
ously  with  the  Allentown  (Pa.)  Call- 
Chronicle. 
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Tired  of  humming  that  same  old  tune?  Want  to  whistle  to  a 
different  beat?  Meet  BILLY  BOB  Buttram  and  his  buckaroo 
buddies. 

Theyll  have  your  readers  knee  slappin’  in  no  time. 

A  little  downhome  humor  now  available  daily  and  Sunday. 
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ANPA/CPPA  continue 
newsprint  diaiogue 


By  Earl  Wilken 

Another  forward  step  was  taken  in  the 
continuing  dialogue  among  newspaper 
executives,  newsprint  manufacturers, 
ink  suppliers  and  printing  press  manufac¬ 
turers  during  the  November  9- 10  seminar 
on  Newsprint  Runnability  &  Printability. 

Sponsors  of  the  Chicago,  Hyatt  Re¬ 
gency  meeting  were  the  American 
Newspaper  Publishers  Association  and 
the  Canadian  Pulp  &  Paper 
Association-Technical  Section.  Purpose 
of  the  seminar  was  to  consider  newsprint 
from  a  systems  approach,  from  news¬ 
print  mill  to  the  reader,  with  considera¬ 
tion  of  the  advertiser's  needs  and  the 
newspaper's  ability  to  produce  a  satis¬ 
factory  newspaper  delivered  on  time  to 
the  customer. 

Burnett  M.  Thall,  senior  vicepresident 
Toronto  Star  and  chairman  of  Friday's 
closing  session,  said  in  his  summation 
the  seminar  had  accomplished  its  objec¬ 
tives  and  therefore  was  a  successful 
meeting.  The  320  attendees  gained  new 
insights  into  present  day  methods  of  pro¬ 
ducing  newsprint  during  the  technical 
presentations. 


In  his  talk  on  "Developments  in  Newv 
print  Forming  Devices  and  Their  Effect 
on  Newsprint  Properties'',  Dr.  R.N. 
Vyse,  project  manager-Omni  Continen¬ 
tal  Ltd.,  described  4  developments  in 
paper  making  machines.  The  develop¬ 
ments  included:  improved  headbox  de¬ 
sign;  the  replacement  of  table  rolls  with 
foils;  the  use  of  fabric  wires  and  the 
adoption  of  twin  wire  formers. 

Since  the  headbox  is  the  heart  of  the 
paper  machine  and  its  function  is  to  de¬ 
liver  a  uniform  jet  of  stock  onto  the  four- 
drinier  wire,  Vyse  said,  the  introduction 
of  a  turbo-flow  nozzle  system  permits  a 
more  even  flow  of  stock  than  in  previous 
designs.  Vyse  pointed  out  that  in  the 
manufacture  of  paper  at  higher  speeds 
and  on  wider  machines,  the  adoption  of 
better  distribution  systems  for  stock  to 
the  headbox  was  critical. 

By  using  foil  rather  than  table  rolls  to 
dewater  the  sheet  (paper)  on  the  four- 
drinier  wire,  the  gentle  pressure  pulse  of 
foil,  he  stated,  brings  alx)ut  less  washing 
out  of  fines  and  hence  less  two  sidedness 
of  the  sheet.  With  foil  the  drainage  can 
be  more  precisely  controlled  thus  often 


The  Macey  Web  SignaBinder^\ 
finishes  TV  magazines  and 
promotional  booklets 
for  $3  to  $4  per  M« 

With  this  unit,  you  can  offer  advertisers 
saddle-stitched  booklets  produced  from  single 
web  signatures  for  little  more  than  unbound 
tabloids  or  glued-on  press  pamphlets. 

Booklets  up  to  32  pages,  from  5  x  3'A"  to 
11%  X  9"  can  be  produced  at  speeds  up  to  6500 
with  just  one  operator. 

For  complete  information,  write  Harris  Corpora¬ 
tion,  Bindery  Systems  Division,  13835  Enterprise 
Avenue,  Cleveland,  Ohio  44135. 
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allowing  the  production  of  a  better 
formed  sheet  which  is  important  for 
printing  uniformity. 

On  the  subject  of  fabric  wires,  Vyse 
said  10  years  ago  bronze  wires  were  used 
almost  exclusively  whereas  today  fabric 
wires  are  in  use  on  almost  all  newsprint 
machines.  The  advantages  of  fabric  wire, 
he  said,  includes  less  cost  than  bronze  in 
proportion  to  wire  life  (5()-l(X)  days  or 
more)  and  production  gained  by  the  re¬ 
duced  downtime  for  wire  changes. 
Bronze  wire  lasts  from  7-20  days. 

Twin  wire  formers  have  a  number  of 
advantages,  Vyse  stated,  and  with  this 
system  an  attempt  was  made  to  remove 
the  problems  of  fourdrinier  machines. 
Problems  inherent  in  the  fourdrinier 
machine,  according  to  Vyse,  are;  the  de¬ 
velopment  of  non  uniform  disturbances 
such  as  ridging  and  spouting,  the  two 
sided  nature  of  fourdrinier  produced 
paper  and  the  lack  of  drainage  capacity 
at  high  speeds  without  unreasonably  long 
fourdriniers. 

Vyse  also  talked  about  more  recent 
designs,  twin  wire  machines  such  as  the 
Vertiformer  and  the  Dominion  Engineer¬ 
ing  Papriformer. 

Coupled  with  these  developments  are 
the  inroads  made  by  computer  systems 
designed  for  closed  loop  control  of  the 
paper  making  process.  W.B.  Scott,  divi¬ 
sion  manager-Consolidated- Bathurst 
Ltd.,  in  his  talk  outlined  the  ac¬ 
complishments  to  date. 

Scott's  thrust  was  to  emphasize  that 
newsprint  producers  are  meeting  their 
customers  quality  requirements  through 
the  use  of  computer  process  control 
equipment  to  control  newsprint  machine 
operations. 

He  said  in  l%9  the  first  “Turnkey 
Package"  computer  control  system  for 
paper  making  was  introduced  and  prior 
to  that  time  there  were  a  number  of  "in- 
house"  varieties  of  computer  systems. 
The  new  systems  have  minicomputers 
and  low  cost  proven  sensors,  he  said. 

Of  the  140  newsprint  machines  in 
Canada,  Scott  stated,  76  of  the 
machines,  making  60%  of  Canadian 
newsprint,  had  computer  control  sys¬ 
tems.  Scott  went  on  to  say  that  the 
(Continued  on  pane  30) 
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A  Pioneer  of  Medical  Knowledge 
Takes  Over 

A  Tradition  of  Medical  Service 


Paul  E.  Ruble, 
author  of 

“To  Your  Good  Health” 


Since  1974,  Dr.  Paul  E.  Ruble  has 
collaborated  with  Dr.  George  C. 
Thosteson,  whose  column  “To  Your 
Good  Health”  has  become  a  household 
word  in  millions  of  American  homes. 

Upon  Dr.  Thosteson’s  death,  Dr.  Ruble 
took  over  the  column  which  he  will 
write  in  association  with  another  long¬ 
time  Thosteson  collaborator,  award¬ 
winning  science  writer  John  Green. 

Ruble  is  head  of  internal  medicine  at 
one  of  the  largest  teaching  hospitals  in 
the  U.S. — Harper  Hospital  in  Detroit — 
and  associate  professor  of  medicine  at 
Wayne  State  University.  Dr.  Ruble  and 
John  Green  will  continue  the  tradition  of 
personalized  medical  service  upon 
which  so  many  American  newspaper 
readers  rely. 


Field  Newspaper  Syndicate 


f 
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Newsprint  talks 

(Continued  from  pcifte  28) 

number  of  computer  systems  used  in 
newsprint  making  were  increasing. 

Computer  operated  process  control 
equipment  on  a  newsprint  machine. 
Scott  commented,  usually  controls  the 
sheet  basis  weight,  the  sheet  moisture 
and  the  sheet  caliper  or  the  reel  hardness 
depending  on  operator  preference.  As 
well  as  controlling  these  factoiN.  he  said, 
it  has  the  capacity  of  displaying  continu¬ 
ously  updated  values  for  these  parame¬ 
ters  either  numerically  or  graphically  in 
both  the  machine  and  cross  machine  di¬ 
rection. 

■All  or  almost  all  of  the  credibility  of 
the  computer  control  system  was 
brought  to  the  seminar  members  in 
Scott's  slide  presentation  which  com¬ 
pared  manual  control  of  the  paper  mak¬ 
ing  machine  with  computer  control,  in 
each  category  the  computer  produced 
paper  closer  to  the  parameters  set  by  the 
manufacturer.  The  slide  examples  were 
for  cross  direction  reel  moisture,  cross 
direction  reel  hardness  and  cross  direc¬ 
tion  reel  basis  weight. 

In  a  presentation  on  major  newsprint 
factors  that  affect  pressroom  nmnability. 
Kdward  H.  Snider,  manager  technical 
and  process  services  CIP  Newsprint, 
said  when  a  break  cK'curs  in  a  newsprint 


web  under  tension,  a  very  high  percen¬ 
tage  of  the  time  it  is  due  to  the  presence 
of  a  shive  which  is  a  long  thick  tlber  or 
fiber  bundle.  Snider  went  on  to  say  there 
are  a  number  of  instruments  on  the  mar¬ 
ket  now.  such  as  the  PULM.AC  Shive 
Analyzer,  which  measure  the  frequency 
of  shive  generation  and  alert  the  mill 
operators  to  problems  as  soon  as  they 
occur. 

1..  John  Rothwell.  vicepresident,  en¬ 
gineering  and  production.  Southam 
Press,  in  his  talk  on  newspaper  press  de¬ 
sign  said  to  the  press  manufacturer  and 
press  operator,  newsprint  is  a  “given" 
product,  over  which  they  have  little  con¬ 
trol.  He  then  said  that  he  knew  of  no 
manufacturing  industry  that  had  as  little 
control  over  its  basic  raw  materials  as 
the  newspaper  industry  had  over  news¬ 
print  and  ink. 

Kothwell  also  said,  “newsprint  is  the 
cheapest  and  most  suitable  substrate  and 
it  is  easily  recycled  or  disposed  of. 
However.  I  think  we  all  share  the  con¬ 
cern  that  as  energy,  labor  and  other  costs 
increase  it  is  more  likely  to  be  cheapened 
relatively  than  improved." 

L.M.  l.yne,  director,  quality  assur¬ 
ance.  Ontario  Paper  Company,  in  his 
discussion  of  optimum  sheet  properties 
for  various  printing  processes  com¬ 
mented  on  letterpress,  offset  and  Di- 
Litho  techniques.  He  reviewed  the  most 
critical  properties  for  each  process  with 


respect  to  newsprint  and  said  Dil.itho 
was  the  most  demanding,  while  shallow 
relief  mns  a  close  second. 

On  the  subject  of  future  trends.  I.yne 
said,  closed  loop  control  of  paper  proper¬ 
ties  on  the  paper  machine  will  expand  to 
encompass  optical  and  physical  proper¬ 
ties  which  will  assure  the  uniformity  of 
newsprint  in  protlle  and  from  reel  to  reel, 
far  in  excess  of  the  present  control  of 
basis  weight  and  moisture. 

On  fhursday  there  was  a  panel  session 
on  the  “Economics  of  Web  Breaks  and 
Poor  Quality  Images."  The  panel,  or¬ 
chestrated  by  Uzal  H.  Martz.  Jr., 
publisher-treasurer.  J.H.  Zerbey  News¬ 
papers  of  Pottsville,  Pa.,  included:  Harry 
Whipple,  advertising  director,  Rockford 
Newspapers,  Rockford,  Illinois:  Fred  J. 
Moyer.  Jr.,  production  manager.  Sun 
Die^io  (Calif.)  Union-Trihiine  and 
Nicholas  G.  Penniman,  IV.  assistant 
general  manager  and  circulation  director. 
Pulitzer  lAiblishing  Co.,  St.  Louis,  Mis¬ 
souri. 

Moyer  represented  the  production  di¬ 
rector  in  the  skit  and  he  hammered  home 
the  theme  “Poor  Runnability"  costs 
money  and  costs  time. 

Along  with  the  need  to  keep  good  rec¬ 
ords.  Moyer  said  runnability  is  of  prime 
importance  for  several  reasons — 
newsprint  with  pcxir  runnability  creates 
additional  costly  waste;  it  makes  running 
of  editions  to  take  longer — readers  there¬ 
fore  occasionally  receive  late  papers — it 
may  create  overtime — it  sometimes  ruins 
press  blankets — it  may  wrap  and  damage 
press  units,  folders. 

Moyer  also  said  2  web  breaks  not  3  per 
l(K)  rolls  was  normal.  With  the  theory  of 
two  breaks  per  KM)  rolls,  he  said,  one 
must  accept  the  fact  that  the  true  base 
cost  of  newsprint  in  dollars  and  cents  is 
not  $320  per  ton — but — ^$320  plus  the  cost 
of  2  web  breaks  per  l(K)  rolls. 

Moyer  indicated  in  the  San  Diego  plant 
each  web  lost  cost  SIX. 37  in  direct  labor 
time  (average)  and  $19.84  in  newsprint 
cost  of  wasted  paper  (average).  Two 
webs  lost  per  100  rolls  equals  $76.42 
($38.21  each  time)  or  81  cents  a  ton.  he 
said. 

Whipple  who  represented  the  advertis¬ 
ing  viewpoint  in  the  skit,  said  competi¬ 
tion  for  tomorrow's  advertising  dollar 
will  be  even  greater  than  it  is  today.  He 
also  said  newspapers  must  be  able  to 
provide  advertisers  with  consistent 
newspaper  reproduction  of  the  highest 
quality. 

luigene  S.  .Mahany.  senior  vicepresi¬ 
dent-corporate  director  of  merchan¬ 
dising  services.  Needham.  Harper  & 
Steers  Advertising  of  Chicago  was  the 
fhursday  luncheon  speaker.  He  talked 
about  how  an  advertising  agency  looks  at 
new  spapers  and  said  in  the  media  future 
there  would  be  more  segmentation  and 
selectivity;  Lifestyle  will  shape  media 
patterns  and  frequency  levels  must  be 
increased. 
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memo; 

to  publishers  of 
SMALLER  DAILIES: 

Did  you  know  there  is  one 
front-end  system  for  your 
phototypesetters  that: 

•  Captures  wire  stories  from  up  to  5  high  and  low  speed  wire 
services,  and  .  . 

•  Handles  16.000  character  local  stories,  and  .  .  . 

•  Offers  split  screen  operation,  and  .  . 

•  Provides  sophisticated  editing  features  with  fewer  keystrokes .  and 

•  Eliminates  your  concerns  about  computer  problems  . 

FOR  AN  INVESTMENT  PER  EDITING  STATION 
WELL  BELOW  THE  INDUSTRY  AVERAGE? 

IT’S  N.E.W.S.  II*  FROM  NEWSPAPER 
ELECTRONICS  CORPORATION!!! 


fggKgl  Newspaper 
Electronics 
Corporation 

3225  Roanoke  Rd 

Kansas  City.  Mo  64111  •  816  756-0052 


'  Our  second  generation  of  the 
Newspaper  Editing  and  Wire  System 
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We  could  call  it  the 

PHOIUTYPESETTI 

NGUNEGAnVECONT 

ACTPROOFNIPE 


But  we  call  it  the  Kodak 
Readymatic  Processor,  Model 
420A,  and  it  processes  photo¬ 
typesetting  film  and  RC  paper, 
PLUS  rapid  access  line  negs, 
contacts,  proofs,  and  dupes. 

So  why  settle  for  a 
processor  that  handles  only 
phototypesetting  material? 

The  Kodak  Readymatic 
Processor  gives  you  far  more 


Processor. 


than  that  to  handle  many 
jobs— at  speeds  up  to  4  feet 
per  minute.  Simply  and 
easily.  With  no  control  strips. 
No  need  for  special  operator 
training.  No  messy  chemical 
handling.  Chemicals  are 
pre-mixed  in  easy-to-use 
Cubitainer"  packages. 

Whatever  we  call  the  Kodak 
Readymatic  Processor,  you’ll 


call  it  a  wise  investment. 

For  more  information, 
contact  your  dealer  handling 
Kodak  graphic  arts  equipment, 
or  a  Kodak  Technical  Sales 
Representative.  Or  write  to: 
Eastman  Kodak  Company, 
Graphics  Markets  Division, 
Department  661-A, 

Rochester,  New 

York  14650.  KVI 


KODAK  Phototypesetting  Products. 

More  than  meets  the  eye. 


Research  advised  before 
changing  newspaper 


Jacqueline  Lucido,  promotion  director 
for  the  Contra  Costa  (Cal.)  Times  and 
Dean  Lesher  Newspapers,  told  the  NNA 
Convention  in  San  Diego  that  research 
should  precede  changes  in  graphics  or 
content. 

“Find  out  the  temperature  of  the  wa¬ 
ter,"  she  said,  “check  your  employees 
and  staff,  using  inside  as  well  as  outside 
research.”  She  also  urged  the  audience 
of  weekly  and  small  daily  publishers  to 
check  their  newsstands  and  distributors, 
for  attitudes  about  their  newspapers. 

She  used  Rollins  Stone  magazine  as  an 
example,  pointing  out  that  you  must  be 
flexible  and  open  to  change  in  the  prod¬ 
uct.  “Ask  your  advertisers,  retailers, 
young  people  ...  get  reader  input  be¬ 
fore  making  “cosmetic”  changes  in  your 
newspaper. 

“Look  is  one  thing,  content  is  another,” 
Ms.  Lucido  said.  “Consider  lifestyles, 
ages,  income,  education,  interests  of 
your  readers,  and  their  different  inter¬ 
ests.  Improve  your  product  from 
within,”  she  said. 

Lucido  urged  the  newspaper  audience 


to  break  down  the  barriers  between  cir¬ 
culation,  advertising  and  editorial  de¬ 
partments  by  opening  up  the  doors  of 
communication.  She  said,  however,  that 
data  provided  from  outside  sources,  such 
as  outside  research  firms  added  to  the 
newspaper’s  credibility. 

Lucido  said  that  all  of  her  promotional 
material  for  Lesher  newspapers  was  dis¬ 
tributed  to  all  employees  of  the  newspa¬ 
pers,  pointing  out  that  the  paper’s  own 
staff  was  the  best  medium  for  distribut¬ 
ing  information. 

A  strong  advocate  of  special  sections, 
she  pointed  out  that  they  were  strong 
sources  of  revenue  and  information  to 
readers,  and  supplemented  the  normal 
sources  of  newspaper  income. 

Lucido  also  stressed  cross-promotion, 
and  suggested  that  classified  ad  solicitors 
ask  ad  prospects  if  they  were  subscrib¬ 
ers.  She  recommended  that  advertising 
rate  cards  be  simplified,  using  language 
that  anyone — including  advertising  non¬ 
professionals — could  understand. 

Concerning  carrier  promotion,  Lucido 
said  that  an  occasional  pat  on  the  back  in 


the  form  of  a  letter  from  the  publisher 
was  a  good  idea.  “What  if  they  decide 
not  to  get  up  to  deliver  their  papers  some 
morning,”  she  said.  She  also  described 
special  plant  tours  for  carriers, 
employees  and  other  community  leaders. 


NLRB  orders  paper 
to  bargain 

The  National  Labor  Relations  Board 
has  held  the  Walla  Walla  (Wash.) 
Union-Bulletin  guilty  of  a  violation  of  the 
National  Labor  Relations  Act  in  refusing 
to  bargain  collectively  with  the  Union- 
Bulletin  Employees  Group,  it  was  an¬ 
nounced  this  week. 

The  group  charged  that  on  June  23, 
1978,  it  was  duly  certified  as  the  exclu¬ 
sive  bargaining  representative  of  the 
newspaper’s  employees  but  that  the 
newspaper  had  refused  to  negotiate. 

The  newspaper  argued  that  the  edito¬ 
rial  page  editor,  photo  editor,  sports 
editor,  and  wire  editor  should  have  been 
excluded  from  the  unit. 

The  NLRB,  however,  decided  against 
the  newspaper,  and  ordered  it  to  proceed 
to  bargain  with  the  union. 

NLRB  panel  members  taking  part  in 
the  decision  were  John  H.  Fanning, 
Howard  Jenkins,  Jr.,  and  John  A. 
Penello. 


Our  “Circulation-Rate  Card” 
computer  system  has  been 
designed  with  the  valuable 
assistance  of  eleven  newspaper 
publishing  companies  throughout 
the  country.  Now,  you  can  take 
advantage  of  these  same  systems 
at  very  reasonable  prices. 

Our  systems  consist  of: 

A  100%  Digital  Equipment 
Corporation  computer 
system  with  high  speed, 
printer  dual  disks  and  sharp 
video  terminals. 

It’s  an  Outstanding  Cirucla- 
tion  System! 

Mail  Label  with  Post  Of¬ 
fice/ABC  Report 
Automatic  Start  and  Stop 
Expiration  Notices 
Bundle  Lables 

Weekly  •  Bi-weekly  •  Monthly  - 
Bi-Monthly 

Carrier/ Dealer  Statements 
Carrier/ Dealer  Aging 
ABC  Reports  and  other 
Analysis 

Store  Analysis  Reports 


Its  Time  For 
THANKSGIVING 


We  believe  that  we  have  designed  and  built  the  finest 
and  most  complete  computer  system  for  Newspaper 
Circulation  and  Business  Departments  available.  But, 
we  didn’t  do  it  on  our  own. .  .we  had  a  lot  of  valuable 
assistance  from  many  customer  newspapers  and 
publishing  companies. 

Without  their  “in  put”  and  assistance  the  completeness 
and  quality  of  our  systems  and  programs  would  not 
have  been  attained.  We’d  like  to  take  this  opportunity 
to  say  “Thank  you”  to: 

The  Register  Star  of  Hudson,  New  York  •  The  News 
of  Tonawanda,  New  York  •  The  Yuma,  Arizona  Dailv 
News  •  The  Laredo ,  T exas  News  •The  Daili/  Freeman 
of  Kingston,  New  York  •  The  Transcript  of  North 
Adams,  Massachusetts  •  The  Daily  News  of 
Wapakoneta,  Ohio  •  The  Rolla,  Missouri  Daily  News  • 
Johnson  Press  of  Albany,  New  York  •  The  Daily 
American  of  Somerset,  Pennsylvania  •  The  Evening 
Times  of  Pawtucket,  Rhode  Island 


It’s  an  Outstanding  Rate  Card 
Receivables  System! 

Daily  Sales  Breakdown  for  Mul 
tiple  Publications 
Statements  with  Aging 
Past  due  Reports  with  Phone 
Numbers 
Sales  and  Contract  Analysis 

Plus  It  Can  Handle  These 
Business  Applications 

Payroll 

Accounts  Payable 
General  Ledger 

T.M.C.  —  Total  Market 
Coverage 
Training  and  Future  Support 
We  have  a  System  that’s  designed 
to  save  your  paper  time  and 
money.  Interested?  Call  Tom 
Dempsey  at  Vision  Data 
Equipment  Corporation  today. 

35  Fuller  Road 
Albany,  New  York  12205 
(518)  489-8188 


DATA  EQUIPMENT 
CORPORATION 


Showcase 

(Continued  from  page  9) 


The  building  also  has  two  complete 
roofs  with  seven  feet  of  airspace  between 
them.  The  top  roof  shades  the  second 
from  the  hot  Florida  sun  and  prevents 
heat  buildup  in  the  offices  below. 

The  cost  of  these  energy-efficient  fea¬ 
tures  were  not  cheap;  they  added 
$500,000  to  the  cost  of  the  Times  build¬ 
ing. 

More  than  just  a  technological 
showplace,  the  building  is  “home”  to  the 
staffs  of  the  Clearwater  Times  and 
Largo-Seminole  Times,  regional  editions 
of  the  St.  Petersburg  Times. 

The  building  houses  the  editorial  and 
advertising  staffs,  a  circulation  office, 
dispatch  office  and  a  public  service  and 
promotion  office. 

Also  included  is  a  meeting  room  and 
more  than  2,700  square  feet  of  space  for 
future  expansion. 

The  Clearwater  firm  of  Williams  and 
Walker,  Architects  Inc.  designed  the 
building.  The  general  contractor  was  the 
Enterprise  Building  Corporation  and 
Dunedin. 

The  Clearwater  Times  made  its  debut 
as  a  daily  on  September  24,  1978. 

The  Times  traces  its  roots  back  to  July 


25,  1884  when  it  started  as  a  country 
weekly  in  Dunedin  where  the  St. 
Petersburg  Times  also  got  its  start. 

Known  as  the  West  Hillsborough 
Times,  the  paper  was  founded  by  Dr. 
T.J.  Edgar  and  M.  Joel  McMullen.  Five 
months  after  its  first  edition,  they  sold 
out  to  A.C.  Turner,  who  moved  the 
weekly  to  Clearwater. 

Turner  bought  the  paper  to  give  his  21 
sons  and  daughters  "something  to  do.” 
In  1892,  Turner  sold  the  weekly  for 
$1,200  to  a  Rev.  R.J.  Morgan,  who 
moved  it  from  Clearwater  to  St. 
Petersburg  and  changed  its  name  to  the 
St.  Petersburg  Times.  It  changed  owner¬ 
ship  several  times  after  that  and  went 
from  weekly  to  semi-weekly  to  a  daily 
and  finally  to  a  full-fledged  seven-day- 
a-week  newspaper  in  1924. 

That  was  also  the  year  the  Times  as¬ 
signed  its  first  reporter  to  Clearwater. 
Charles  Walk,  a  part-time  reporter, 
started  out  with  his  office  in  his  coat 
pocket. 

The  staff  continued  to  grow  until  35  to 
40  persons  now  are  based  in  the  new 
Clearwater  Times  Building. 

As  Pinellas  and  Pasco  Counties  grew, 
the  Times  began  adding  extra  pages  to 
the  local-news  section.  In  1968,  it  started 
a  weekly  tabloid  called  the  Suncoa.\t 
Times,  which  was  delivered  along  with 
the  regular  St.  Petersburg  Times  in  Pasco 


County  and  the  northern  section  of  Pinel¬ 
las. 

In  1971,  the  section  was  renamed  the 
North  Suncoast  Times  and  moved  out  of 
Pinellas  County  to  concentrate  on  the 
counties  to  the  north.  The  section  pub¬ 
lished  seven  days  a  week. 

That  ended  in  1973  when  the  new 
Pasco  Times  began  seven-day-a-week 
publication.  So  the  Suncoast  Times’ 
name  was  changed  to  the  Pinellas  Times. 

On  October  3,  1976,  the  Largo- 
Seminole  Times  was  bom,  a  companion 
publication  to  the  Pinellas  Times. 

Robert  Henderson,  editor,  of  the 
Clearwater  Times,  said  that  at  this  point 
the  Pinellas  Times  “really  became  a 
newspaper  for  the  Greater  Clearwater 
area.”  The  name  of  the  paper  was  offi¬ 
cially  changed  to  the  Clearwater  Times 
on  September  24,  1978,  the  first  day  it 
occupied  the  new  Clearwater  Times 
Building. 

Good  Samaritans 

“People  Helping  People”  is  a  page 
one,  boxed  feature  of  the  Wichita 
(Kans.)  Eagle.  Readers  send  information 
about  someone  who  has  gone  out  of  his 
way  to  help  another.  The  contributor  in¬ 
dicates  to  what  charitable  organization 
the  Eagle  should  send  $3  as  recognition 
of  the  writer  for  telling  the  story  to  the 
paper. 


Name  _ _ 

Publicalion  or  station. 
Address _ 


_ State. 


How  well  Is  your  community  protecting  its  citizens  from  these  dangers?  To  help 
reporters  answer  that  question.  State  Farm  has  developed  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  You’re  Thinking  About  Doing  A  Story  On... 
the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem. 

And  it  tells  you  where  you  may  be 
able  to  get  the 
answers. 


For  your  FREE  copy, 
send  us  the  coupon  below. 


Media  Information  Service 
Public  Relations  Dept. 

State  Farm  Mutual 
Automobile  Insurance  Company 
One  State  Farm  Plaza 
Bloomington,  III.  61701 

Please  send  me  a  free  copy  of  your  booklet  So  Vbu're  Thinking  About  Doing  A  Story  On... 
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Local  effects 
of  Prop  13 
overlooked 

By  Michael  Emery 

and  Suzanne  Emery 

A  detailed  analysis  of  the  daily  news¬ 
papers  serving  Los  Angeles  County 
where  Howard  Jarvis'  tax  revolt  got  its 
start,  shows  that  few  stories  were  aimed 
specifically  at  the  possible  local  effects 
of  Proposition  1 3. 

While  the  1 7  papers  turned  out  464 
items  dealing  with  I^oposition  1 3  and  its 
ballot  rival  Proposition  8  in  the  two 
weeks  prior  to  the  June  6  election,  only 
24%  encompassed  local  consequences. 

In  fact,  only  1 9  stories  (4%)  could  be 
classified  as  “in-depth”,  showing  there 
was  little  attempt  to  generate  “enterpris¬ 
ers.”  Overall,  the  papers  treated  Propo¬ 
sition  1 3  as  just  another  major  story, 
largely  ignoring  its  obvious  national  con¬ 
sequences  and  especially  its  long  range 
local  impact. 

Other  major  findings  included: 

— Brief  and  inadequate  treatment  of 
the  state’s  unusually  large  surplus,  the 
object  of  public  anger  and  suspicion  be¬ 
fore  and  after  the  election.  The  actual 
size  of  the  surplus  was  in  doubt  and  its 
origin  was  not  fully  explained. 

— Only  one  story  directly  reflected 
minority  opinion  about  the  possible 
local  effects  of  “13”.  Only  the  Long 
Beach  paper  carried  more  than  one  or 
two  items  dealing  with  the  likely  vic¬ 
tims  of  “1 3”,  the  persons  who  are  in  the 
low-income  or  non-white  groups. 

The  Long  Beach  Independent  Press- 
Telegram  had  six  such  stories.  The  one 
item  on  minority  opinion  was  an  As¬ 
sociated  Press  story  appearing  in  the  San 
Gabriel  Valley  Daily  Tribune.. 

— Handling  of  wire  service  news  was 
poor.  In  one  insteince  an  AP  story  telling 
of  a  possible  $431 .4  million  tax  break  for 

KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT  I 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO  I 


ADVERTISING  NEWS 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Advertising  News.  432-436  Elizabeth  St.. 

Surry  Hills.  Sydney.  Australia  2010 
Send  a  copy  ot  each  issue  lor  one  year,  in¬ 
cluding  FREE  — 

Guide  to  Clients  and  Agencies  (March.  Septemberi 
Guide  to  Agencies  and  Clients  (June.  Decemberi 
Agencies  Annual  Billings  (May) 

National  Advertisers  List  (Augusti 
Brand  Names  Index  (February! 

Annual  Subscriptinn— USA.  SA40.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 

NAME  .  . 

ADDRESS  . 

CITY  . 

STATE  . ZIP . 


Utilities  was  carried  by  only  one  of  six 
papers  using  AP  exclusively  and  by  none 
of  the  other  1 1  papers  (seven  used  UPl 
and  four  used  both  AP  and  UPI;  the 
story  came  out  of  an  official  statement, 
available  to  UPL) 

— Howard  Jarvis,  the  father  of  Proposi¬ 
tion  13,  was  allowed  to  become  the  main 
interpreter  of  Proposition  8,  the  last  mi¬ 
nute  legislative  suggestion  which  would 
have  excluded  businesses  from  the 
generous  tax  cuts.  Proposition  8  was 
mentioned  by  number  in  only  24%  of  the 
stories  and  discussed,  if  briefly,  in  only 
half  of  those. 

— When  it  came  to  the  use  of  statistics, 
reporters  and  editors  failed  to  distinguish 
between  services  which  could  be  cut  and 
others  which  could  not  be  because  of  legal 
mandates. 

— Overall,  there  was  the  appearance  of 
“bulletin-board”  journalism,  despite  the 
unusual  nature  of  this  urgent  story.  Too 
many  items  dealt  with  general  state¬ 
ments,  unsound  predictions  and  Howard 
Jarvis.  Not  enough  focused  on  the  harsh 
reality  of  13  on  the  local  level. 

— Papers  which  did  a  better  than  aver¬ 
age  job  with  local  impact  items  included: 
Long  Beach  Independent  Press- 
Telegram,  Valley  News  (San  Fernando 
Valley),  Santa  Monica  Evening  Outlook, 
Burbank  Daily  Review  and  South  Bay 
Breeze. 

— The  Lt}s  Angeles  Times  and  the  Los 
Angeles  Herald-Examiner,  with  a  com¬ 
bined  circulation  of  more  than  1,350,000, 
offered  only  10  local  impact  items  during 
the  study  period,  hardly  living  up  to  their 
potential  in  dealing  with  urban  problems. 

— Minority  papers,  while  offering  a  fair 
number  of  general  “13”  stories,  did  not 
make  the  best  of  the  opportunity  to  in¬ 
form  about  possible  layoffs  and  other 
consequences.  Of  these  papers.  La  Opin¬ 
ion,  the  Spanish  language  daily,  had  the 
best  coverage. 

Michael  Emery  is  a  professor  of  journalism 
at  California  State  University-Northridge. 
Suzanne  Steiner  Emery  is  a  doctoral  can¬ 
didate  in  sociology  at  the  University  of 
Southern  California,  specializing  in  urban 
affairs  and  organizations. 


DIGGS 

Editorial  cartoons  your  readers  will  like 
For  rates  and  samples  contact: 
THE  RIP  OFF  COMIX  SYNDICATE 
P  O  Box  14158 
San  Francisco.  CA  94114 
(415)  863-5359 


Jarvis  to  release 
poll  results 

Howard  Jarvis,  who  led  the  successful 
drive  to  reduce  taxes  in  California 
through  passage  of  Proposition  13,  is 
conducting  a  national  Taxpayers  Opinion 
Poll,  the  results  of  which  he  plans  to 
make  available  to  the  national  news 
media. 

In  a  letter  to  businesses  around  the 
country,  Jarvis  urges  that  they  join  the 
“American  Tax  Reduction  Movement” 
by  sending  in  dues  ranging  from  $15  up  to 
$500. 

The  questionnaire  for  the  poll  asks 
such  things  as:  How  much  can  govern¬ 
ment  cut  its  spending  without  cutting 
really  vital  services?  How  much  have 
your  taxes  increased  over  the  past  few 
years?  Of  the  different  taxes  you  pay, 
which  do  you  find  unreasonably  high? 
and  asks  what  you  think  are  a  major 
cause  of  rising  taxes. 

Those  who  “join  the  Movement”  are 
also  given  a  special  set  of  questions  to 
answer. 

Editorial  writers 
form  conference 

Editors  and  editorial  writers  from 
about  20  newspapers  in  Georgia  and 
South  Carolina  have  formed  an  editorial 
writers'  conference  to  promote  better 
editorial  writing  and  editorial  pages. 

Dew  James  of  the  Florence  (S.C.) 
Morning  News  is  the  first  chairman  of 
the  Georgia-South  Carolina  Editorial 
Writers  Conference  and  Philip  Kent  of 
the  Augusta  (Ga.)  Chronicle  is  vice 
chairman. 

The  conference  was  formed  at  an 
editorial  writers’  seminar  held  at  the 
University  of  Georgia.  Both  daily  and 
weekly  newspapers  are  members  of  the 
organization. 

The  seminar  was  sponsored  by  the 
university’s  School  of  Journalism  and 
Mass  Communication.  The  main  speaker 
was  Frank  Hawkins,  a  visiting  lecturer  at 
the  school  and  former  editor  of  the 
Pittsburgh  (Pa.)  Post  Gazette  Critique 
sessions  were  also  held. 

The  seminar  was  organized  informally 
earlier  in  the  year  by  several  editorial 
writers,  including  Bob  Campbell  of  the 
Gainesville  (Ga.)  Times  and  Aubrey 
Bowie  of  the  Greenville  (S.C.)  News. 
The  conference  plans  to  hold  annual 
seminars,  alternating  between  the  uni¬ 
versities  of  Georgia  and  South  Carolina. 

ik  4:  * 

Ann  Kirkwood,  former  reporter  for  the 
Palm  Beach  (Fla.)  Post,  the  Tampa 
(Fla.)  Tribune  and  the  Seattle  (Wash.) 
Times — joined  the  staff  of  Jim  Thebaut 
and  Associates,  a  newly  formed  en¬ 
vironmental  consulting  firm,  as  a  public 
information  specialist  in  the  Seattle  of¬ 
fice. 
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SDX  meeting 

(Continued  from  page  10) 

University  of  Alabama  head  football 
coach  Paul  "Bear”  Bryant  said,  “I  think 
it’s  important  that  the  media  and  the  ath¬ 
letic  department  have  a  friendly  relation¬ 
ship.”  He  said,  however,  that  “the 
media  should  also  recognize  that  we 
should  have  some  privacy.” 

Bryant  said  he  does  not  make  his 
players  available  to  talk  with  the  press 
after  Wednesday  (before  a  Saturday 
game)  and  he  usually  waits  10  minutes 
after  each  game  before  opening  up  his 
locker  room  to  the  press.  He  called  this  a 
little  “cooling  off”  period  which  gives 
the  coaches  and  the  players  a  chance  to 
gather  their  thoughts  about  the  game. 

Also  on  the  sports  panel  was  ABC-tv 
sportscaster  Keith  Jackson  who  expres¬ 
sed  concern  about  the  rising  coverage  of 
intercollegiate  games  by  cable  television 
and  how  it  could  jeopardize  the  broad¬ 
cast  rights  of  the  major  tv  networks. 

“As  the  Congress  begins  to  reword 
and  rewrite  public  licensing,  we  must  be 
concerned  as  to  which  way  they  go  with 
cable  tv,”  he  said. 

Jackson  also  said  that  too  many  repor¬ 
ters  in  the  locker  rooms  prior  to  games  is 
unnecessary.  He  described  an  instance 
involving  a  Monday  night  baseball  game 
between  the  New  York  Yankees  and  the 


Boston  Red  Sox  as  “overkill  of  the  first 
order.” 

Jackson  said  there  were  38  reporters  in 
the  locker  room  30  minutes  before  the 
game.  “1  frankly  don’t  think  the  media 
has  a  right  to  be  in  any  locker  room  30 
minutes  before  a  game,”  he  said. 

Jackson  also  said  he  is  against 
sportscasters  and  sportswriters  “nitpick¬ 
ing”  the  mistakes  of  high  school  and  col¬ 
lege  athletes.  “I  am  certainly  not  going 
to  criticize  some  18,  19  or  20  year  old 
who  made  a  mistake  trying  to  do  some¬ 
thing,”  he  said. 

In  a  plug  for  print  reporters,  Jackson 
said,  “I  think  you  have  to  learn  to  write 
before  you  can  talk  (on  the  air.”) 

Bob  Schieffer,  White  House  Corre¬ 
spondent  for  CBS  News,  said  in  a  lunch¬ 
eon  address  that  the  broadcast  industry 
must  “listen  to  the  complaints  we  re¬ 
ceive.  We  can  no  longer  brush  off  com¬ 
plaints  as  (coming  from)  crackpots.” 

Frank  Quine,  managing  director, 
American  Press  Institute,  said  he  sees 
the  development  of  more  jobs  for  techni¬ 
cal  specialists  in  the  newspaper  industry, 
a  greater  need  counseling  on  the  human 
relations  aspects  of  the  business  and  the 
need  to  develop  more  on  the  job  training 
programs  so  working  journalists  can 
learn  all  aspects  of  the  business. 

Among  the  new  jobs  Quine  sees  for  the 
newspaper  profession  are:  marketing  di¬ 
rector;  data  processing  expert;  graphic 


arts  &  design  editors;  newsroom  systems 
or  new  technology  editors,  who  will  act 
as  the  liaison  between  the  newsroom  and 
the  production  departments;  and  circula¬ 
tion  information  systems  director,  who 
will  be  the  one  who  controls  all  the  circu¬ 
lation  stops  and  starts  by  computer. 

On  the  same  panel,  Edmund  Arnold,  a 
professor  at  Virginia  Commonwealth 
University,  said  it  is  ironic  that  while 
graphic  arts  director  posts  are  being 
added  at  many  newspapers,  many  col¬ 
leges  are  dropping  such  courses. 

Arnold  said,  “The  best  way  to  insure  a 
great  future  for  our  great  profession  is  to 
go  back  to  basics.”  He  said  journalism 
schools  should  go  back  to  concentrating 
more  on  teaching  students  to  write  sim¬ 
ple  sentences  and  spell  words  cor¬ 
rectly. 

Presidential  Press  Secretary  Jody 
Powell,  during  a  question  and  answer 
session,  told  the  audience:  “A  press  sec¬ 
retary  does  have  a  responsibility  to  be 
truthful  and  not  to  lie,  but  1  do  not  have  a 
responsibility  to  tell  a  reporter  every¬ 
thing  he  wants  to  know— just  as  you,  as  a 
reporter,  would  not  tell  me  everything 
you  know.” 

SPJ/SDX  executive  officer  Russell 
Hurst  said  membership  passed  35,000 
this  year,  with  81  per  cent  professional 
and  19  per  cent  student.  He  said  for  the 
fiscal  year  ending  July  31 ,  a  total  of  4,326 
new  members  were  enrolled. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

AUTOMOTIVE 

JOB  GRIEVANCES 

YOUR  AUTO  AND  YOU;  Weekly  column 
of  answers  to  your  readers'  car  prob-  j 
lems,  plus  weekly  test  report  on  new  | 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 

“YOU  AND  YOUR  JOB"  lively,  weekly 
300-word  quiz  of  rights/wrongs  of 
commonly-occurring  employee  behavior. 
Amusing  situations.  Readers  test  own 
conclusions  against  arbitrator's.  Ampere 
Wit,  Box  231,  Brookfield,  CT  06^. 

ANECDOTES  ! 

LIFESTYLES 

STORIETTES— Sparkling,  well-re- 

searched  weekly  tales  of  little  known  ! 
facts  of  history,  bizarre  encounters,  in¬ 
ventions,  biographical  sketches  by  vete¬ 
ran  writer.  Ideal  feature  material.  About 
500  words.  Send  for  FREE  samples,  low 
rates.  Flagler  &  Nelson,  Inc.,  1640 
Statler-Hilton,  Buffalo,  NY  14202. 

FOR  THE  DIVORCED:  Weekly,  daily, 
gutsy,  column.  National  Expert.  FREE 
samples.  Bennett,  8716  Pine,  Gary,  IN 
46403. 

MONEY 

“MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13.  Temple,  TX  76501. 

CB-ING 

HOT  NEW  COLUMN  by  career  newspa¬ 
per  man,  veteran  CBer.  Breezy  writing, 
packed  with  valuable  information  for 
new  and  long-time  CBers.  20  million  CB 
owners.  Send  for  FREE  samples, 
rates— Flager  &  Nelson,  Inc.,  1640 
Statler-Hilton,  Buffalo,  NY  14202 

CONSUMER  AIDS— weekly  guide  to 
sources  and  services.  Fits  any  page. 
Camera-ready,  Samples:  News  Research 
Service,  Box  16147,  San  Diego,  CA 
92116. 

COMIC  STRIPS 

MOVIE  REVIEWS 

O.O.— Wit,  comment,  humour  and  satire 
in  an  ultra-unique  way.  Free  samples: 
Box  5346,  Editor  &  Publisher. 

MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10940. 

GARDENING 

THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson, 
Inc.,  1640  Statler-Hilton,  Buffalo,  NY 
14202. 

MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 

GENERAL 

REAL  ESTATE 

PROUDLY  ANNOUNCING 

12  brand-new  Dickson  features! 
We've  lined  up  a  bevy  of  talented  artists 
and  columnists  to  balance  our  full  line  of 
puzzles:  panel  cartoons:  columns  on  As¬ 
trology,  Money,  Pets,  Politics,  Advice, 
Humor,  Comment  arid  Children's  Fea¬ 
tures.  What’s  your  pleasure?  Info  60c 
postage.  Dickson,  17700  Western  #69E, 
Gardena,  Calif.  90248. 

HOUSE  CALLS  answers  readers'  queries 
on  buying  and  selling  homes.  Informa¬ 
tive,  lively,  reliable  anywhere  in  US.  4th 
year,  50  dailies.  Broker,  journalist,  col¬ 
lege  instructor.  Edith  Lank,  240 
Hemingway  Dr.,  Rochester,  NY  14620. 
Ph;  (716)  271-6230. 

REFERENCE 

"HISTORICAL  ANNIVERSARIES 

OF  NOTABLE  PEOPLE,  1979" 
Booklet  lists  more  than  300  prominent 
and  interesting  persons  with  major  an¬ 
niversaries  next  year — centennials,  ses- 
quicentennials,  bicentennials,  etc.  Good 
source  of  ideas  for  articles,  sidebars, 
tie-ins.  Day-by-day  index.  1980  edition 
also  ready,  1978  still  available.  $4  each, 
all  three  for  $10.  Please  enclose  pay¬ 
ment,  mention  E&P.  Murphy’s  Lists,  60 
E.  42,  New  York,  NY  10017. 

GOLF 

BUILD  SPORTS  PAGE  readership  from 
pros,  hackersandlow handicappersalike 
with  twice-monthly  column  onGolf  Rules, 
by  Norman  Meyers,  featured  writer  for 
Country  Club  Golfer  Magazine.  600 
words.  For  rates  and  samples,  write; 
Norman  Meyers,  P.O.  Box  5321  Grand 
Central  Sta„  New  York,  N.Y.  10017. 

HUMAN  INTEREST 

TRAVEL 

FACING  SOUTH— Appears  weekly  in 
over  100  Southern  newspapers.  Each 
week  a  different  professional  writer  in¬ 
terviews  a  friend  or  neighbor,  allowing 
them  to  tell  a  story  from  their  part  of  the 
South.  Free  samples  and  rates.  P.O.  Box 
230,  Chapel  Hill,  N.C.  27514. 

INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  new  in  its  5th  year. 
Weekly.  $1.25.  Write  tor  tree  samples. 
♦  1  Easy  St.,  Aptos,  CA  95003. 

TROPICAL  FISH 

HUMOR 

FANTASTIC  GROWTH  HOBBY.  Weekly 
5(X)  words  by  nationally  known  hobbyist 
and  communications  pro.  Creates  reader 
enthusiasm,  stimulates  ads.  Low  intro¬ 
ductory  rates.  For  free  samples  write:  B. 
Gebhardt,  175  Clare  Ave.,  Boston,  MA 
02136. 

THE  BANANA  BOAT:  Humorous-satire 
profile-biographies  of  famous  people— 
250-300  words  weekly.  Peter  Menkin, 
1563  Lincoln  Ave.  San  Rafael,  CA 
94901. 
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ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

MAJOR  PUBLISHER  introducing  unique 
woman's  magazine  seeks  capable  as¬ 
sociates  as  owners  of  local  editions 
nationwide.  Excellent  profitability,  com¬ 
plete  training  provided.  Business  experi¬ 
ence  and  investment  required.  Contact: 
Roger  Thrailkill  (214)  691-1163,  CITY 
WOMAN,  6116  N.  Central  Expressway, 
Suite  1020,  Dallas,  Texas  75206. 

LET  US  HELP  YOU  get  top  price  for  your 
newspaper.  Newspaper  Service  Co.,  P.  0. 

Dr.  12428,  Panama  City,  Fla. 

NEWSPAPERS  FOR  SALE 

GOOD  HEALTHY  county  seat  offset  weekly 
in  growing  market  imrnediately  available. 
Owner  has  other  newspaper  plans.  Paid 
circulation  with  $150,000  gross  income 
with  $40,000  cash  flow  for  owner- 
operator.  Cash  $150,(XX).  Terms  $165,000 
with  $50, OCX)  down,  balance  over  4  years 
with  8%  interest.  Box  6155.  Editor  & 
Publisher. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 

WOULD  YOU  LIKE  to  get  in  on  the  ground 
floor  of  one  of  the  fastest  growing  areas  in 
Oregon?  Controlled  circulation  weekly 
newspaper  needs  partner  for  growth  or  will 
sell.  Box  6198,  Editor  &  Publisher. 

NEWSPAPER  BROKERS 

WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville. 
TN  37110.  (615)  473-2104  or  473-3715. 

KREHBIEL-BOLITHO 

Newspaper  Service.  Inc. 
Newspaper  Sales,  Appraisals, 
Oinsultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 

BRIGHT.  AGGRESSIVE,  8-year-old  com¬ 
munity  weekly,  6000  circulation,  32-page 
tab,  $200,000  gross.  No  plant.  Top  per¬ 
manent  professional  staff,  dedicated  read¬ 
ership,  extremely  high  growth  area.  Tough 
management  plus  specific  staff  and  equip¬ 
ment  augmentation  required  to  fully  tap 
potential.  $150,0(X):  25%  down,  flexible 
terms.  Letters  only,  please,  to:  Publisher, 
Maui  Sun,  Wailuku,  Hawaii  96793. 

SHOPPER— Near  San  Francisco.  Estab¬ 
lished  3  years.  High  community  accep¬ 
tance.  Unlimited  growth  potential.  Com¬ 
plete  CO'  'position  shop.  Makes  owner  good 
profit.  Reasonably  priced,  terms.  Mr.  Car- 
lineo,  (209)  526-2465,  before  10  or  after  8 
PST. 

FLORIDA  GOLD  COAST  Only  Jewish- 
American  weekly  in  one  of  the  nation's  fast¬ 
est  growing  areas  with  exploding  Jewish 
population  already  among  biggest  in  U.S. 
Established  controlled  circulation  tabloid 
grossing  $23,0(X)  monthly.  Other  pressing 
interests  make  this  unique  opportunity 
available  for  only  $79,0(X)  which  includes 
composition  shop.  Your  inquiry  will  bring 
prompt  response  by  telephone.  Box 
600333,  North  Miami  Beach,  FI.  33160. 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 

136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 

W.  SID  SMITH.  Media  Broker 

Box  189,  Mount  Pleasant.  Ml  48858 
(517)  772-3261 

MEL  HODELL,  Newspaper  Broker, 

P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 

NEWSPAPERS  WANTED 

BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  countiy.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime:  (813)  733-8053  nights:  or  write 
Box  3364,  Cleanwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 

WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 

HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 

RAPIDLY  EXPANDING  communications 
company  wi^  properties  in  15  states  desires 
daily  newspapers  or  weeklies  with  the  po¬ 
tential  of  going  daily  in  near  future.  We  are 
well-financed  and  large  enough  to  provide 
substantial  resources  for  any  publications 
we  acquire  but  small  enough  to  deal  on  a 
personal,  man-to-man  basis  with  any 
owner.  We  have  expert  tax  counsel  avail¬ 
able  and  maximum  flexibility  in  fashioning 
purchase  offers  of  cash  or  cash  plus  at¬ 
tractive  terms.  Box  6217,  Editor  & 
Publisher. 

PUBLICATIONS  FOR  SALE 

CALIFORNIA  TRADE  NEWSPAPER,  loca¬ 
tion  moveable,  $200M  gross.  Mel  Hodell, 
Broker,  Box  2277,  Montclair,  CA  91763. 
(714)  626-6440. 

LONG  TIME  NEWSLETTER,  book  and 
manuscripts  for  sale,  profitable  part-time 
venture.  Hartman,  Box  30367,  Lincoln, 
Neb.  68503. 

SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 

5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

JIMMY  CROWE 

Ownership  Changes 

Proven  Management  Systems 

23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah,  GA.  31405  (912)  925-8666  or  925- 
8662. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 

Ph.  (205)  546-3356 

CONFIDENTIAL  NEGOTIATIONS 

Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington.  D.C.  20045 
(202)  National  8-1133 

MOM  AND  POP  will  enjoy  running  this 
communications  trade  newsletter  that 
quintupled  gross  in  1978.  Mail  order 
sold — published  from  anywhere.  $30,(XX). 
Terms.  Box  8M86-NB,  Los  Angeles,  Calif. 
90072. 
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CLASSIFIED  ADVERTISING  RATES 

POSITIONS  WANTED  1-week  —  $1.90  per  line 

(Payment  must  accompany  order)  2-weeks  —  $1.75  per  line  per  issue 

Add  $1.50  for  box  service  and  count  3-weeks  —  $1.55  per  line  per  issue 

as  an  additional  line  in  your  copy.  4-weeks  —  $1.40  per  line  per  issue 

OTHER  CLASSIFICATIONS  i-week  _  $2  60  per  Im^ 

Add  $1.50  per  insertion  for  box  service  2-weeks  -  $2.50  per  line  per  issue 

andcount asanadditional  linetncopy.  3-weeks  —  $2.30  per  line  per  issue 

4-weeks  —  $2.10  per  line  per  issue 

PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available/News- 
papers  for  Sale/ Positions  Wanted. 

DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions,  changes  your  classified  ad  to  display.  The  rate  for  display-classified  is 
$4.75  per  agate  line—  $66.00  per  column  inch  minimum  space. 

Count  approximately  39  characters  andior  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Classifiad  Contract  Ratos  Availablo  On  Roquost 
WEEKLY  CLOSING  TIME 
Tuotday,  4:00  PM  Now  York  Tima 
Editor  I.  Publisher,  575  Lexington  Ave.,  NY,  NY  1D022  (212)  752-7050 


CLASSIFIED  ADVERTISING 


Order  Blank 


Address. 


Authorized  by. 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run:. 


_Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  editor  $  publisher  •  S7S  Lexington  Ave.*  New  York,  N  Y.  10022 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


CONVEYORS 


I  COMPLETE  heavy  duty  Cutler  Hammer 
conveyor,  consisting  of  the  following 
hardware.  Control  panel,  48’  total  length, 
1  press  connection,  2-90'  turns,  1  cotv 
veyor  table,  1-90  twist  turn,  14'  long,  1  5 
ph  motor.  Excellent  condition.  Can 
be  seen  In  use  until  February  1,  1979. 
line,  Farmington  Daily  Times,  P.O.  Box 
450,  Farmington,  N.M.  87401.  (505)  325- 
4545. 


MAILROOM 


USED  KANSA  320  inserter  with  3  stations. 
Good  condition.  Contact  Ed  Ferris,  The 
Ridgewood  News,  (201)  445-6400. 


TWO  (2)  Model  1950  Addressographs  with 
attachments,  model  6341  Graphotype, 
lODs  of  plates,  cabinets,  drawers,  etc. 
Prices  for  quick  sale.  Call  Don  Paparella, 
(315)  823-3680. 


NEWSPAPER  BAGS 


SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS— All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  MD  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


NEWSPRINT-ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner,  Santa 
Ana.  CA  92704,  (714)  556-7130. 


WE  MOVE  MACHINERY! 

MOVE  YOUR  USED 
EQUIPMENT 
OUT  OF  YOUR  PLANT 
WITH  E&P  CLASSIFIEDS 


PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd..  Mt.  Laurel,  N.J.  (609)  235-7614. 


FOR  SALE.  Two  VariTyper  Model  490 
Edit-Set  video  display  terminals  (Addres- 
sograph  Multigraph).  Make  us  an  offer  (we 
won't  refuse).  Contact:  Tom  E.  Rolnicki, 
Iowa  State  Daily,  129  Press  Bldg.,  Ames, 
lA  50011. 


TEXAS  INSTRUMENTS  model  765  porta¬ 
ble  reporters'  terminals  with  20K  bubble 
memory,  acoustic  coupler,  hard  copy  and 
17#  weight  now  available  from  stock 
(new).  Graphic  Products  Corp.,  522  Cot¬ 
tage  Grove  Rd.,  Bloomfield,  Ct.  06002. 
(203)  243-0730. 


RECONDITIONED  Comp  IV  in  excellent 
condition,  with  spare  parts  kit  -  $80(X). 
Also  two  AKI  model  4961-C  keyboards, 
$1500  each.  Manteca  News,  602  E.  Yose- 
mite  Ave.,  Manteca,  Calif.  95336.  (209) 
239-9541. 


EDITWRITER  7500,  take  over  lease,  film 
strips  and  processor.  (212)  777-1610,  ask 
for  Joe. 


2  (TWO)  LOW  SPEED  wire  service  input 
boards  for  (Harris-Computype)  Com¬ 
positor.  1  adjusted  for  UPl  band  rate,  1 
adjusted  to  Washington  Post/Los  Angeles 
Times  News  Service.  Include  cabling  and 
special  timers.  Contact  Jeff  Morton,  Rec¬ 
ord  Publishing,  (216)  296-9657. 


MERGENTHALER  VIP  3-drum  high  speed. 
Includes  some  fonts,  spare  reader  and 
spare  parts  kit.  $19,925.  Robinson  News¬ 
papers,  (206)  767-3350. 


COMPUGRAPHIC  ACM  9000  complete 
with  direct  entry  keyboard,  full  library  and 
spare  parts.  $11,200.  Call  (914)  469-2409 
evenings. 


PLATEMAKING 


Consists  of:  1  OR(^  printing  unit  $3950;  1 
wash  unit  $2950;  1  dry  unit  $1950.  $8500 
for  the  three  piece  package.  Contact  Dick 
VanRennes,  Press-Enterprise  Co.,  3512 
14th  St.,  Riverside,  CA  92501.  (714) 
684-1200,  Ext.  217. 


PHOTOTYPESETTING 


PUBLIC  SALE 

WEDNESDAY,  DECEMBER  13,  1978 
Beginning  at  10:00  o'clock  A. M.  (CST) 
at  FORD  VAN  LINES  WAREHOUSE 
200  South  Coddington,  Lincoln,  Nebraska 

BY  MERGENTHALER  LINOTYPE  COMPANY 

as  a  Secured  Party  Under  the  Nebraska  Uniform  Commercial  Code 

MERGENTHALER  TYPESEHING  MACHINERY  &  SYSTEM  EQUIPMENT 

for  use  in  composing  rooms  of  newspoper  and  commerciol  typesetting  plonts: 


Two  Mergentholer  Linotron  24  Grid  303  Typesetters 
One  ASR/33 

Two  Trend  Popertope  Reoders 

Two  CDC  60  Megobyte  Drives  with  Concentrators  ond  Disk  Packs 
Two  linoscreen  Concentrators 
Six  Linoscreen  Video  Terminols 
One  Pertek  9  Track  800  BPI  Mag  Tape  Reader 
One  M/100  Correcterm 


EQUIPMENT  8x  MACHINERY  SOLD  AS  IS 
equipment  was  used  for  approximately 
iy2  years  by  local  commercial  typesetting  plant 
INSPECTION:  Tuesdoy,  December  12, 1978  from  9:  o'clock  A.M.  until  4:00  o'clock  P.M.  at  Ford  Von  Lints 
Worohouse  2  blocb  south  of  Coddington  ond  Wost  "0"  Street  intersection 

TERMS  OF  SALE:  Offtrs  may  bo  on  oil  or  ony  port  of  oguipment;  Soltr  rtserves  tko  ri^it  to  bid  ot  solo;  25% 
(cosh  or  certifiod  chock  ot  timo  of  solo);  compony  chock  occoptod  with  bonk  Uttor  of  crodt  only,  bolonco  in 
ful  whon  picked  up. 

FOR  INFORMATION  CONTACT: 


Joseph  S.  Pezdirtz,  Monoger 
Midwest  Regionol  Office 
Mergentholer  linotype  Compony 
540  Lively  Boulevard 
Elk  Grovt  Villogo,  IWnois  60007 
Tolophofio:  312/439-9800 


Douglos  F.  Duchok,  Esq. 
Ckno,  Wilioms,  Wright, 
Johnson  A  Oldfeliior 
Suit#  1900 

First  Notionol  Bonk  Bldg. 
Lincoln,  Nobrosko  68508 
Toltphono:  402/477-8951 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


HELP  WANTED 


ACADEMIC 


HELP  WANTED 


ACADEMIC 


12  WOOD  Auto  Pasters 
10  Goss  Auto  Pasters 
4  UNIT  Hoe  Colormatic  2 IV2  cutoff 
4  UNIT  Goss  Community  with  SC  folder 
4  Goss  Headliner  units  23  9/16 
2  Angle  Bar  nests 

2  New  Goss  Web  with  Width  Cutdown 
Kits. 

Bramble  Professional  Press,  Inc. 

Rt.  2.  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


Considering  DiLitho? 

SAVE  60%  of  new  price.  Major  U.S.  daii, 
newspaper  has  replaced  Scott  press  with 
new  web  offset  press  making  available 
two-year  old  DiLitho  conversion  system. 
Can  be  offered  "As  Is,  Where  Is”  or  in¬ 
stalled  with  training. 

For  More  Information: 

Call,  Write,  or  Wire: 

Inland  Newspaper  Machinery  Corporation 
105th  &  Santa  Fe  Drive,  Box  5487 
Lenexa,  Kansas  USA  66215 
(913)  492-9050  Telex  42362 


S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  Vi  and  Vi,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago,  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt, 
Chicago,  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


GREGG  IMPRINTER  22%  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  inc.,  401  North 
Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


GOSS  COMMUNITY  folders 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Gregg  flying  imprinter  22%" 

Urbanite  '/«  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  4()-60  HP 

2  unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units,  1970 

Goss  Signature  23  9/16  "  x  38  ",  5  unit, 

1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 


IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 

FAIRCHILD  News  King  4  units,  web  offset 
newspaper  with  Color  King  Vz"  and  Va" 
folder.  Available  immediately.  Call  Mr. 
Koravos  (617)  475-3210. 

FLYNN  web  offset  dryer  with  chill  rolls, 
model  #36-120-U.  Replacement  value 
today  over  $100,000  Make  offer.  Box 
6175,  Editor  &  Publisher. 

FOR  SALE 

USED  QUARTER  FOLDER 
(813)  223-9711,  ask  for  Bill. 

GOSS  COMMUNITY,  2  units  and  folder 
(Grease).  Excellent  condition,  available 
invnediately,  $42,500.  (415)  495-6010. 

1975  KING  PRESS.  5  Unit  Daily  King  with 
Balloon  Former,  Hoist,  Air  Compressor.  For 
further  information,  call  Jose  Lozano  at 
(213)  748-1191. 

EXCELLENT  EQUIPMENT:  Goss  Commun¬ 
ity,  S-unit,  with  Count-O-Veyor;  Inserter 
plus  camera  equipment.  Selling  to  get 
larger  equipment.  Box  6219,  Editor  & 
Publisher. 

A  REQUEST: 

ALL  ADVERTISERS! 

To  help  us  expedite  your  questions, 
claims  and  payments  regarding  clas* 
sified  invoices,  please  indicate  the  in¬ 
voice  number(to  be  found  in  the  upper 
right  hand  corner  of  your  bill)  on  all 
correspondences  and  checks  This  will 
assure  proper  credit  to  your  account. 

Tlunli  You— UP  CiassAied  Department 


GOSS  UNIVERSAL  press,  will  consider  any 
number  of  units  and  folders.  Bell-Camp, 
P.O.  Box  97,  Elmwood  Park,  N.J.  07407, 
Attn:  Gus  Izurieta.  (201)  796-8442.  Telex 
130326. 


GOSS  SUBURBAN  S/C  FOLDER  PLUS  1 
COMMUNITY  OIL-BATH  UNIT.  (213)  361- 
7351. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7W0  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
r  ubiisher. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 
LATE  SYTLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

GOSS  HEADLINER  Mark  I,  Mark  II.  4  units 
a  nd  up  complete  with  folder.  Will  also  con¬ 
sider  sole  units.  Bell-Camp,  P.O.  Box  97, 
Elmwood  Park,  N.J.  07407,  Attn:  Gus 
Izurieta.  (201)  796-8442.  Telex  130326. 


BEST  $$$  FOR  YOUR  METAL  TYPE 
Lead  Department  Commercial  Metals  Co. 
Box  1046  (jallas,  Texas  75221 
(214)  631-4120  Ext.  215 


INDUSTRY  SERVICES 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 

ENTERTAINMENT 

NEWSPAPER 

ENTERTAINMENT  EDITORS; 
Weekly  tour  trade  publication.  Source 
book  for  North  American  booking  agents 
and  promoters  now  offered  to  newspapers. 
Subscription  only.  Approximately  750  dif¬ 
ferent  artist  itins  listed  and  updated 
weekly  from  Fleetwood  Mac  to  regional 
acts.  Features:  Box  Office  Scores,  Re¬ 
views,  News  For  The  Streets  (from  all 
major  markets  and  some  minor.)  Send  for 
free  sample  issue:  Performance,  2929  Cul¬ 
len  St.,  Ft.  Worth,  TX  76107.  (817)  338- 
9444.  Subscription  $59  yearly. 


_ JOB  LEADS _ 

PR/EDITORIAL  Jobs  nationally.  200  -r  list¬ 
ings  weekly.  $3.50.  M.  Sternman,  ^38  Yel¬ 
lowstone  Blvd.,  Forest  Hills,  NY  11375. 


Help 

Wented... 

ACADEMIC 


GRADUATE  ASSISTANTSHIPS  (stipend 
and  tuition  waiver)  available  to  persons 
qualified  by  media  experience  to  supervise 
students  in  news  and  editing  laboratories 
while  studying  for  a  Masters  or  PhD  de¬ 
gree.  Contact  Head,  Graduate  Studies, 
School  of  Journalism,  Southern  Illinois 
University,  Carbondale,  III.  62901. 

UNIVERSITY  OF  NEVADA-RENO  seeks  as¬ 
sistant  professor  to  teach  TV/radio  news 
beginning  in  Fall  of  1979.  Should  have  at 
least  MA  Degree  and  5  years  of  full-time 
professional  news  experience,  with  em¬ 
phasis  in  broadcasting.  Salary  depends  on 
qualifications.  Deadline  for  applications: 
December  15,  1978.  Write  to  Prof.  L.W. 
Gilleland,  Chairman,  Department  of  Jour¬ 
nalism,  University  of  Nevada-Reno  89557. 
An  Affirmative  Action/Equal  Opportunity 
Employer. 


HEAD,  Department  of  Journalism,  in  small 
but  active  undergraduate  program.  Candi¬ 
date  should  have  at  least  Masters 
Degree— PhD  preferred. Minimum  of  3 
years  experience  with  newspaper  or 
broadcasting,  preferably  both.  Minimum 
of  3  years  college  teaching  and  administra¬ 
tive  experience.  Experience  directing  stu¬ 
dent  publications  desirable.  Journalism 
Head  coordinates  on-the-job  training  with 
local  newspaper  and  broadcast  stations. 
Imperative  that  Head  has  ability  to  work 
well  with  on-campus  and  off-campus 
groups.  Salary  range:  $20,000  to  $26,000 
for  9  months,  depending  upon  academic 
preparation  and  experience.  Additional 
salary  for  summer  employment.  Angelo 
State  University  is  an  Equal  (Opportunity/ 
Affirmative  Action  Employer.  Application 
deadline:  February  28,  1979. 

Address  inquiries  to; 

Dr.  Fred  Mahler,  Dean 
College  of  Professional  Studies 

Angelo  State  University 
San  Angelo,  Texas  76901 


OHIO  STATE  UNIVERSITY’S  School  of 
Journalism  is  accepting  applications  for 
the  position  of  Kiplinger  Professor  of  Pub¬ 
lic  Affairs  Reporting.  Applicants  must  have 
at  least  ten  years  experience  in  public  af¬ 
fairs  reporting,  preferably  including  ex¬ 
perience  in  Washington.  The  Kiplinger  Pro¬ 
fessor  teaches  advanced  investigative  and 
interpretive  reporting  techniques  related 
to  coverage  of  federal,  state  and  local  gov¬ 
ernments;  directs  students  in  Kiplinger 
graduate  program  in  public  affairs  report¬ 
ing.  Starts  September  1,  1979.  Salary  up 
to  $38,500  for  11  months.  Applications 
must  be  received  by  February  15,  1979, 
Send  resume  and  references  tO;  Chair, 
Kiplinger  Search  Committee,  School  of 
Journalism,  Ohio  State  University,  Colum¬ 
bus,  OH  43210. 


UNIVERSITY  OF  MIAMI  seeks  Assistant 
Professor  of  Print  Journalism.  Teaching 
responsibilities.  12  hours  per  semester. 
PhD,  professional  experience,  scholarly 
publications  required.  Salary  negotiable, 
9-month  appointment.  Send  resume  to 
Chairman,  Department  of  Communica¬ 
tions.  P.O.  Box  248127,  Coral  Gables, 
Florida  33124. 

THE  UNIVERSITY  OF  TEXAS  at  Austin  De¬ 
partment  of  Journalism  seeks  an  assistant 
professor  for  its  Broadcast  News  sequence 
beginning  in  the  Fall  of  1979.  Ph[)  prefer¬ 
red;  significant  professional  experience 
and  evidence  of  scholarly  work  required. 
This  individual  will  teach  undergraduate 
radio  and  television  newsgathering,  writing 
and  production  courses  and  will  partici¬ 
pate  in  graduate  programs.  Salary  will  be 
commensurate  with  qualifications.  The 
University  of  Texas  is  an  Equal  Opportun¬ 
ity,  Affirmative  Action  employer.  Send  let¬ 
ter  of  application  and  resume  by  January 
15,  1979,  to:  Dr.  Al  Anderson,  Broadcast 
News  Search,  Department  of  Journalism, 
The  University  of  Texas,  Austin,  TX  78712. 

UNIVERSITY  OF  NEVADA-RENO  expects 
an  opening  on  its  faculty  in  the  Fall  of 
1979  for  an  assistant  professor  to  teach 
courses  in  the  news-editorial  sequence. 
This  new  tenure-track  position  is  contin¬ 
gent  on  approval  of  funding.  Applicants 
should  have  at  least  MA  Degree  in  Jour¬ 
nalism  and  5  years  of  full-time  professional 
news  experience.  Salary  depends  on  qual¬ 
ifications.  Deadline  for  applications;  De¬ 
cember  15,  1978.  Write  to  Prof.  L.W.  Gille¬ 
land,  Chairman,  Department  of  Jour¬ 
nalism,  University  of  Nevada-Reno  89557. 
An  Affirmative  Action/Equal  Opportunity 
Employer. 

JOURNALISM:  Faculty  members  to  teach 
in  the  areas  of  graphics,  photography,  edit¬ 
ing,  advertising  and  news  editorial.  Profes¬ 
sional  experience  required  and  PhD  pre¬ 
ferred.  Submit  applications  by  February  1, 
1979  to;  John  P.  Hayes,  Chairman,  Search 
Committee,  Dept,  of  Journalism,  Temple 
University,  Philadelphia,  Pa.  19122.  An 
Equal  Opportunity/Affirmative  Action 
Employer. 

UNIVERSITY  OF  MIAMI  seeks  Professor  of 
Print  Journalism  to  coordinate  and  develop 
rapidly  expanding  program  in  Journalism, 
Photo  Communication,  and  Public  Rela¬ 
tions.  Wide  professional  experience  essen¬ 
tial,  PhD  preferred.  Salary  negotiable,  9  or 
11  month  appointment.  Application  dead¬ 
line:  January  15,  1979.  Send  resume  to; 
Chairman.  Deparment  of  Communications. 
P.O.  Box  248127,  Coral  Gables,  FLA 
33124. 


DEAN.  SCHOOL  OF  COMMUNICATION 
The  American  University  in  Washington, 
D.C.  seeks  a  Dean  for  its  School  of  Com¬ 
munication.  Responsible  for  graduate  and 
undergraduate  programs  in  print  and 
broadcast  journalism,  visual  media  and 
public  communication.  Should  have  an 
appropriate  advanced  degree  and/or  ex¬ 
tensive  professional  record  of  publication 
or  production  in  the  areas  of  communica¬ 
tion,  media  or  public  affairs.  Salary:  Negot¬ 
iable.  Apply  to:  SOC  Dean  Search  Commit¬ 
tee,  School  of  Communication,  The  Ameri¬ 
can  University,  Washington,  D.C.  20016. 
Deadline:  December  15.  1978.  An  Affirma¬ 
tive  Action/Equal  Opportunity  Employer. 


JOURNALISM:  Assistant  professor  for  vig¬ 
orous  undergraduate  department  Sep¬ 
tember,  1979.  Primary  teaching  areas— 
public  affairs  reporting,  editing.  Prefer 
generalist  with  strong  background  in  at 
least  one  other  area,  PhD  (or  very  close), 
three  years  college  teaching,  three  years 
relevant  media  experience.  Well  equipped 
department  on  campus  of  5000  in  beauti¬ 
ful  St.  Croix  River  Valley,  30  minutes  from 
Twin  Cities.  Vita  before  January  1  to  Dr. 
Lorin  Robinson,  chairman.  Department  of 
Journalism,  University  of  Wisconsin— 
River  Falls  (54022).  AN  EQUAL  OPPOR¬ 
TUNITY  EMPLOYER  WHICH  ACTIVELY 
SEEKS  APPLICANTS  FROM  ALL  QUAL¬ 
IFIED  PERSONS  REGARDLESS  OF  RACE, 
CREED,  COLOR,  SEX,  AGE  OR  NATIONAL 
ORIGIN. 


ASSISTANT  PROFESSOR  to  teach  begin¬ 
ning  and  advanced  courses  in  journalism 
and  communication  and/or  rhetorical 
theojy  beginning  September,  1979.  PhD 
required  and  some  experience  as  a  practic¬ 
ing  journalist  preferred.  Salary  $14,0(X)-i- 
for  9  months  with  good  fringe  benefits.  An 
Affirmative  ActiorVEqual  Opportunity  em¬ 
ployer.  Send  resume  to  Bernard  Rosenthal, 
Chairman,  Department  of  English,  General 
Literature  &  Rhetoric,  State  University  of 
New  York  at  Binghamton,  Binghamton, 
NY  13901. 


QUEENSLAND 
INSTITUTE  OF  TECHNOLOGY 
SCHOOL  OF  BUSINESS  STUDIES 
SENIOR  LECTURER  IN  JOURNALISM 
A  Senior  Lecturer  in  Journalism  is  required 
within  the  Department  of  Communication 
and  General  Studies  to  provide  academic 
leadership  in  the  continuing  design,  de¬ 
velopment  and  presentation  of  courses  in 
print  and  electronic  media,  and  to  main¬ 
tain  strong  links  with  the  journalism  pro¬ 
fession.  Students  in  the  Department  com¬ 
plete  a  major  study  of  communication, 
with  social  science  and  rhetorical  empha¬ 
ses,  and  in  addition  choose  one  or  two  of 
the  sequences,  journalism,  public  rela¬ 
tions  or  advertising,  which  the  Department 
presently  offers.  As  well,  the  Department 
offers  service  courses  to  other  Depart¬ 
ments  of  the  Institute  in  which  all  staff 
participate. 

Applicants  should  hold  an  appropriate 
Masters  or  PhD  degree  and  have  a  record 
of  academic  and  work  experience  at  a 
senior  level. 

An  appointment  may  be  made  at  Lecturer 
level  it  a.i  applicant  does  not  hold  all  of  the 
qualifications  sought  for  a  senior  lecturer 
appointment.  We  would,  for  example,  wel¬ 
come  applications  from  persons  with  ex¬ 
tensive  high-level  experience,  but  lesser 
academic  qualifications;  or  persons  with 
high  academic  qualifications,  but  limited 
work  experience. 

At  the  present  time,  there  are  about  400 
students  enrolled  in  the  Bachelor  of  Busi¬ 
ness  (Communication)  program,  which  is 
offered  on  both  a  full-time  and  a  part-time 
basis.  The  Q.l.T.  is  a  multi-disciplinary  in¬ 
stitution  with  an  enrollment  of  approxi¬ 
mately  7CX)0  students.  Brisbane,  the  city 
in  which  the  Institute  is  located,  is  the 
State  capital  of  Queensland  and  has  a 
population  in  the  greater  metropolitan 
area  in  the  vicinity  of  1  million  people.  The 
city  enjoys  a  mild  climate  comparable  to 
that  of  Southern  California  and  Southern 
Florida. 

Salaries:  Senior  Lecturer  1;  $A22,289  to 
$A23,737;  Senior  Lecturer  II;  $A20,365to 
$A21,810;  Lecturer  I:  $A17,764  to 
$A19,940;  Lecturer  II;  $A15,179  to 
$A17,357p.a.($Al  =  $US  1.703  approx.). 
Applications  quoting  V.128/78,  age,  mari¬ 
tal  status,  qualifications  and  experience, 
together  with  the  names  of  two  referees 
should  reach  the  Personnel  Officer,  Q.I.T., 
G.P.O.  Box  2434,  Brisbane  Q.  4001,  by 
Monday  15th  January,  1979. 
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SEARCH  REOPENED  -  CHAIRMAN 
DEPARTMENT  OF  JOURNALISM 
Southwest  Texas  State  University  is  seek¬ 
ing  a  Chairman  for  its  Department  of  Jour¬ 
nalism.  The  department  has  a  faculty  of  7, 
approximately  350  undergraduate  majors, 
and  more  than  1000  students  taking 
courses  in  news/editorial,  broadcast  jour¬ 
nalism,  photojournalism,  public  relations, 
advertising  and  journalism  education.  The 
University  is  one  of  the  fastest-growing  in¬ 
stitutions  in  the  State  of  Texas,  with  en¬ 
rollment  of  more  than  15,000. 

Desired  qualifications:  An  earned  Docto¬ 
rate  or  equivalent  in  professional  experi¬ 
ence;  administrative  experience  or  strong 
evidence  of  potential;  aptitude  for  budget 
and  personnel  management;  a  background 
in  teaching  at  the  college  level;  demon¬ 
strated  effectiveness  in  working  with  un¬ 
dergraduates  and  graduate  students; 
commitment  to  mass  communication  re¬ 
search;  productive  media  experience  and 
commitment  to  working  with  state,  re¬ 
gional  and  national  media  agencies. 

Salary  for  9  months  -  associate  professor 
without  the  PhD  degree,  $22,000  +  ;  as¬ 
sociate  professor  with  the  PhD,  $24,000+. 
12  month  appointment  at  the  associate 
professor  or  professor  level.  Position  avail¬ 
able  June  1  or  September  1,  1979.  Appli¬ 
cations  or  nominations  should  be  made  by 
January  5,  1979.  Full  resumes  should  be 
sent  to  Dr.  Henry  J.  Dies,  Chairman, 
Search  Committee,  School  of  Applied  Arts, 
Southwest  Texas  State  UniversiN,  San 
Marcos,  Texas  786%.  Southwest  Texas  is 
an  Equal  Opportunity/Affirmative  Action 
Employer. 


PERSON  TO  TEACH  courses  in  journalism 
and  coordinate  journalism  minor  program. 
Journalism  MA,  ABD  or  PhD.  Practical  ex¬ 
perience  essential;  Teaching  background 
preferred.  Effective  Fall  1979.  Rank  and 
salary  commensurate  with  qualifications. 
Affirmative  Action-Equal  Opportunity 
Employer.  Send  letter,  resume,  academic 
transcripts  and  names  of  three  references 
to:  Rozanne  M.  Brooks,  Chair,  Journalism 
Committee,  State  University  of  New  York 
College  at  Cortland,  Cortland,  New  York, 
13045. 


ADMINISTRATIVE 


PERSON  WITH  ADVERTISING  and  market¬ 
ing  skills  to  become  advertising  manager 
of  our  7300  daily  withTMC.  Opportunity  to 
grow  into  a  publisher’s  spot  in  this  Ohio 
group.  Manage  4  salespeople,  plan  and 
implement  promotions  and  manage  by  ob¬ 
jectives.  Send  resume  tO:  Gary  Dalton,  Ur- 
bana  Citizen,  P.O.  Box  191,  Urbana,  OH 
43078. 


MAGAZINE 

BUSINESS  MANAGER 
Circulation/advertising/business  manager 
for  major  San  Francisco  based  bi-weekly 
political  affairs  magazine.  Experience  with 
magazine  fulfillment  and  advertisement 
solicitation  desired.  Send  resume  to  Box 
6187,  Editor  &  Publisher. 


MAN-WIFE  TEAM  needed  in  January  to 
take  over  Midwest  highly  competitive  rural 
weekly.  Modest  compensation  to  start. 
Opportunity  for  profit-sharing  and  gaining 
equity  out  of  profits.  Must  have  excellent 
journalistic  background,  references.  Some 
sales  and/or  advertising  experience  re¬ 
quired.  Send  starting  salary  requirements, 
resume  and  letter  about  yourselves.  This  is 
a  fine  opportunity  for  a  couple  dedicated 
to  making  a  success  in  community  jour¬ 
nalism.  Box  6163,  Editor  &  Publisher. 


BUSINESS  MANAGER  for  strong 
medium-size  daily  in  Zone  2  metropolitan 
area.  We  seek  a  take-charge  executive  with 
an  impressive  newspaper  accounting 
background  to  administer  all  business  of¬ 
fice  functions  and  planning  programs. 
EDP  experience  preferred.  Exceptional 
opportunity  for  the  qualified  candidate. 
$25-30,000  plus  excellent  fringes  and 
working  environment.  Send  resume  includ¬ 
ing  salary  history  in  confidence  to  Box 
6124,  Editor  &  Publisher. 


LABOR  RELATIONS  MANAGER 
Immediately.  Handle  all  aspects  of  labor 
relations  function.  Minimum  requirement 
8  years  experience.  Please  send  resume 
and  salary  requirements:  Philip  Karam,  Di¬ 
rector  of  Employee  Relations,  Beacon 
Journal  Publishing  Co.,  44  E.  Exchange 
St.,  Akron,  Ohio  44328.  Equal  Opportunity 
Employer. 


AUDITOR 

Sacramento,  California 
McClatchy  Newspapers,  a  multi-group 
of  newspapers  with  radio  and  TV  sta¬ 
tions,  has  an  opening  for  experienced 
auditor-accountant.  Must  have  strong 
budgeting  background.  Three  to  five 
years  public  accounting  experience 
and  CPA  certificate  required.  Some 
accounting  experience  in  private  in¬ 
dustry  desirable.  Will  work  with  first 
line  supervisors  through  top  manage¬ 
ment,  good  salary  plus  liberal  vaca¬ 
tion,  medical  and  retirement  benefits. 
All  replies  held  in  strict  confidence. 
Strike  conditions  exist.  Send  detailed 
resume  including  availability  for  inter¬ 
view  tO: 

Personnel  Department 
McClatchy  Newspapers 
21st  &  Q  Streets 
Sacramento.  CA.  95813 
(An  Equal  Opportunity  Employer) 


GENERAL  MANAGER  for  4000  circulation. 
5-day  daily  in  a  progressive  Zone  4  town. 
Prefer  sales  background  with  supervisory 
knowledge  of  news,  circulation,  and  pro¬ 
duction.  An  excellent  opportunity  to  get  in 
on  the  groundfloor  of  a  growing  company. 
We  offer  a  good  base  salary  with  attractive 
incentive  package,  plus  fringes.  If  you  are 
interested,  send  a  complete  resume  to 
Charles  H.  Barnes,  Pine  Bluff  Commercial, 
P.O.  Box  6469,  Pine  Bluff,  Arkansas 
71611.  No  phone  calls,  please. 


ADVERTISING 


ADVERTISING  MANAGER 
for  6-day  daily  newspaper  in  lower  Michi¬ 
gan.  Marketing  background  desirable.  Ex¬ 
cellent  salary  and  fringe  benefits.  News¬ 
paper  owned  by  fast-growing  newspaper 
group.  Please  send  resume  to  Robert 
Howe.  Hillsdale  Daily  News,  33  McCollum, 
Hillsdale,  Mich.  49242. 


PROFESSIONAL  SALESPERSON  wanted 
due  to  increased  volume  at  22,000  6-day 
daily,  member  of  9-newspaper  group. 
Higher  than  average  earnings  on  straight 
commission,  profit  sharing,  paid  vacation 
and  medical  insurance.  Successful  candi¬ 
date  will  be  experienced  self-starter  with 
desire  to  move  up.  Write  The  Hawkeye, 
P.O.  Box  10,  Burlington,  Iowa  52601. 


IN  AD  SALES?  Consider  becoming  our  ad 
manager.  6000  circulation  daily  with 
shopper  competition  located  in  a  small  at¬ 
tractive  college  town.  If  you're  a  person 
who  promotes  him/herself,  the  newspaper, 
and  the  community,  call  or  write  today. 
(309)  734-3176  collect.  Mark  Van  Patten. 
Review  Atlas,  400  S.  Main,  Monmouth,  III. 
61462. 


ADVERTISING  MANAGER/SALESPERSON 
Soundings,  a  boating  newspaper  with  5  re¬ 
gional  editors  in  the  East  and  Midwest,  will 
launch  editions  in  Seattle,  San  Francisco, 
Los  Angeles  and  San  Diego  next  spring.  We 
need  an  advertising  manager  for  each  edi¬ 
tion  who  is  thoroughly  familiar  with  the 
area,  has  a  proven  record  in  newspaper 
retail  space  sales  and  has  the  energy  to  be 
a  pioneer.  A  knowledge  of  boats  will  be 
helpful.  Write  in  confidence  to  Jack 
Turner,  Soundings,  Essex,  Conn.  06426. 
Please  do  not  call. 


NEWSPAPER  ADVERTISING  SALESMAN 
in  beautiful  Southeast  Kansas.  Full-time. 
Oillege  degree  or  experience  helpful.  Good 
on  layout,  must  have  dependable  transpor¬ 
tation.  Position  open  immediately.  Salary 
based  on  experience,  plus  bonus.  Send  re¬ 
sume  to  David  Perkins,  Coffeyville  Journal, 
8th  and  Elm,  Coffeyville,  Kans.  67337. 


LOOKING  FOR  sales  director  on  the  rise. 
Excellent  chance  to  take  charge  and  work 
new  market.  Daily  newspaper  located  in 
ideal  Northern  Michigan  country  close  to 
Big  Water.  Write:  The  Evening  News,  Sault 
St.  Marie,  Ml  49783. 


DUE  TO  PROMOTIONS,  display  advertis¬ 
ing  salesman  with  ability  to  sell  and  service 
retail  accounts  needed  immediately  by  a 
35,000  circulation  daily  and  Sunday 
newspaper.  Excellent  starting  salary.  Free 
hospital  insurance,  Christmas  bonus,  prof¬ 
it  sharing  and  incentive  program.  A  great 
career  opportunity  with  a  S-newspaper 
group.  Send  resume  to  The  Daily  Journal,  8 
Dearborn  Sq.,  Kankakee,  III.  60901. 
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ADVERTISING  MANAGER  for  6-day 
Southwest  Missouri  award-winning  daily. 
Good  salary  plus  commission.  Excellent 
fringe  benefits.  Great  opportunity  for  fu¬ 
ture  advancement  in  management  field 
with  growing  group  operation.  Must  be  en¬ 
thusiastic,  creative  and  promotion 
minded.  Send  resume  to  Ben  F.  Weir  Jr., 
General  Manager,  The  Nevada  Daily  Mail, 
P.O.  Box  247,  Nevada,  Mo.  64772. 


ADVERTISING  MANAGER  for  6-day  west¬ 
ern  Pennsylvania  newspaper.  VVe  are  look¬ 
ing  for  person  who  will  guide  and  motivate 
a  young  advertising  staff.  Advancement 
opportunities  with  us  are  excellent  for  per¬ 
son  who  plans  and  executes  good  newspa¬ 
per  promotions.  Send  your  resume  to  Mar¬ 
vin  J.  Roberts.  Publisher,  Leader-Times, 
115  N.  Grant  St.,  Kittanning,  Pa.  16201. 


ADVERTISING  MANAGER-New  England, 
chance  to  run  your  own  show;  need  ener¬ 
getic  individual  to  take  challenge  with 
well-established  TMC  weekly  with  daily 
competition.  Box  6167,  Editor  &  Publisher. 

ADVERTISING  SALESMAN  needed  in 
warm  and  beautiful  southern  Arizona.  We 
publish  newspapers,  shoppers  and  do 
commercial  web  printing.  54-year-old. 
growing  company  with  lots  of  op^rtunity. 
Prefer  experience  but  willing  to  train.  Send 
resume  to:  International  Publishing,  P.O. 
Box  579,  Nogales,  Ariz.  85621. 


SALES  MANAGER  for  audited  Florida 
twice-weekly  free  newspaper.  Desire  street 
worker  with  administrative  abilities  who  is 
promotion-minded,  can  direct  and  moti¬ 
vate  sales  staff  and  customers,  and  who  is 
interested  in  future  advancement.  Send 
resume  with  layouts,  and  work  printed 
from  layouts,  to  Box  6243,  Editor  & 
Publisher. 


ADVERTISING  MANAGER/DIRECTOR 
We  are  looking  for:  A  strong  people  man¬ 
ager  with  excellent  sales  management 
skills.  This  person  will  answer  directly  to 
the  president/publisher  and  will  have  total 
responsibility  for  our  advertising  depart¬ 
ment:  Retail/classified/dispatch/art  and 
national. 

Experience  in  advertising  management  is  a 
must  as  well  as  some  basic  marketing 
know  how.  Our  market  is  growing  fast  and 
we  want  aggressive,  imaginative  person  to 
ensure  we  grow  at  the  same  rate. 

We  offer:  An  excellent  opportunity  to  grow 
with  a  group  of  weekly  publications  in 
Southern  California.  A  marketing  chal¬ 
lenge  in  a  fast  growing,  competitive  envi¬ 
ronment.  A  good  salary  and  great  oppor¬ 
tunity  to  be  a  member  of  a  newspaper 
group  that  is  going  places.  Write  me  and 
tell  me  about  yourself  and  include  a  re¬ 
sume. 

Carlton  Smith,  publisher 
23811  Via  Fabricante 
Mission  Viejo,  Calif.  92691 


CIRCULATION 


ADVERTISING  MANAGER 

High  quality  group  of  award-winning  metro 
weeklies  offers  excellent  salary,  open  end 
bonus,  complete  fringes,  including  profit 
sharing,  to  individual  with  proven  ability  in 
all  phases  of  retail  advertising  sales,  in¬ 
cluding  personal  sales  production.  You  will 
be  responsible  for  the  hiring,  training, 
motivation  and  management  of  our  staff, 
which  serves  our  11  publications.  We  are 
seeking  a  mature,  self-starting  and  well  or¬ 
ganized  individual  who  knows  now  to  direct 
people.  We  are  located  in  an  attractive, 
environmentally  sound  Midwestern  city.  If 
you  are  interested  and  qualify,  write  in 
confidence  including  resume  and  earnings 
history  to  Stanford  Lipsey,  Publisher,  Sun 
Newspapers  of  Omaha.  4875  F  St., 
Omaha,  Neb.  68117,  or  call  collect  (402) 
733-7300. 

ADVERTISING  SALESPERSON  for  suc- 
cessful,  expanding  weeklies  in  (California’s 
most  beautiful  area.  Experienced.  $15K 
salary  plus  profit  sharing  plus  commission. 
Resumes  to  Box  G-1,  Carmel,  CA  93921. 


CARTOONISTS 


FREELANCE  CARTCX3NIST  to  prepare  up 
to  12  editorial  cartoons  per  year  for  group 
of  association  publications  on  subjects 
selected  by  the  association.  Send  samples 
and  rates  to  Box  6188,  Editor  &  Publisher. 


CIRCULATION 


LOOKING  FOR  the  circulation  challenge  of 
a  ground  floor  opportunity  with  an  exclu¬ 
sive  daily  in  a  fast-growing  market?  13,(X)0 
ABC  Zone  9  not  satisfied  with  our  present 
55%  penetration.  Must  be  knowledgeable 
in  promotion  and  the  Little  Merchant  pro¬ 
gram.  Good  pay.  Blue  Cross/Blue  Shield 
group  insurance,  profit  sharing,  vacation 
and  holidays.  All  respondants  acknowledged. 
Box  6196,  Editor  &  Publisher. 


ENERGETIC,  DYNAMIC  individuals 
needed  for  large  West  Coast  metro  expand¬ 
ing  its  AM  market  area.  Must  have  previous 
experience  in  locating,  training  and 
motivating  carriers.  High  visibility  position 
with  excellent  fringe  benefits  and  ad¬ 
vancement  potential.  Send  resume  to  Box 
6145,  Editor  &  Publisher. 


SALES  CREW  MANAGER 
Excellent  opportunity  with  South  Florida’s 
leading  Morning  Newsi»per  for  an  aggres¬ 
sive  individual,  experienced  in  working 
with  young  adults.  Must  be  able  to  builoT 
train  and  motivate  sales  crews.  Salary  plus 
sales  incentives  and  other  company  bene¬ 
fits.  Send  resume  to:  Cart  Dixon,  Miami 
Herald-Broward  Bureau  1520  E.  Sunrise 
Boulevard,  Fort  Lauderdale,  FL  33304. 


LOS  ANGELES  TIMES 
Circulation  City  Home  Delivery  Manager 

This  is  a  key  position  with  responsibility  for  over 
700,000  doily  and  Sunday  subs.  Though  members  of 
our  own  staff  are  under  consideration,  the  job  is  defi¬ 
nitely  open  and  we  want  to  attract  the  interest  of 
qualified  applicants  from  within  the  industry.  Position 
includes  an  excellent  compensation  package. 

If  you  believe  you've  had  the  experience  and  are 
qualified  to  handle  the  management  challenges  in¬ 
herent  in  a  job  of  this  scope,  write  us  in  confidence  to 
describe  your  business  career  to  date;  no  one  will 
contact  anyone  in  your  organization  without  your 
prior  approval. 

Write  to  James  Duncan,  Employment  Manager,  Los 
Angeles  Times,  Times  Mirror  Square,  Los  Angeles, 
Calif.  90053. 

Equal  Opportunity  Employer 
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HELP  WANTED 


CIRCULATION 


HELP  WANTED 


CIRCULATION 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


HELP  WANTED 


EDITORIAL 


FLORIDA'S  FASTEST  GROWING  newspa¬ 
per  has  several  openings  for  outstanding 
district  managers.  We  prefer  ability  and 
the  desire  to  succeed  over  years  of  experi¬ 
ence.  With  our  rapid  growth,  the  right 
people  could  oe  in  middle  management 
within  a  few  short  years.  First  year  income 
to  $12,000.  Write  David  0.  Stillwell, 
Naples  Daily  News.  Naples.  Fla.  33940. 


Is  your  expertise 
sales  and  carrier 
promotion? 

Ready  for  a  new  challenge? 
Major  Zone  1  daily  seeks 
circulation  pro  who  can 
increase  sales  and 
penetration  in  target  areas. 
Attractive  salary,  benefits, 
advancement  opportunities. 
Send  resume  to  Box  6190, 
Editors  Publisher. 

An  Equal  Opportunity  Employer,  M/F 


CIRCULATION  MANAGER 
A  medium  size  daily  and  Sunday  newspa¬ 
per  in  the  South  is  looking  for  an  aggres¬ 
sive  and  promotion-minded  circulation 
manager  who  will  report  to  the  general 
manager.  The  position  includes  full  re¬ 
sponsibility  for  all  circulation  operations. 
Applicants  should  be  versed  in  manage¬ 
ment  principles,  planning,  staff  motiva¬ 
tion,  cost  control  and  training  at  all  levels. 
We  offer  an  excellent  opportunity  with  a 
highly  regarded  newspaper  group  in  a 
growing  market.  Salary  in  the  $30,000 
range  and  outstanding  benefits.  We  also 
offer  a  delightful  area  in  which  to  live. 
Send  full  resume  and  a  brief  statement  on 
your  philosophy  of  operations  to  Box  6185. 
Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
You  know  exceptional  service  gets  and 
keeps  newspaper  readers.  You  make  home 
deliveiy  happen  so  dependably  everyone 
takes  it  for  granted.  You  select  carriers— 
and  replace  them — based  on  that  concept. 
You  know  your  market,  your  product,  your 
competition.  You  understand  how  to  sell. 
More  importantly,  you  Successfully  lead 
others  to  record  sales  accomplishments. 
You're  a  self-starter  determined  to  excel. 
You  know  the  importance  of  planning, 
people,  productivity  and  profitability. 
We're  a  35,000  morning  daily  running 
strongly  against  a  48,000  afternoon  com¬ 
petitor.  We  intend  to  narrow  the  gap.  Ours 
IS  one  of  the  most  exciting  newspaper 
markets  in  the  country. 

If  you'd  like  to  be  part  of  our  leadership, 
send  your  resume  and  a  sales  letter  on  why 
you're  the  right  one  for  this  key  responsi¬ 
bility.  Salary,  incentive,  benefits  match 
the  challenge.  David  Martens,  Publisher, 
York  Daily  fccord,  York,  PA  17402. 


DISTRICT  MANAGER— Journal  Newspa¬ 
pers,  America's  largest  ABC  suburban 
group,  is  looking  for  an  energetic  District 
Manager  to  join  our  hard-hitting,  aggres¬ 
sive  team.  Tell  us  about  yourself,  including 
salary  history.  Write  to  L.  J.  Munao,  Journal 
Newspapers.  475  School  St.  S.W.,  Wash¬ 
ington,  D.C.  20024.  Ph:  (202)  554-7462. 


FLORIDA  GOLFWEEK,  4-year-old  weekly 
state  tabloid,  is  looking  for  an  imaginative 
subscription  sales  promoter  to  expand  cir¬ 
culation  to  50.000.  Subscription  incen¬ 
tives  include  tie-ins  with  golf  courses  and 
major  golf  organizations.  Salary  plus 
commission.  Mr.  Stine,  P.O.  Box  1458, 
Winter  Haven,  Fla.  33880.  Ph:  (813)  294- 
5511. 


CLASSIFIED  ADVERTISING 


TELEPHONE  SUPERVISOR— 14,000  Zone 
4  daily.  3  years  of  classified  sales  experi¬ 
ence  minimum.  Reply  Box  6189,  Editor  & 
Publisher. 


COMPUTER  TECHNOLOGY  COMPUTER  TECHNOLOGY 


APPLICATIONS  ^ 
ASSOCIATES 


HARRIS  COMPOSITION  SYSTEMS  DIVISION  has  long  been  a  leader  in  the 
development  of  electronic  systems  used  by  the  newspaper  industry  to 
automate  the  functions  of  copy  processing,  ad  layout  and  photocomposition. 
Expanding  product  lines  and  customer  base  has  created  exciting  career 
opportunities  for  Applications  Associates. 

Successful  candidates  will  conduct  on-site  customer  training,  will  supply 
pre-installation  technical  support  as  well  as  trade  show  support,  and  will  do 
some  technical  writing.  Newspaper  editorial  and/or  production  experience 
required. 

Harris  offers  excellent  salary,  a  comprehensive  benefits  package,  including 
profit  sharing  arvf  dental  insurance,  and  professional  growth  opportunities. 
For  immediate  consideration  please  send  resume  and  salary  history  in 
confidence  to  M.S.  Gaffney.  HARRIS  COMPOSITION  SYSTEMS  DIVISION. 
P  0.  Box  2080.  Melbourne.  Florida  32901 


HARRIS 

COMMUNICATIONS  AND 
•NtORMATION  HANOUNG 


CLASSIFIED  ADVERTISING  MANAGER  for 
strong  medium-size  daily  in  metropolitan 
area.  If  you  are  an  enthusiastic  sales 
executive  with  a  solid  background  in 
newspaper  classified,  we  have  an  out¬ 
standing  career  opportunity  for  you.  Our 
competitive  area  requires  an  aggressive 
doer  and  motivator  to  lead  a  well-paid  staff 
to  attain  realistic  department  potential. 
Compensation  package.  $25-30.0(X)  plus 
excellent  fringes  and  working  environ¬ 
ment.  '  resume  including  salary  his¬ 
tory  in  ifidence  to  Box  6126,  Editor  & 
Publisf  'I 


CL/  iSIFIED  MANAGER 

We  are  seeking  an  aggressive,  goal- 
oriented  individual  with  solid  daily  news¬ 
paper  retail  and/or  classified  advertising 
experience  to  develop  the  potential  of¬ 
fered  by  the  Steubenville  market.  Must  be 
able  to  manage  and  motivate  an  energetic 
staff  of  6.  Planning  and  promotion  a 
“must".  Unusually  good  opportunity  to 
join  a  26.000  ABC  evening  and  Sunday 
paper  that  is  dominant  in  its  market.  Excel¬ 
lent  chance  for  future  advancement  within 
our  organization.  For  more  details  send  re¬ 
sume  tO: 

Robert  Carter.  Publisher 
The  Herald  Star 
401  Herald  Square 
Steubenville,  Ohio  43952 
or  call  (614)  282-5311. 


CLASSIFIED  MANAGER— Large,  estab¬ 
lished,  Washington,  D.C.  based  business 
organization  seeking  experienced  Clas¬ 
sified  Manager  for  new  national  newspa¬ 
per.  Successful  track  record  essential. 
Compensation  based  upon  your  back¬ 
ground  and  experience.  Position  offers  ex¬ 
cellent  growth  potential.  For  further  in¬ 
formation  about  joining  our  publishing  di¬ 
vision,  send  your  resume,  in  confidence  to 
P.O.  Box  2318,  Dept.  9,  Baltimore,  Md. 
21203.  Equal  Opportunity  Employer,  M/F. 


EDITORIAL 


SPORTS  EDITOR 

Unusual  opportunity  on  8000  circiialtion 
Iowa  daily.  Midwest  applicant  with  VDT  ex¬ 
perience  preferred.  Move  fast,  this  open¬ 
ing  won't  last  long.  Call  Jim  Gray  at  (319) 
524-8300. 


THE  AMERICAN  UNIVERSITY  School  of 
Communication  in  Washington,  D.C.  seeks 
graduate  assistants  with  full-time  jour¬ 
nalistic  experience  to  work  in  teaching  and 
professional  positions  while  earning  a  Mas¬ 
ters  Degree  in  its  Program  in  Journalism 
and  Public  Affairs.  Tasks  include  running 
the  American  Newsservice,  which  serves 
14  suburban  newspapers  and  2  wire  ser¬ 
vices,  and  publishing  Northwest,  a  com¬ 
munity  newspaper  for  Metropolitan  Wash¬ 
ington.  This  is  a  1-year  fulltime  program. 
For  information,  write  Dean,  School  of 
Communication,  The  American  University, 
Washington,  D.C.  20016.  An  Equal 
Opportunity/Affirmative  Action  Employer. 


EDITORIAL  WRITER:  37,000  AM,  Carolina 
Coast,  New  York  Times  affiliated  newspa¬ 
per  group.  Do  you:  Write  lucidly  and  con¬ 
vincingly?  Have  editorial  experience  or 
strong  reporting  background?  Believe 
editorial  page  should  reach  out  and  grab 
readers?  Think  a  label  great  tor  beans  but 
worthless  as  editorial  philosophy?  See  the 
page  as  the  newspaper's  conscience? 
Write  Charles  Anderson,  Editor,  Star-News 
Newspapers,  Box  840,  Wilmington,  N.C. 
28402.  Include  clips,  resume,  cover  letter, 
salary  expectations. 


INVESTIGATIVE 

REPORTER 

The  Ft.  Lauderdale  (Fla.) 
News  is  seeking  an  ex¬ 
perienced  investigative 
reporter.  Inquiries  will 
be  held  in  strictest  of 
confidence.  Send  resume 
and  clips  to: 

Employee  Relations  Director 
Ft.  Lauderdale  News 
P.O.  Box  14430 
Ft.  Lauderdale,  Fla.  33302 


An  Equal  Opportunity  Employer  Male  and  Female 


ASSISTANT  EDITOR 

IMMEDIATE  OPENING 
Tulsa  based  national  trade  magazine  pub¬ 
lisher  seeks  qualified  journalist  with  a 
minimum  of  3  years  experience  to  assist  in 
writing/editing  leading  dental  publication. 
Requires  ambitious  self-starter  with  ability 
to  communicate  in  oral  and  written  media 
and  work  well  with  others.  Moderate  travel, 
excellent  fringe  benefits.  Call  for  appoint¬ 
ment.  Personnel  Department,  (918)  83S 
3161.  All  information  held  in  strict  confi¬ 
dence. 

Petroleum  Publishing  Co. 

P.O.  Box  1260 
Tulsa,  Okla.  74101 
Equal  Opportunity  Employer,  M/F 


GRADUATE  ASSISTANTSHIPS;  Pennsyl¬ 
vania  State  University  School  of  Jour¬ 
nalism  seeking  applicants  for  master's 
program  with  three  or  more  years'  media 
experience.  Half-time  graduate  assistant- 
ships  for  1979-80  academic  year  paying  a 
stipend  and  full  tuition  are  available  for 
best  qualified  applicants.  Write  for  details 
to:  Chairman,  Graduate  Studies,  School  of 
Journalism,  218  Carnegie  Building.  Uni¬ 
versity  Park,  PA  16802. 


COPY  EDITOR 

Slot  person  to  run  5-member  desk  serving 
newspaper  chain  of  18  suburban  weeklies. 
We  want  a  tough,  experienced  professional 
newspaper  copy  editor  who  can  set  the 
pace  on  a  new  electronic  desk  where  some 
teaching  may  be  required.  If  you  are  easily 
intimidated  you  probably  don't  want  to 
work  here.  Excellent  pay  and  benefits  irv 
eluding  dental  insurance.  Submit  resume, 
including  salary  requirements,  to  Frank 
Libasci,  Pioneer  Press  Inc.  1232  Central 
Ave.,  Wilmette,  III.  6(X)91. 

A  Division  of  Time  Inc. 

Equal  Opportunity  Employer.  M/F 


ASSISTANT  NEWS  EDITOR 

Major  metro  seeks  #2  person  for  large 
news  desk  operation.  Ideal  candidate  has 
some  reporting,  plus  desk-supervisory  ex¬ 
perience  on  smaller  paper  and  is  now  un¬ 
derstudying  on  large  paper  where  ad¬ 
vancement  is  blocked.  This  job  entails 
news  selection  and  page  layout  and  offers 
excellent  advancement  possibilities.  It  is  a 
top  newsroom  position  and  demands  man¬ 
agement  skills  as  well  as  sharp  news  judg¬ 
ment,  an  understanding  of  good  headline 
writing  and  the  ability  to  edit  tightly.  We 
will  ask  you  to  come,  at  our  expense,  for  a 
2-day  try  out.  Send  letter,  resume  with 
three  professional  references  and  current 
salary,  plus  three  Page  1  tearsheets  to  Box 
6070,  Editor  &  Publisher. 


COPY 


Your  opportunity  to  help 
shape  a  newspaper.  A  chance 
to  rise  in  management.  We 
are  a  15,(XX)  PM  daily  in  Up¬ 
state  New  York.  Offset,  cold 
type,  VDTs.  Growing  area.  Ex¬ 
cellent  benefits.  We  need 
someone  who  is  versatile, 
creative,  accurate,  who  can 
do  attractive  page  layouts, 
tight  editing,  crisp  headlines. 
A  communicator  with  staff.  A 
take-charge  person.  You’ll 
work  the  wire  first.  After  that 
it's  up  to  you.  Potential  exists 
for  news  management  within 
4  years.  Write 

Box  6222, 

Editor  6  Publither 


EDITOR  &  PUBLISHER  for  November  25,  1978 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


NEWS  EDITOR 

Take  charge  No.  2  spot  on  5000  circulation 
Ohio  daily  in  growing  company.  Applicant 
should  have  editing  and  modern  l^out 
background.  VDT  experience  helpful.  Send 
non-returnable  clips,  tearsheets,  resume, 
salary  expectations  and  references  in  first 
letter  to  Box  6161,  Editor  &  Publisher. 


SPORTS  INFORMATION  DIRECTOR 
MASSACHUSETTS  INSTITUTE  of 
TECHNOLOGY  is  seeking  applications  for 
the  position  of  Sports  Information  Director 
in  its  Department  of  Athletics.  Degree  in 
Public  Relations  or  Journalism  or  equiva¬ 
lent,  plus  2  or  3  years  experience  in  sports 
news  writing  or  sports  publicity  desirable. 
M.l.T.  is  a  Division  III  NCAA  schooL  fields 
intercollegiate  varsity  teams  in  more  NCAA 
and  AIAW  sanctioned  sports  than  any 
other  college  or  university  in  the  U.S.;  960 
out  of  4500  undergraduate  men  and 
women  play  on  varsity  and  sub-varsity 
teams.  In  addition,  students  field  "club" 
teams  in  28  other  sports  and  recreational 
activities.  Intramural  program  involves 
3500  students.  Although  m!i.T.  offers  no 
athletic  scholarships,  the  student  finan¬ 
cial  aid  program  based  on  need  should  en¬ 
able  any  accepted  student  to  attend.  If  you 
think  you  can  help  publicize  this  program 
in  campus  news  media  and  in  mass  news 
media,  particularly  those  in  our  students' 
home  towns,  write:  Prof.  Ross  H.  Smith, 
Head,  Dept,  of  Athletics,  M.l.T,  Branch, 
P.O.  Box  D,  Cambridge,  MA  02139. 


EDITOR 

New  editor  desired  for 
major  University  magazine 
dealing  with  performance 
of  journalistic  media.  Ideal 
qualifications  include  ex¬ 
perience  in  news  media, 
thorough  knowledge  of 
the  field,  and  recognized 
skill  in  magazine  writing 
and  editing.  Salary  in 
$25,000  range.  Send  re¬ 
sume  before  Dec.  15  to: 

Box  6220, 

Editor  &  Publisher 

Equal  Oppoitunity/Affirmative 
Action  Employer 


FINANCIAL  EDITOR-IN-CHIEF 

We're  looking  for  a  writer  with  good  copy 
editing  skills  and  knowledge  of  the  finance 
and  business  fields  for  our  bi-weekly  news¬ 
letter.  Security  analysis  or  business  school 
background  preferred.  You  will  participate 
in  our  growth.  Send  resume  and  salary  re¬ 
quirements  to  Box  6180,  Editor  & 
Publisher. 


MAKING  CHANGES 

Growing  East  Texas  daily  needs  two 
people:  A  news  and  feature  reporter  who 
can  see  through  good-ol'-boyism  and  a 
news  editor  who  wants  to  put  it  together  in 
an  exciting  layout.  Ideal  spot  to  make  a 
name  for  the  future  as  you  expand  with  us 
In  an  exciting  market.  Box  6170.  Editor  & 
Publisher. 


MANAGING  EDITOR— Dedicated  profes¬ 
sional  with  at  least  3-5  years  daily  newspa¬ 
per  experience  sought  for  5-day  daily  in 
southern  Illinois.  Ideal  candidate  would 
excel  at  layout,  copy  editing,  headlines, 
deadlines  and  excel  in  local  coverage  of 
city  and  county  government.  Phone  or  send 
application  to  Moody  Hamrick,  Executive 
Editor,  Flora  Daily  News-Record,  Flora,  III. 
62839.  (618)  662-2108. 


REPORTER— City  government  reporter 
with  2-3  years  experience  for  small 
California  5-clay  daily.  Call  Editor,  Madera 
Tribune,  (209)  674-2424,  ext.  12,  or  send 
resume  to  Madera  Tribune,  P.O.  Box  269, 
Madera,  Calif.  93637. 


COPY  EDITOR 

Northwest  New  Jersey's  fastest  growing 
afternoon  daily  has  openings  for  qualified 
copy  editors  with  experience  in  copy  edit¬ 
ing,  headline  writing  and  page  design. 
Background  in  VDT  editing  and  news  re¬ 
porting  preferred.  Excellent  opportunity 
for  aggressive,  on-the-way-up  editor.  Send 
resume,  editing  and  writing  samples  with 
salary  requirements  to  Dennis  Baker,  As¬ 
sistant  Managing  Editor,  The  Daily  Record, 
800  Jefferson  Rd.,  Parsippany,  N.J. 
07054. 

Career  In 

Philatelic  Publishing? 

Position;  Editorial  Assistant 
in  well  established  New 
York  firm  publishing  post¬ 
age  stamp  catalogs  and  al¬ 
bums.  Salary  commensurate 
with  experience. 

Send  resume,  phone  num¬ 
ber. 

I  Box  6200 

Editor  &  Publisher 


DAILY  NEWSPAPER  in  southern  Illinois 
has  opening  for  sports-general  assignment 
reporter.  Should  have  either  journalism 
degree  or  some  previous  experience  either 
on  a  weekly  or  daily.  Send  resume,  includ¬ 
ing  salary  history,  to  Box  6199,  Editor  & 
Publisher. 


THE  BILLINGS  GAZETTE 

will  have  an  opening  for  a  city 
editor  January  1.  Applicants 
should  have  both  writing  and  edit¬ 
ing  backgrounds,  preferably  with 
newspapers  in  the  30-600,000 
range.  We  offer  a  rapidly  growing, 
surprisingly  cosmopolitan  com¬ 
munity  centered  in  some  of  the 
country's  most  beautiful  plains 
and  mountain  scenery.  Send  your 
concept  of  a  city  editor's  job,  re¬ 
sume  and  tearsheets  tO: 

Personnel  Manager 
The  Billings  Gazette 
P.O.  Box  2507 
Billings.  Mont.  59103 
An  Equal  Opportunity  Employer,  M/F 


COPY  EDITOR — We  need  a  cross  between 
a  tough,  sharp  copy  editor  and  a  zoo 
keeper  to  clean  up  6C>00  column  inches  of 
boating  news  and  features  each  month. 
Write  in  confidence  to  Christine  Born, 
Soundings,  Essex,  Conn.  06426.  Please 
do  not  call. 


TWO  TOP  FLIGHT  REPORTERS  needed  for 
general  assignments  and  investigative  re¬ 
porting  jobs  on  feisty  medium  size  Sunbelt 
PM  paper.  Box  6182,  Editor  &  Publisher. 


EDITOR/MANAGER  for  small  twin  weeklies 
in  Colorado,  near  Denver.  News,  advertis¬ 
ing,  promotion  and  production.  Drive,  abil¬ 
ity  and  ideas  more  important  than  experi¬ 
ence.  A  successful  operation  that  requires 
services  of  a  take-charge  person.  Write 
Louisville  Times,  916  Main,  Louisville. 
Colo.  80027.  Do  not  phone. 


SPORTS  EDITOR 

The  morning  Courier,  a  competitive  Big  10, 
20,000  AM  needs  an  aggressive  working 
sports  editor.  Be  at  home  in  the  Big  10  and 
the  high  school  sand  lot.  Want  sharp  wri¬ 
ter,  innovator  and  administrator  for  full¬ 
time  staff  of  5.  Prior  supervisory  experi¬ 
ence  preferred.  Send  writing  and  layout 
clips  plus  resume  and  salary  history  to 
Keith  L.  Stewart,  Lindsay- Schaub  News¬ 
papers,  P.O.  Box  789,  Decatur.  III.  62525. 


REPORTER  capable  of  clear  prose  on  gov¬ 
ernmental  stories  and  brightly  written  fea¬ 
tures.  Our  standards  are  high,  but  so  are 
pay,  benefits  and  professionalism.  Send 
resume  and  writing  samples  to  Ralph 
Langer,  Editor,  Everett  Herald,  P.O.  Box 
930,  Everett,  Wash.  98206. 


EDITOR  &  PUBLISHER  for  November  25,  1978 


COPY  EDITORS 

Two  entry-level  positions  on  a  growing 
28,000  Zone  2  AM  tabloid  that  is  expand¬ 
ing  staff  and  newshole.  4-year  degree  in 
Journalism  required.  Must  be  fast,  ver¬ 
satile  and,  above  all,  precise.  Good  oppor¬ 
tunity  for  advancement  with  the  paper  and 
with  one  of  the  nation's  largest  newspaper 
groups.  Send  full  resume  and  references 
in  first  letter  to; 

David  J.  Mack,  News  Editor 
The  Sun-Bulletin 
Vestal  Parkway  East 
Binghamton,  N.Y.  13092 
A  Gannett  Newspaper 


EDITOR/REPORTER — Soundings,  a  boat¬ 
ing  newspaper  with  5  regional  editions  in 
the  East  and  Midwest,  will  launch  editions 
in  Seattle,  San  Francisco,  and  San  Diego 
next  spring.  We  need  a  bureau  chief  for 
each  edition  who  is  thoroughly  familiar 
with  the  area  and  has  a  strong  background 
in  general  assignment  reporting  and  edit¬ 
ing  to  develop  and  work  with  stringers. 
Should  know  photography  and  have  a 
working  familiarity  with  boats.  Write  in 
confidence  to  Christine  Born,  Soundings, 
Essex,  Conn.  06426.  Please  do  not  call. 


JOIN  A  GROWING  organization  where  you 
have  plenty  of  room  for  advancement,  the 
Dispatch  in  Cookville,  Tenn.  has  openings 
for  2  sharp  reporters  that  can  move  up  to 
editor.  Must  be  familiar  with  photography, 
a  good  writer  and  have  good  management 
ability.  Ph;  (615)  528-5405. 


SPORTS  REPORTER 

The  San  Juan  Star,  Puerto  Rico's  English 
language  newspaper,  has  an  opening  for  a 
sports  reporter.  Applicants  should  have  a 
background  in  sports  reporting  and  pref¬ 
erably  some  knowledge  of  Spanish.  Major 
sports  to  be  covered  here  are  baseball, 
basketball,  boxing  and  horse  racing. 
Please  send  recent  clips  and  resume  to; 
Managing  Editor,  The  San  Juan  Star,  GPO 
Box  4187,  San  Juan,  P.R.  00936. 


SPORTS  EDITOR  to  direct  strong  regional 
high  school  coverage  on  31,000  daily 
33,(X)0  Sunday  paper.  Stronger  column- 
commentary-layout  facets  an  immediate 
goal  to  complement  established  prep  and 
OVC  college  work.  New  life,  new  en¬ 
thusiasm  is  what  we're  looking  for  in  the 
section  and  the  editor.  Write  or  call  Karl 
Harrison,  The  Paducah  Sun,  Paducah,  Ky. 
42001.  Ph;  (502)  443-1771. 


EVERYBODY 
WEARS 
CLOTHES 
AND  YOU . . . 

•  Know  how  to  report  and  write  fashion 
news  as  part  of  a  lifestyle  section. 

•  Have  a  sense  of  style,  thoroughness, 
accuracy,  immediacy,  service  to  the 
reader. 

•  Are  an  especially  good  feature  writer. 

•  Want  to  use  your  skills  at  The  Charlotte 
Observer. 

If  we've  described  you,  please  send  an  au¬ 
tobiographical  sketch  to  Beth  Resler, 
Carolina  Living  editor,  and  tell  her  who  you 
are,  what  makes  you  special  and  why  you 
ought  to  be  our  fashion/lifestyle  reporter. 
Include  a  small  selection  of  your  best  clips 
and  the  names  and  telephone  numbers  of 
three  professional  references  we  can  call 
now.  (Jur  address  is  P.O.  Box  32188,  Char¬ 
lotte,  N.C.,  28232.  An  Equal  Opportunity 
Employer. 

FEATURE  WRITER 

We  need  a  feature  writer  with  flair  for  the 
Decatur  (III.)  Herald  and  Review  family/ 
lifestyle  section.  There's  a  little  bit  of 
routine  and  a  lot  of  room  for  creativity. 
Candidates  should  have  2-3  years  of  daily 
journalism  experience.  We  offer  an  excel¬ 
lent  fringe  benefits  package,  salary  com¬ 
mensurate  with  experience  and  the  oppor¬ 
tunity  for  growth.  Please  send  resume  and 
writing  samples  to  Keith  L.  Stewart, 
Lindsay-Schaub  Newspapers,  P.O.  Box 
789,  Decatur,  III.  62525. 


THE 

NATIONAL 

ENQUIRER 

EDITORIAL: 

We  are  looking  for  someone  with  giant-size  talent  to 
mastermind  a  dynamic  new  concept — and  will  meet 
that  talent  with  a  salary  that  matches  the  challenge. 
It's  the  chance  of  a  lifetime — ^the  job  demands  more 
than  you  ever  have  given  before. 

Could  you  take  a  printing  plant,  a  handful  of  staff,  a 
slew  of  stories  and  turn  out  a  fresh,  aggressive, 
readable  NEW  WEEKLY  TABLOID???  You'd  have  to 
be  innovative,  fast  on  your  feet,  answerable  to  the 
best  brains  in  the  business,  and  your  paper  would 
have  to  take  off  like  a  rocket. 

Your  ideas  and  plans  would  be  heard.  But  you'd  have 
to  be  able  to  justify  them  all  and  make  sure  they 
resulted  in  soaring  sales. 

You  could  live  in  the  sunshine:  the  perfect  place  to 
build  your  house  and  pool.  You'll  never  have  worked 
so  hard.  But  at  the  end  of  the  day  you  would  be  able 
to  say  "I  DID  IT!" 

If  you  feel  you  can  meet  the  challenge,  submit  your 
resume  to: 

ATTENTION:  EDITOR 
C/O  EDWARD  B.  CAMLIN 
NATIONAL  ENQUIRER 
LANTANA,  FLORIDA  33464 

We  are  an  equal  opportunity  employer  MIFIH 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
PHOTOJOURNAUSM 


HELP  WANTED 
SYNDICATE  SALES 


MANAGING  EDITOR  needed  Immediately 
by  highly  professional  8000  PM  daily  in 
Zone  2.  Must  be  experienced  and  know 
what  belongs  in  a  newspaper.  Call  and 
send  resume,  including  clips  and  refer¬ 
ences.  to  David  Dillon,  The  Evening  Sun, 
45-47  Hale  St.,  Norwich.  N.Y.  13815. 
(607)  334-3276.  A  Park  Newspaper. 


WE  HAVE  A  COMMUNITY  with  excellent 
climate,  recreational  facilities,  reasonable 
housing  costs,  lots  of  good  hard  news  and 
features,  plus  plenty  of  potential  for 
growth.  We  need  an  experienced  editor 
who  can  take  complete  control  and  re¬ 
sponsibility  for  the  entire  editorial  content 
of  a  small  daily.  An  interesting  place  to 
work  with  a  real  professional  challenge. 
Send  resume  to  Box  6216,  Editor  & 
Publisher. 


COURTS  OR  SPORTS— We're  a  small 
college-town  daily  with  an  opening  for 
either  a  police/court  reporter  or  sports 
editor.  We'll  hire  the  best  person  available. 
Experience  preferred;  VDT,  photography 
helpful.  Send  resume,  clips  and  salary 
needs  to  John  Hinshaw,  Journal-Review, 
Crawfordsville,  Ind.  47933. 


OUTSTANDING  SMALL  DAILY  in  Blue 
Ridge  Foothills  seeks  2  talented  reporters 
for  police  beat  and  general  assignment. 
Clips  and  resume  with  first  letter  fo  Steve 
Bouser,  Editor.  The  News  Herald,  Morgan- 
ton,  NC  28655. 


EDITOR— Small  profitable  northern  Vir¬ 
ginia  weekly  seeks  auressive  broadly  edu¬ 
cated  editor  to  leadit  on  a  major  expan¬ 
sion.  Send  resume  and  references  to  Box 
6241,  Editor  &  Publisher. 


NEWS  EDITOR— We  want  a  first  class  re¬ 
porter  who  wants  to  learn  the  additional 
responsibility  of  management.  $185-225 
for  the  right  person.  &nd  resume,  sam¬ 
ples  and  references  to  Ken  Bowling,  Man¬ 
aging  Editor,  Daily  Republican,  BeTvidere, 
III.  61008  or  call  (815)  543-9811. 


NEWS  EDITOR  for  county  seat  weekly  lo¬ 
cated  in  beautiful  area  of  Wisconsin.  Ex¬ 
cellent  community.  Must  fit  paper's  tradi¬ 
tion  of  being  award-winner,  be  in  tune  with 
and/or  experienced  in  community  jour¬ 
nalism,  able  to  work  camera.  No  sports  or 
ad  sales,  just  have  nose  for  news,  ability  to 
edit,  produce  colorful  features  and  photos. 
Will  be  responsible  for  copy  with  help  from 
publisher  and  1  other  staff  person.  VDTs. 
Sala^  based  on  experience,  ability  and  po¬ 
tential.  Send  resume  and  clips  to  Box 
6226,  Editor  &  Publisher. 


COPY  EDITOR.  Rim.  universal  desk.  Ohio 
evening  daily,  40,000  circulation.  Send  re¬ 
sume,  including  salary  history.  Box  6230, 
Editor  &  Publi^er. 


DESIGN  EDITOR 

We  want  a  designer  who  works  with  people, 
understands  and  can  teach  design  to 
editors,  can  help  us  redesign  our  news  de¬ 
partment  and  our  newspaper.  If  that  per¬ 
son  is  you,  call  Phil  Bookman  collect  at  the 
Courier-Post,  Camden,  N.J.  (609)  663- 
6000. 


OUTSTANDING 
INTERNSHIPS  AVAILABLE 
The  St.  Petersburg  Times  and  Evening  In¬ 
dependent  are  accepting  applications  now 
for  summer  internships  June-September 
1979.  The  competition  is  tough:  more  than 
250  will  apply;  only  12  will  be  chosen.  But 
if  you  are  selected,  it  will  be  worth  it.  You'll 
spend  12  intensive  weeks  working  with  one 
of  the  nation's  best  staffs,  attend  seminar 
sessions  led  by  top  executives  in  all  as¬ 
pects  of  publishing  and  be  well-paid  for  it. 
Internships  are  available  in  news,  photo¬ 
graphy.  advertising,  business  office  and 
production.  Applicants  would  be  juniors  or 
seniors,  returning  in  the  Fall  for  their 
senior  or  graduate  years.  They  need  not  be 
journalism  majors  but  must  have  some 
writing,  student  newspaper,  or  other  rele¬ 
vant  experiene.  One  internship  on  the 
news  desk  is  available  for  a  college  Jour¬ 
nalism  professor.  This  is  an  excellent  op¬ 
portunity  for  a  teacher  to  get  back  into 
daily  newspapering  for  the  summer  to 
sharpen  his  or  her  skills  in  modern  layout, 
design  and  electronic  editing.  Salary  is 
commensurate. 

Application  period  closes  January  1 .  If  you 
are  interested  and  think  you  qualify,  write 
to  Allen  Dwyer,  Personnel  Manager,  The 
St.  Petersburg  Times  and  Evening  Inde¬ 
pendent,  P.O.  Box  1121,  St.  Petersburg, 
Fla.  33731. 
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WE  NEED  an  aggressive  reporter  who  can 
handle  police  and  fire  beat,  take  photo¬ 
graphs,  write  an  occasional  sports  story— 
and  see  a  story  without  having  to  be  told. 
We're  an  offset  morning  daily  giving  fits  to 
our  Big  Guy  competition.  Experience 
counts^ut  demonstrable  ability  counts 
more.  Write  or  telephone  editor  Thomas  E. 
Hodge,  The  Blackfoot  News,  Box  70, 
Blackfoot,  Idaho  83221.  208-785-1100. 


NEWS  EDITOR 

Strong  leader  needed  to  run  desk,  help 
lead  medium  size  paper  in  Zone  3.  Number 
2  person  in  newsroom  needs  to  be  good 
people  manager,  while  having  top  news 
judgement.  Candidates  should  demon¬ 
strate  proven  leadership,  plus  desk  experi¬ 
ence.  In  return,  we  offer  a  progressive  and 
growing  paper,  a  friendly  work  atmo¬ 
sphere,  plus  good  wages  and  benefits.  Box 
6240,  Editor  &  Publisher. 


EDITOR  WANTED  for  aggressive  growing 
3-day-a-week  newspaper  in  county  seat  oi 
7500.  We  need  a  self-motivator  who  can 
manage  a  small  staff,  write  hard  and  soft 
copy  and  build  paper  into  a  daily.  Contact 
(3ene  J.  Gobczynski,  Salem  Times-Commoiv 
er,  120  S.  Broadway,  Salem,  III.  62881. 


FREE  LANCE 
EDITOR 

Dynamic,  aggressive  editor  with 
solid  magazine  experience  in 
personal  money  management 
field  for  permanent  part-time 
post.  Must  be  able  to  conceive 
and  sell  story  ideas  and  plan 
issues,  as  well  as  produce  or 
acquire  manuscripts  from  pro¬ 
fessionals.  Some  travel.  Con¬ 
vince  us  in  a  resume  to 

Box  6215 
Editor  &  Publisher 

An  Equal  Opportunity  Employer  M  F 


FREELANCE 


WHEN  YOU  NEED  FREELANCE  HELP 
list  your  needs  in  "Freelance  Newslet¬ 
ter”  WITHOUT  CHARGE  for  qualified 
on-target  response.  Published  twice 
monthly.  P.O.  Box  89-EP-l.  Skaneate- 
les,  NY  13152,  (315)  685-8505. 


MAILROOM 


MAILR(X)M  SUPERVISOR/FOREMAN 
Circulation  Department  of  medium  size 
daily  newspaper  company  has  immediate 
need  for  an  individual  to  take  charge  and 
supervise  our  mailing  and  inserting  opera¬ 
tions.  Experience  in  this  area  a  must.  Out¬ 
standing  career  opportunity  for  the  right 
person.  Starting  salary  commensurate 
with  experience.  We  offer  excellent  com¬ 
pany  benefits  and  working  conditions.  For 
further  information  and  confidential  inter¬ 
view  call;  Paddock  Publications  Inc.,  (312) 
394-0110,  ext.  15. 


PHOTOJOURNALISM 


SELF-STARTING,  CREATIVE  photo¬ 
grapher  to  join  4-person  staff  on  a  photo 
conscious  60,000  northwestern  daily. 
Must  have  demonstrated  ability  to  shoot 
quality  color  and  black  and  white  news, 
features  and  sports,  plus  daily  feature  en¬ 
terprise.  Please  send  resume  immediately 
as  we  hope  to  fill  this  position  by  January 
1.  Box  6202,  Editor  &  Publisher. 


PHOTOJOURNALIST  NEEDED  by  dynamic 
20,000  circulation  suburban  weekly  in 
central  Illinois.  Must  have  ability  to  copy 
read  and  write  features  as  well  as  take 
photos,  run  darkroom.  Position  open  to 
creative  individual.  Send  resume  and  clips 
to  Box  6191.  Editor  &  Publisher. 


PRESSROOM 


PRESSROOM  MANAGER 
We  are  in  need  of  a  competent  press/ 
camera/plate  working  Pressroom  Manager. 
We  need  a  well  qualified  and  trained  indi¬ 
vidual  who  knows  offset  well  and  who  can 
direct  a  crew  of  four.  Daily  newspaper  6 
unit  offset  press  located  in  pleasant  sur- 
burban  area.  Zone  8.  Salary  open  plus 
company  benefits.  Send  resume  and  sal¬ 
ary  expectations  to;  P.O.  Box  987,  Golden, 
CO  80401.  Call  (303)  279-5599. 


PRESS  SUPERINTENDENT  for  Midwest 
daily  PM  and  Sunday  AM.  4  years  Goss 
Urbanite  experience  minimum.  Camera 
experience  helpful.  Must  be  quality  con¬ 
scious.  Starting  salary  $19,000.  Box  6228, 
Editor  &  Publisher. 


PRESSMAN  AND  CAMERAMAN  experi¬ 
enced  on  web  offset.  Send  resume  to  Ben¬ 
son  Printing  Co.,  P.O.  Box  2BO,  Channel 
View,  Texas  77530,  or  call  Bill  Williamson, 
(713)  452-4761. _ 

ASSISTANT 

PRESSROOM 

FOREMAN 

Need  immediately,  an  experienced  offset 
or  Dilitho  pressman  for  Dahlgren-equipped 
(3oss  Universal.  The  position  is  assistant 
foreman  with  good  opportunity  to  advance. 
Contact  Ken  Nichols,  pressroom  foreman 
at  The  News,  Port  Arthur,  Texas.  Phone 
collect  (713)  985-5541. 


SHOP  MANAGER  for  high  quality  4-color 
work.  News  King  press,  semi-weekly  with 
commercial  printing  customers.  Scripps- 
Howard  Newspapers  subsidiary.  Courier, 
P.O.  Box  14%.  Jupiter.  Fla.  33458. 


PROMOTION 


PROMOTION  MANAGER 
An  opening  currently  exists  in  our  growing 
newspaper  organization  for  an  individual 
to  direct  our  entire  promotional  activities. 
Ideal  candidate  will  have  previous  news¬ 
paper  promotion  management  experience, 
be  a  self-starter,  creative  and  be  able  to 
coordinate  many  activities  at  the  same 
time. 

We  are  a  chain  of  50-  community  news¬ 
papers  in  the  Chicago  area.  Manager’s  re¬ 
sponsibilities  will  include  in-paper,  pre¬ 
mium,  some  broadcast  and  collateral  ef¬ 
forts.  Development  of  circulation  demo¬ 
graphics,  classified  promotional  efforts, 
display  support  and  trade  promotion  are  at 
the  core  of  responsibilities. 

We  offer  earnings  commensurate  with 
abilities,  life  and  health  insurance  bene¬ 
fits,  profit  sharing  and  more.  Please  send 
resume,  including  salary  history,  in  confi¬ 
dence  tO: 

Mr.  Joseph  FerstI 
Executive  Vice  President 
Lerner  Newspapers 
7519  N.  Ashlano  Ave. 

Chicago,  III.  60626 
Equal  Opportunity  Employer,  M/F 


PUBLIC  RELATIONS 


DIRECTOR— INFORMATION  SERVICES 
Excellent  writing  ability,  aptitude  for  pub¬ 
lic  relations  and  familiarity  with  prepara¬ 
tion  of  news  copy  are  required.  Writing  will 
be  for  both  internal  and  expernal  publica¬ 
tion,  involving  regular  contact  with  news 
media.  Tasks  include  research  writing, 
feature  writing,  routine  news  releases  and 
coverage  of  college  sports  events.  Lake 
Forest  is  located  32  miles  north  of 
Chicago.  The  campus  is  in  a  residential 
area  only  minutes  from  Lake  Michigan, 
providing  excellent  recreational  and  family 
environment.  Send  resume  in  confidence 
fo  Personnel  Manager,  Lake  Forest  Col¬ 
lege,  College  and  Sheridan  Rds.  Lake 
Forest,  III.  6(X)45. 

Equal  Opportunity  Employer 


SALES  REPRESENTATIVE 

Major  newspaper  feature  syndicate  seeks 
1,  possibly  2,  sales  representatives  to 
travel  South  and  Southwest.  Previous 
sales  experience,  knowledge  of  the  news¬ 
paper  business,  helpful  but  not  impera¬ 
tive.  We  offer  excellent  salary,  commission 
and  benefits  package.  The  right  individu¬ 
als  must  be  highly  motivated  self-starters, 
have  initiative  and  be  willing  to  travel  ex¬ 
tensively.  Send  resume  and  salary  expec¬ 
tations  to  Box  6234,  Editor  &  Publisher. 


Positions 
Wanted  .  .  . 


ADMINISTRATIVE 


A  PROFESSIONAL  TEAM.  Strong  editorial, 
proven  sales  and  management.  To  man¬ 
age,  invest  or  buy  weekly.  Zone  9  prefer- 
red.  Box  6172^  Editor  &  Publisher. 


YOUNG  ATTORNEY,  27,  grad  Columbia  U. 
J-School,  May  '78  seeks  position  as  assis¬ 
tant  to  publisher  or  editor.  Well  versed  in 
communications  law.  BA  in  Economics. 
Box  6181,  Editor  &  Publisher. 


PROGRESSIVE  General  Manager  of  sub¬ 
urban  weekly  chain  major  southeastern 
city  seeks  increase  in  salary  as  well  as  pro¬ 
fessional  challenge.  Box  6193,  Editor  & 
Publisher. 


A  Message  To 

PUBLISHERS  and  GENERAL  MANAGERS: 

THE  BEST  HIRING  CRITERION  .  .  . 

The  single  best  criterion  for  making  the 
most  prudent  hiring  decision  is  the  mea¬ 
sure  of  success  the  candidate  achieved  in 
his  or  her  previous  endeavor(s).  That's  wly 
the  odds-on  favorite  in  most  horse  races  is 
generally  the  one  with  the  best  track 
record. 

So,  Mr.  or  Ms.  Publisher  or  (general  Man¬ 
ager,  if  you're  looking  for  an  ad  director 
who  can  improve  productivity  and  your 
bottom  line,  is  promotable  and  available 
soon,  see  what  you  think  of  this  track 
record: 

*  As  classified  manager  of  the  Min¬ 
neapolis  Star  and  Tribune  for  11 
years,  classified  Media  Record  rank- 
I  ngs  rose  to  4th  Morning,  5th  Evening 
and  6th  Sunday  in  a  market  that 
ranks  16th  in  population.  Sales  cost 
in  the  4  to  5%  range. 

*  As  classified  manager  and  advertising 
director  of  the  Baltimore  News  Ameri¬ 
can  one  and  SVi  years  respectively. 
Classified  enjoyed  its  greatest  share 
of  market  ever.  Total  ad  volume  in¬ 
creased  substantially  as  did  share  of 
market  culminating  in  the  best  bot¬ 
tom  lines  the  News  American  experi¬ 
enced  in  a  number  of  years. 

*  As  local  advertising  manager  (respon¬ 
sible  for  classified  and  retail),  adver¬ 
tising  manager  and  advertising  direc¬ 
tor  of  the  Evening  and  Sunday  Phil¬ 
adelphia  Bulletin  for  over  7  years 
(from  1969  to  August  1976),  the  Bul¬ 
letin  enjoyed  advertising  supremacy 
for  the  first  time  carrying  more  total 
linage  than  the  Philadelphia  Inquirer 
in  1971  and  1975— twice  only  during 
the  last  45  years. 

Success  in  the  newspaper  business  is 
not  an  accident.  Rather,  it  is  the 
product  of  total  committment,  crea¬ 
tive  and  gut  busting  hard  work  with  a 
generous  and  never  ending  mix  of 
sound  research  and  smart  promotion. 
These  are  the  tenets  I  advocate  and 
have  lived  by  during  28  years  in  the 
business. 

So,  if  you’re  seriously  looking  to  increase 
and  upgrade  the  productivity,  know-how, 
discipline  and  esprit  de  corps  of  your 
advertising  staff  as  well  as  the  bottom  line 
of  your  newspaper,  then  I  believe  we  have 
a  lot  to  talk  about. 

Prefer  a  west  coast  or  sun  belt  newspaper 
in  the  75,000  to  200,(K)0  bracket  but  will 
consider  others. 


Call  or  write: 

Warren  Perry 
406  C  Croskey  St. 
Philadelphia,  Pa.  19146 
Phone  (215)  732-9086 


EDITOR  &  PUBLISHER  for  November  25,  1978 


Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER,  heavy 
experience  in  news,  with  working  experi¬ 
ence  also  in  circulation,  advertising,  pro¬ 
motion.  Metro  and  smaller  city  experience. 
Box  6207,  Editor  &  Publisher. 


A  CAPABLE  MANAGER 
Good  newspaper  background  in  news,  ad-  ^ 
vertising,  circulation  and  production.  I 
Know  latest  production  methods  and  equip-  | 
ment.  Experience  in  labor  negotiations.  ' 
Presently  production  director  but  seek 
opportunity  to  make  a  stronger  contribu¬ 
tion  as  publisher's  assistant,  general  man¬ 
ager,  operations  director— title  not  as  im¬ 
portant  as  opportunity.  A  low-key,  compe¬ 
tent  pro  who  can  carry  a  load.  Confidences 
strictly  respected.  Box  6709,  Editor  & 
Publisher. 


COMPETITIVE  PROFIT  PRODUCER. 
Strong  on  building  and  training  staff;  ad¬ 
vertising  and  circulation  promotions; 
editorial  leadership;  management-by- 
obiectives.  A  young  51,  I'm  experienced  in 
TMC,  printing,  both  mom/pop  and  major 
chain  selling  in  extremely  competitive 
market.  Thoroughly  responsible  and  ca¬ 
pable.  Impeccable  references.  Will  relo¬ 
cate  for  open-ended  opportunity.  Box 
6204,  Editor  &  Publisher. 


GENERAL  MANAGER  or  AD  DIRECTOR 
Knowledgeable  all  departments.  My  30 
years  experience  can  increase  your  sales 
and  profits.  Can  invest  if  desired.  Write 
Box  6092,  Edifor  &  Publisher. 


GENERAL  MANAGER  of  daily  owned  by 
major  newspaper  chain  seeks  change  to 
independent  or  inder>endent  group.  Prefer 
Pennsylvania-Ohio.  Early  50's.  Mature, 
well-known  professional  with  excellent 
reputation  who  can  take  charge,  solve 
problems,  give  owner  profitable  product  to 
be  proud  of.  and  confidence  to  sleep  at 
night.  Write  Box  6081,  Editor  &  Publisher. 


PUBLISHER  in  early  30s,  married,  chil¬ 
dren.  Currently  publisher  of  group  of  week¬ 
lies.  Seeks  more  rewarding  and  challeng¬ 
ing  publisher's  position.  Profit  minded. 
Prefer  Zones  3,  ^  6,  7.  Box  6218,  Editor  & 
Publisher. 


EDITOR/PUBLISHER,  managerial  experi¬ 
ence  both  magazine,  newspaper;  special 
expertise  in  community  publications;  seek¬ 
ing  challenging  opportunity,  weekly  or 
monthly  publication.  Zone  2  preferred. 
Currently  employed.  Box  6227,  Editor  & 
Publisher. 


FINANCIAL  EXECUTIVE— Early  40s  with 
14  years  stable  newspaper  experience  in 
all  areas  of  accounting,  data  processing 
and  general  management.  Seeking  change 
for  greater  career  growth.  Currently  earn¬ 
ing  $40K  but  salary  requirement  will  be 
determined  by  job  content,  promotional 
opportunity  and  geographic  location.  Box 
6229,  Editor  &  Publisher. 


ADVERTISING 


7  YEARS  SUCCESSFUL  display  sales  ex¬ 
perience  in  competitive  major  metro  mar¬ 
ket.  Big  10-Ivy  League  background.  Seek¬ 
ing  a  growth  position.  Box  6186,  Editor  & 
Publisher. 


ARTSIGRAPHICS 


IT'S  TIME  for  a  change!  Presently  Graphics 
Director  for  Boston  paper.  Zone  1  or  2. 
Would  like  something  similar.  Box  6231, 
Editor  &  Publisher. 


CARTOONISTS 


EDITORIAL  CARTOONIST  seeks  position 
on  daily.  4  years  experience,  own  small 
New  England  syndication.  Eager  and  pro¬ 
fessional,  BFA.  Samples  available.  Box 
6179,  Editor  &  Publisher. 


DRAW  YOUR  OWN  CONCLUSIONS 

About  the  most  effective  medium 


CIRCULATION 


SUCCESSFUL  circulation  manager  of  60M 
I  daily  and  Sunday  in  Northeast.  Excellent 
!  growth  record— 15%  in  past  year— desires 
'  change.  Will  relocate.  Salary  negotiable. 

I  Box  6237,  Editor  &  Publisher. 


OPRY  FAN,  28  years  circulation  experi¬ 
ence,  seeks  work.  Prefer  Nashville  area. 
Box  6137,  Editor  &  Publisher. 


FORMER  CIRCULATION  plant  manager 
anxious  to  get  back  in  the  mainstream,  18 
years  experience  in  circulation,  transpor¬ 
tation,  production,  personnel,  labor.  Box 
6027,  uitor  &  Publisher. 


i  EXPERIENCED  CIRCULATOR  (district 
manager-circulation  manager  of  6-day 
daily)  knowledgeable  in  promotion,  kiddy 
routes  and  mailings.  Looking  for  bigger 
and  more  rewarding  challenge  with  oppor¬ 
tunity  to  use  full  capabilities.  Prefer  Zone 
6,  but  will  consider  any  good  offer  from 
Zone  4  or  5,  as  well.  Write  Box  6108,  Editor 
&  Publisher. 


CLASSIFIED  ADVERTISING 


DEPENDABLE,  knowledgeable,  pro  clas¬ 
sified  manager  ready  to  move  up  to  larger 
paper.  Promotion  oriented,  successful  re¬ 
sults.  Box  6171,  Editor  &  Publisher. 


EDITORIAL 


COPY  EDITOR,  30,  BA  English,  one  year 
experience  editing,  VDT,  two  years  experi¬ 
ence  reporting,  police  beat  and  court  beat, 
seeks  position  with  medium-sized  daily. 
Write  Box  6078,  Editor  &  Publisher. 


FORMER  Executive  Editor  of  Northwest 
daily,  proven  leader,  knows  how  to  build 
and  hold  circulation.  Seeks  position  as 
editor  of  medium-sized  daily.  Write  Box 
6077,  Editor  &  Publisher. 


EXCELLENT  COPY  EDITOR,  was  with  one 
of  nation's  10  best  papers  for  6  years.  Ex¬ 
pert  wire  editor,  assistant  city  editor, 
makeup  man,  slotman.  Box  6132,  Editor  & 
Publisher  or  (609)  896-0548. 


DASHING,  professional,  thoughtful  life¬ 
style  writer  wants  intelligent  daily,  weekly 
or  magazine  in  any  Zone.  Interests;  educa¬ 
tion,  prisons,  reviews,  garden,  per¬ 
sonalities.  Well  educated.  Stringer  for  na¬ 
tional  newspaper.  Box  6117,  Editor  & 
Publisher. 


WOMAN  SPORTSWRITER,  ALSO  GEN¬ 
ERAL  ASSIGNMENT,  seeks  first  profes¬ 
sional  position.  Chicago  area.  Northwest¬ 
ern  near-grad  (English)  —  2  years  experi¬ 
ence  campus  paper,  (iopy  editing,  proof¬ 
reading.  Single,  22.  Clips,  good  refer¬ 
ences.  Box  6123,  Editor  &  Publisher. 


EXPERIENCED  WRITER-EDITOR,  1 5  years 
covering  government,  business,  finance, 
justice,  arts.  Philadelphia  area.  Box  6210, 
Editor  &  Publisher. 


PULITZER  PRIZE  NOMINEE,  9  years  ex¬ 
perience,  major  international  fellowship 
winner,  2  other  awards,  now  available  be¬ 
cause  paper  folded.  Young  pro,  31,  wants 
{  challenge.  Prefer  Zone  2,  will  consider  all. 
Box  6128,  Editor  &  Publisher. 


i  SPORTSWRITER— Experienced  beat  wri¬ 
ter  (pro  sports;  52,000PM)  seeks  larger 
market.  Credentials  include  game  stories, 
advances,  features  and  series  as  well  as 
national  magazine  pieces.  Will  relocate 
immediately.  Gladly  furnish  clips,  resume, 
references  upon  request.  Contact:  Mark 
Brown,  1809  Arnold  St.,  Philadelphia,  PA 
19152  (215)  742-0767. 


IT’S  A  CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an  E&P 
Box  Holder.  However,  if  you  don't  want 
your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope 
addressed  to  the  Box  Holder.  Attach  a  note 
listing  newspapers,  groups  or  companies 
you  don't  want  the  reply  to  reach;  put  the 
reply  and  note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discard  your 
reply. 


EDITORIAL 


SPORTSWRITER,  26,  seeks  change  from 
present  position.  Will  relocate  anywhere. 
J-Grad.  VDT  trained.  Award-winning  col¬ 
umnist  and  photographer,  layout  experi¬ 
ence.  Prefer  small  to  mid-size  daily.  Have 
covered  preps  to  pros.  Box  6152,  Editor  & 
Publisher. 


PHOTO  EDITOR,  experienced.  Searching 
for  metro  publisher  committed  to  best  use 
of  photography  and  willing  to  grant  author¬ 
ity.  Strengths:  extensive  photo  back¬ 
ground,  expert  pix  judgment,  initiator  of 
worthy  assignments  and  eye-catching 
page  layout.  Box  6232,  Editor  &  Publisher. 


NEWS  AND  FEATURE  WRITER  with  10 
years  writing  experience  in  transportation, 
international  trade,  finance,  education, 
government,  home  furnishings  and  fashion 
seeks  to  return  to  general  assignment  re¬ 
porting  on  a  metro  daily.  Will  relocate.  Box 
6156,  Editor  &  Publisher. 


FIRST-RATE  writer-editor,  books,  mag 
azines,  newspapers,  seeks  greater  chal¬ 
lenge  in  New  York  City.  Now  making 
$30,000.  Top  references.  Box  6176,  Editor 
&  Publisher. 


REPORTER,  FEATURE  WRITER,  editorial 
writer,  copyreader,  photographer,  news 
service  bureau  chief  seeks  responsibility. 
P.O.  Box  2062,  Ocean,  N.J.  07712. 


EXPERIENCED,  Black  female  wishes  to 
get  back  into  newspaper  reporting.  Also 
intensely  interested  in  magazine  writing 
and  reporting.  Box  6221,  Editor  & 
Publisher. 


FLORIDA— Experienced  young  journalist 
who  pulled  boner  by  leaving  state  wants 
desperately  to  return  and  settle  down.  3 
years  in  sports  and  city;  excellent  writer 
both  feature  and  straight.  Layout,  photo 
and  darkroom  a  bonus.  Consider  any  posi¬ 
tion  in  sport,  city  or  bureau,  daily  or  weekly. 
You  won't  be  disappointed.  Box  6225, 
Editor  &  Publisher. 


NEWS  EDITOR  for  metro  daily  seeks  ad¬ 
vancement.  13  years  experience  on  major 
dailies,  including  past  8  years  in  manage¬ 
ment.  Please  include  complete  job  de¬ 
scription,  2  copies  of  paper  and  salary 
range  with  first  letter.  Box  6242,  Editor  & 
Publisher. 


EXPERIENCED  writer/researcher,  MA, 
specialized  in  international  relations.  Mid¬ 
dle  Eastern  affairs  and  news  feature  writ¬ 
ing  seeks  challenging  position  in  New  York, 
Excellent  work  references.  Call  (202) 
965-5605  Of  write  Box  6235,  Editor  & 
Publisher. 


FREELANCE 


NEW  YORK  CORRESPONDENT  special  as¬ 
signments.  Business/economic  features, 
columns  for  daily,  weekly,  trade  press.  Box 
6129,  Editor  &  Publisher. 


UBRARIANS 


LIBRARIAN — Newspaper,  magazine  or  any 
media-related  position.  BSJ  in  news 
writing/editing  ('76),  MLS  ('77).  Available 
immediately.  Any  Zone.  Box  6236,  Editor  & 
Publisher. 


PERSONNEL 


EXPERIENCED  newspaper  negotiator. 
Strong  knowledge  contracts,  labor,  law. 
Former  Union  President.  Replies  to:  (216) 
923-6 104  or  Box  5907,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


SOLO  PLAYER  seeks  ensemble.  Object; 
Harmony  and  creative  atmosphere.  7  years 
photo  and  writing  experience  includes  a 
year  and  a  half  on  a  small  daily.  Box  6174, 
Editor  &  Publisher. 


TOP  NOTCH  photographer  seeks  daily 
paper  wanting  to  get  away  from  staged 
shots.  Action  photography  considered  my 
forte.  Box  6238,  Editor  &  Publisher. 


PRESSROOM 


PRESSMAN  or  foreman's  job  on  daily 
newspaper.  30  years  experience  on 
Blackline.  5  years  union  president.  Lots  of 
color  work.  Box  6201,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER— Quality  and  ef¬ 
ficiency  oriented,  electronics  background. 
Good  references.  Box  6224,  Editor  & 
Publisher. 


PUBLIC  RELATIONS 


SHARP,  ENERGETIC  writer  seeks  chal¬ 
lenging  spot  with  growth.  MSJ  from  lead¬ 
ing  Midwest  school.  Experienced  in  all 
media,  corporate  publicity.  Will  t'avel,  re¬ 
locate.  Box  6173,  Editor  &  Publisher. 

EXPERIENCED  PR  STAFF  WRITER  in  large 
Zone  5  corporation  wants  to  make  a  real 
asset  of  herself  in  a  well-managed,  profit¬ 
able,  progressive  company.  Executive 
speeches,  journal  articles,  features,  an¬ 
nual  reports,  press  statements  and  re¬ 
leases.  position  papers,  and  more.  Excep¬ 
tional  background,  education.  Self-starter, 
keen  creative  sense,  fine  editor.  A  no- 
nonsense  achiever  with  a  sense  of  humor, 
even  in  desperate,  "pressure-cooking" 
situations.  Highly  respected  by  top  man¬ 
agement.  Will  relocate  in  or  near  urban  vit¬ 
ality.  Write  Box  5856,  Editor  &  Publisher. 


TWO  IN  ONE— Young  writer-editor/ 
photographer,  2  degrees,  efficient,  experi¬ 
ence,  seeks  business  communications  or 
magazines.  Zones  1, 7, 8.  Box  6223,  Editor 
&  Publisher. 


in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you’ll  get  the  picture! 


EDITOR  &  PUBLISHER  for  November  25.  1978 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


By  Robert  U.  Brown 


Shop  Talk  at  Thirty 


Presidential  papers 

On  November  4  President  Carter 
signed  the  “Presidential  Records  Act  of 
1978”  ending  the  decades-old  argument 
over  who  owns  the  “private”  papers  of  a 
President — the  man  or  the  people. 

The  papers  of  most  of  our  Presidents 
prior  to  Herbert  Hoover  reside  in  the 
library  of  Congress  even  though  it  had 
been  the  belief  of  White  House  occu¬ 
pants  for  generations  that  the  papers  of 
the  President  were  his  private  property. 

Then,  all  of  a  sudden.  Hoover  took  his 
papers  with  him  when  he  left  the  White 
House  and  they  reside  in  a  private  library 
at  West  Branch,  Iowa.  Franklin  D. 
Roosevelt’s  family  and  admirers  fol¬ 
lowed  suit  and  the  Roosevelt  library  was 
established  at  Hyde  Park,  New  York. 
These  have  been  followed  by  the  Harry 
Truman  Library  at  Independence,  Mo.; 
the  Dwight  D.  Eisenhower  Library  at 
Abilene,  Kansas;  the  Lyndon  B. 
Johnson  Library  at  Austin,  Texas.;  and 
the  John  F.  Kennedy  Library  at  Harvard 
University.  It  is  doubtful  whether  the 
proposed  Richard  Nixon  Library  at 
Whittier  College  in  California  will  ever 
be  built  or  whether  it  will  contain  any¬ 
thing  important  if  it  is. 

Thus,  the  records  of  our  Presidents 
covering  a  period  of  40  years  are  scat¬ 
tered  all  over  the  landscape  instead  of 
being  in  one  place  where  they  belong. 

In  1947  there  was  a  legal  battle  over 
access  to  Roosevelt’s  papers  and  the 
people’s  representatives  had  to  obtain  a 
court  order  to  inspect  them.  E&P  said  at 
the  time: 

“The  record  of  whatever  Roosevelt, 
or  any  other  President  or  Cabinet 
member,  did  in  an  official  capacity  while 
in  office  belongs  to  the  government  and 
the  people  of  the  United  States. 

“Why  should  the  people’s  representa¬ 
tives  have  to  get  a  court  order  to  inspect 
the  records  to  find  out  what  their  elected 
chief  did  in  office?  They  ought  to  be  open 
and  there  shouldn’t  be  any  question 
about  it. 

“Neither  he  nor  any  other  government 
official  should  be  able  to  conceal  even 
temporarily,  or  ‘sew  up’,  history  via  a 
last  will  and  testament.” 

The  “Presidential  Libraries  Act  of 
1955” — which  E&P  called  “a  dirty  trick 
on  posterity” — formalized  what  had 
been  going  on  for  more  than  25  years  and 
said  a  President  owns  the  papers  that 
passed  through  his  hands  when  in  office. 
Presidents,  or  their  heirs,  could  impose 
any  restriction  they  chose  and  these  had 
to  be  observed.  The  private  libraries 
were  to  be  operated  and  maintained  by 
the  National  Archives  at  taxpayers  ex¬ 
pense. 

At  last  Congress  has  seen  the  light  and 
the  President  has  signed  the  “Presiden¬ 


tial  Records  Act  of  1978”  which  replaces 
the  1955  Act.  Although  it  does  not  be¬ 
come  effective  until  Jan.  20,  1981,  which 
means  that  President  Carter’s  first  term 
is  not  covered  by  the  Act  but  his  second 
term,  if  there  is  one,  will  be  covered. 
President  Carter  said  he  abides  by  the 
spirit  of  the  Act  during  his  present  term. 

Upon  signing  the  Act,  President  Carter 
explained: 

“In  the  past  there  were  no  statutory 
restrictions  on  the  disposition  of  Presi¬ 
dential  papers.  Retiring  Presidents,  Vice 
Presidents,  and  their  staffs  could  take 
their  papers  with  them  as  their  own  pri¬ 
vate  property.  Under  the  new  law,  all  but 
the  most  personal  of  these  papers  will 
remain  in  the  hands  of  the  Federal  gov¬ 
ernment  after  an  Administration  leaves 
office. 

“Once  the  documents  are  processed, 
they  will  be  available  to  the  public  under 
the  Freedom  of  Information  Act.  The 
exceptions  provided  for  in  the  new  law 
are  sharply  limited  and  carefully  drawn. 
An  outgoing  President  can  restrict  access 
for  a  period  of  up  to  12  years  to  espe¬ 
cially  sensitive  materials,  such  as  those 
relating  to  a  Presidential  appointment  or 
those  which  would  constitute  an  unwar¬ 
ranted  invasion  of  the  privacy  of  a  citi¬ 
zen.  As  a  safeguard,  the  legislation  also 
provides  for  the  resolution  of  constitu¬ 
tional  questions  raised  by  disputes  over 
the  release  of  Presidential  records.  Of 
course,  classified  foreign  relations  and 
national  security  information  will  con¬ 
tinue  to  be  protected  after  the  twelve- 
year  period  under  executive  order  and 
the  relevant  Freedom  of  Information  Act 
exemptions. 

“Even  though  the  bill  does  not  take 
effect  until  January  1981,  1  will  ensure 
that  the  Presidential  papers  created  dur¬ 
ing  my  current  term  will  be  preserved 
and  made  available  as  part  of  the  rich 
historical  record  for  future  generations  of 
scholars.” 

Thus,  another  aspect  of  an  “imperial 
Presidency”  bites  the  dust. 

Pressmen  strike  shuts 
two  St.  Louis  dailies 

Publication  of  the  St.  Louis  Post-Dis¬ 
patch  and  St.  Louis  Globe-Democrat 
hailed  publication  on  November  21  when 
pressmen  walked  out  in  protest  over  a 
proposed  reduced  room  manning  proviso. 

TTie  strike  by  Local  38  on  the  St.  Louis 
Web  and  Printing  Pressmen  and  Flymen’s 
Union  is  against  the  Post-Dispatch,  a 
Newbome  newspaper,  which  prints  the 
Globe-Democrat. 

The  Newspaper  Guild  voted  against 
honoring  the  pressman’s  picket  lines. 
Ten  unions  in  addition  to  the  pressmen 
have  been  working  at  the  Post  without  a 
contract  since  August  31. 


Press  &  Dakotan,  which  contained  the 
news  of  the  sole  of  that  newspaper  to 
Stauffer  Communications,  Inc.,  are 
(from  left):  Stanley  H.  Stauffer,  Presi¬ 
dent  of  Stauffer  Communications,  Inc.; 
Colin  D.  Monfore,  publisher  of  the  Press 
&  Dakotan;  and  Kenenth  C.  Bronson, 
vicepresident  of  affiliated  newspapers 
for  the  Topeka-based  multi-media 
company 

Stauffer  purchases 
S.  Dakota  daily 

The  Yankton  Press  &  Dakotan,  South 
Dakota’s  oldest  daily  news-paper,  will 
become  a  member  of  Stauffer  Communi¬ 
cations,  Inc.,  effective  January  2,  1979. 

The  announcement  was  made  jointly 
November  13  in  Yankton  by  Colin  D. 
Monfore,  president  of  the  Yankton  Print¬ 
ing  Co.,  and  Stanley  H.  Stauffer,  presi¬ 
dent  of  Stauffer  Communications,  Inc. 

The  Press  and  Dakotan  is  a  six-day 
evening  newspaper  with  a  circulation  of 
approximately  10,500.  It  was  established 
in  1861  and  was  the  first  daily  newspaper 
published  in  that  state.  The  company 
also  operates  a  commercial  printing 
plant. 

“The  decision  made  by  stockholders 
of  the  Yankton  Printing  Company  is  one 
which  we  feel  will  insure  a  strong  and 
dominant  newspaper  voice  in  the 
Yankton  area,”  Monfore  said.  “Had  we 
not  been  confident  that  Stauffer  Com¬ 
munications  would  continue  to  permit 
the  Press  and  Dakotan  to  continue  its 
long  established  policy  of  service  to  the 
people  and  business  community  of 
Yankton  and  the  area,  we  would  not 
have  entered  into  the  transaction.” 

“We  are  gratified,  as  well,  that  Colin 
has  agreed  to  continue  as  publisher  for  at 
least  five  years.” 

Yankton  is  the  second  daily  newspa¬ 
per  in  South  Dakota  to  become  as¬ 
sociated  with  Stauffer  Communications. 
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TAKE  A  LOOK  AT  NEW  ENGLAND  .  . 

Six  states  set  the  pace  for  sales  in  1979 


Did  you  know  that  per-household  income  in  New  England 
is  higher  than  the  average  of  the  six  richest  sunbelt  states 
by  over  $1000?  Or  that  food  sales  per-household  here  ex¬ 
ceed  the  national  average  by  over  8%?  And  how  about  the 
fact  that  per-household  retail  sales  here  exceed  the  na¬ 
tional  average  by  $561?  That  adds  up  to  a  very  cozy  figure 
when  you’re  talking  about  the  4.4  million  households  in 
New  England  daily  newspaper  markets. 

Daily  newspaper  circulation  in  New  England  reaches  the 
saturation  point  in  many  markets.  Household  coverage  by 
hometown  papers  and  nearby  metro  dailies  totals 
3,848,352  copies  every  weekday— enough  to  reach  89%  of 
homes  in  the  region — eight  percentage  points  higher  than 
national  daily  coverage. 

•1979  E&P  Market  Guide  Estimates 


New  England  Newspaper  Markets  ’79* 
Total  Retail  Sales  $49,421,787,000 

Retail  Sales  Per-household— $11,216 

Total  Food  Sales  $11,214,197,000 

Food  Sales  Per-household — $2,545 

Disposable  Income  $83,129,002,000 

Disposable  Income  Per-Household — $18,866 


Conecticut 
Maine 

Massachusetts 
New  Hampshire 
Rhode  Island 
Vermont 


Retail  Sales 

$12,698,493,000 
4,278,137,000 
22,922,375,000 
3,868,280,000 
3,559,105,000 
2,095,397,000 


Food  Sales 

$2,910,734,000 

1,039,826,000 

5,042,664,000 

952,095,000 

771,159,000 

497,719,000 


Smart  marketing  starts  with  New  England  daiiy  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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Is  your  newspaper,  television,  or  radio  station  planning  to  com¬ 
pete  for  a  share  of  the  $22,000  in  prizes  that  The  Scripps- 
Howard  Foundation  will  award  for  excellence  in  1978?  Even 
though  each  of  the  competitions  has  a  1979  deadline,  it  is  time 
to  start  assessing  material  that  you  have  already  produced  in 
1978  that  shows  you  at  your  best. 

NEWSPAPER  HUMAN  INTEREST  REPORTING 

These  are  the  Ernie  Pyle  Awards,  given  for  newspaper  human 
interest  reporting  that  most  nearly  exemplifies  the  style  and 
craftsmanship  of  Ernie  Pyle.  First  prize,  $1000  and  a  medal¬ 
lion  plaque.  Second  prize,  $500  and  a  certificate.  Deadline: 
Jan.  15. 

NEWSPAPER  FIRST  AMENDMENT  REPORTING 

Named  for  Edward  Willis  Scripps,  founder  of  Scripps-Howard 
Newspapers  and  United  Press,  the  Scripps  First  Amendment 
Award  recognizes  that  newspaper  which  has  performed  the 
most  outstanding  public  service  in  the  cause  of  the  first 
amendment  guarantee  of  a  free  press.  A  bronze  plaque  will  be 
awarded  to  the  winning  paper,  and  a  cash  prize  totaling  $2500 
to  the  individual  or  individuals  who  contributed  most  signifi¬ 
cantly.  Deadline:  Feb.  1. 

NEWSPAPER  EDITORIAL  WRITING 

These  are  the  Walker  Stone  Awards,  named  for  the  late  editor- 
in-chief  of  Scripps-Howard  Newspapers,  and  given  for  outstand¬ 
ing  achievement  in  the  field  of  newspaper  editorial  writing. 
There  will  be  a  $1000  cash  prize  and  plaque,  and  an  honorable 
mention  prize  of  $500.  Deadline:  Feb.  12. 


NEWSPAPER  CONSERVATION  REPORTING 

Prizes  totaling  $8500  will  be  awarded  in  the  Edward  J.  Mee- 
man  Conservation  Awards.  There  will  be  one  grand  prize  of 
$2500  and  plaque,  with  the  remaining  $6000  to  be  divided  into 
two  categories;  one  for  reporters  on  papers  with  more  than 
100,000  circulation,  and  the  other  to  reporters  on  papers  with 
less  than  100,000.  There  will  be  two  prizes  in  each  category: 
one  of  $2000  and  another  of  $1000.  Deadline:  Feb.  20. 

NEWSPAPER.  TV,  RADIO  PUBLIC  SERVICE  REPORTING 

These  are  the  Roy  W.  Howard  Public  Service  Awards,  given  for 
outstanding  public  service  by  newspapers,  TV,  and  radio  sta¬ 
tions.  Two  bronze  plaques  and  cash  grants  not  to  exceed 
$2500  will  be  awarded,  one  to  a  newspaper  and  one  to  a  TV 
or  radio  station.  Three  runnerup  prizes  of  $1000  will  be 
awarded,  one  to  a  newspaper,  one  to  a  TV  station,  and  one  to 
a  radio  station.  Deadline:  March  1. 


Fact  Sheets  dealing  with  the  individual  com- 
petitions  may  be  obtained  by  writing  The 
Scripps-Howard  Foundation,  200  Park 
Avenue,  New  York,  N.Y.  10017,  where  all 
entries  except  those  in  the  broadcast  divi¬ 
sion  of  the  Howard  Awards  should  be  sent. 

Address  broadcast  entries  to  The  Scripps- 
Howard  Foundation,  500  Central  Avenue, 

Cincinnati,  Ohio  45202. 

Scripps-Howard  Foundation 
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